DETROFT, AUGUST 90, 1964 
) | No Rise in Bootlegging 


 Btate of the Nation’s Economy: 
Be Up 
_ Store Sares—Increased 1 percent 
mpared with the like 1953 period, 
ording to the Federal Reserve 
Board, but sales to date still lag 3 
reent behind 1953. 
Business Inpex—Physical volume 
— of business advanced to 96.9 from 
96.7 for the preceding week, accord- 
“ing to Barron’s. A year ago this 
index was 111.6. 
Sree, Scuepute—Was set at 62.7 
/ percent of capacity last week, 
| compared with 618 percent the 
| preceding week. 
Business Loans — The Federal 
Ff erve Board announced that 
usiness loans increased by $59 
"million at reporting member banks 
: week. 
» Lavene Costs — Increased to 115.2 
ercent of the 1947-49 living costs 
"in July, according to the U.S. Bu- 
reau of\Labor Statistics. The figure 
June was 115.1. 
© Businigs Farures—Edged up to 
° from\,233 the previous week, 
"Dun & Bradstreet has reported. 
: * ¢ ® 
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Dropped in July 
to 5,155,028 tons, compared to 5,396,- 
431 tons the prededing month, ac- 
ording to the Superior Iron Ore 
in. The figure forJuly, 1953, was 


20 


- Iron Ore Us 


Paper CoNsuMPTION 
8 percent during the figs 
compared with the 
period, according to the / 
Paper & Pulp Assn. Total 
1954 half was 15,420,000 tons. 
' Bomoine Permirs—Totaled R.- 
- 010,085 in 217 cities in July, com 
pared with $523,169,9386 in June, 
i according to Dun & Bradstreet. 
» Permits in the same cities in 
July, 1953, totaled $532,586,794. 
_ Macuine-Too, Orpers—Dropped in 
Wuly to the lowest level this year, 
Says National Machine Tool Build- 
brs Assn. Orders totaled $36.5 mil- 
compared with $55 million in 
June. 
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Production 


Automotive News Estimates: 
U. 8. Cars, Trucks 


144,678 


109,325 116,999 


Last Prev. 1953 

Week Week Week 
For complete production totals 

by makes, see table, Page 38. 


|line last Friday, a week later than | 
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Postal Refolution in the Making— 


Postmaster AG Arthur E. Summerfield (left), and Deputy Postmaster General 
Charles R. jr-, stand in front of mail trucks painted red, white and blue, which 
will be seem soon everywhere. Some of the vehicles designed to help bring about 
@ postal olution cre a light delivery research vehicle (left), a light truckster 
research icle (next right) and (third row from front to rear) a two-wheel drive 
Jeep; delivery; modern Pony Express; two half-ton repaints; two-ton repaint; 
and 20-tor tractor-trailer. 


Steeper Output Dip Due 
IniNext Few Weeks 


By Tom Hewitt 
Staff Writer 
late-summer doldrums in car 
groduction will be intensified in | 
theMext few weeks. 
hangeover shutdowns will in- | 
crease shortly and production will 
dip accordingly, even from the 
low point it reached last week. 
U.S. vehicle output dropped 6.1 
percent last week to 92,550 cars and 
17,275 trucks, according to AuToMo- 
tive News estimates. In the preced- 
ing week the revised totals were 
100,077 and 16,922, respectively. 
* * * | 
ILESTONES this week will be: 
1. General Motors will turn out 
its two-millionth car of 1954 today | 
(Aug. 30), only a few days behind | 
its 1953 counterpart. } 
2. Ford division’s millionth car 
is slated for construction next 
Friday, — two months ahead 
of last y 
Chevrolet’ s millionth came off the | 


tion of the corporation’s 1955 cars 
| will begin in late September. 
Other car makers down last 
week were Studebaker, which 
starts 1955 output Sept. 7, and 
Kaiser, for which no plans have 


tion of 80 knocked-down 1954 

models for export. 

With the major producers lump- 
‘Continued on Page 38, Col. 3) 





By Bob Lienert 
Staff Writer 

TH new-car market is being 
bothered by a minor hangover 
from its midsummer sales binge. . 
As a result, the gap between 
performance this year and last 
year is being widened as dealers 
approach the homestretch. Nev- 
ertheless, 1954 should have no 
trouble holding its present posi- 

‘ion as third best sales year. 
Sales now are running roughly 


| the 1953 milestone vehicle. 
© * a 
Dense halted its assembly lines 
Wednesday (Aug. 25) to join 
the other Chrysler Corp. divisions 
in changeover operations. Produc- ! 


‘Push for Chrysler,’ Colbert Asks UAW 


By Joe Callahan 
Staff Writer 
L. (Tex) Colbert, Chrysler Corp. 
president, made a revolutionary 
peal last week to the firm’s 80,000 
ee asking their aid in re- 
Chrysler’s share of the auto 


ning 


et. 
Speaking for 35 minutes to 200 


the 23 percent of the total in- 
dustry market which it formerly 
had. 
Although Chrysler Corp. and the 
W have declined to comment on 


models may have been partly to 
blame or the corporation’s troubles.. 
Colbert said this weakness would be 
corrected in the 1955 model.” 

The Chrysler union official also 
said that Colbert blamed the com- 
pany’s present plight on the battle 
for sales supremacy between Ford 
and Chevrolet. 

The unionist emphatically de- 
nied that Colbert asked the UAW 
to forego its plans to seek a 

(Continued on Page 30, Col. 1) 


the secret meeting, a secondary 
union officer told 
Automotive News: 
“Mr. Colbert 
very frankly dis- 
cussed the prob- 
lems of the past 
year and the pros- 
pects for the fu- 
ture year. He told 
us, and many of 
us know this for 
a fact, that we’re 
going to have a 
t. &, Canens completely new 
car, from bumper to bumper. 
- ~ e 
“HE SAID that Chrysler had al- 
ways built a good car, al- 
though the design of the previous 
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yen as Advertising 
ers Are Lowered 


bntion Noted in Easing of Local Codes; 


NADA 


Reports No Sign of Widespread Suits 


Following Wichita Legal Action 


By Bob Sheldon 
Associate Editor 
| pelgtafes additional flareups in 
the new-used advertising feud, 
spokesmen for both franchised and 
used-car dealer associations calmly 
voiced belief last week that no up- 
surge in new-car bootlegging was 


in prospect. 3 
Better Business Bureaus in two 
major markets—Atlanta and St. 
Louis—announced that they had 
decided to water down their re- 
strictions on use of the ward 
“new” in car See placed 
by nonfranchised dealers. 

After consultation with Albert A. 
Carretta, Federal trade commis- 
sioner, the Atlanta BBB withdrew 
from its code of ethics for car and 
truck ads an entire paragraph relat- 


__ ting to “specific new-car advertising.” 


* * ® 


} 
_ St. Louis bureau rephrased 


its own rules after receiving 
“objections.” When promulgated 
only last May, the St. Louis code 
had been hailed as a possible 
“model” for other cities to follow: 

In Washington last week, Dr. 
Rowland F. Kirks, NADA’s legis- 
lative counsel, said the associa- 
tion could perceive no indications 
of any mass uprising of used-car 


Service — Design 

How much weight does serv- 
iceability carry in car design? 
See Engineering Section, Page 13. 


New-Car Sales Slower 


’54 Pace Now 8 Days Behind ’53 as Gap Widens, 
But Third Best Year Is Still Likely 


eight days behind the pace set in 
1953, but the margin is widening 
every day. The eight-day margin 
had also prevailed prior to June, 
when 1954’s sales whingding broke 
out. 
* x * 

v= prodigious performance of 

June, carrying over into July, 
quickened the pace by a bit more 
than a full day, and for a time 
1954 sales were running a bit less 
ee seven days behind 1953. 


gin again is approximately eight 
days. 


In 1958, year-to-date sales through 
the week ended Aug. 29 were ap- 
pees 3,896,000. At that point, 

the daily sales rate was estimated 
at 20,100. 


In the current season, year-to- 
date figures through the week end- 
ed Aug. 28 were estimated at 3,- 
728,000, with a daily sales rate of 
18,900. 

* * * 


- ANY comparison of 1954 sales 
with last year’s, the market is 
now in a crucial period. The sales 
trend indicates that 1954 will fall 
farther behind 1953 as ‘the year 
runs out. 

In the early months of this 
year, the sales pace hung dog- 

(Continued on Page 30, Col. 3) 


dealers touched off by the recent- 
ly filed Wichita (Kans.) antitrust 

Two used-car dealers are seeking 
to obtain a $6,150,000 judgment 
against Wichita new-car dealers be- 
cause of an alleged monopolistic 
conspiracy to halt new-car sales 
from used-car lots. 

Charges that the new-car dealers 
created ad obstacles are a key issue 
in the case, and Joseph B. Danzan- 
sky, counsel for the used-car deal- 
ers, had declared that the suits 
might be the forerunner “of similar 

(Continued on Page 34, Col. 1) 


Bootleg Probe 
Expected to 
Start in Fall 


By William Ullman 
Washington 


Correspondent 
WF ASINGTENS..- Bont guess of 
observers here last week was 
that the Senate investigation into 
new-car bootlegging would begin 
late in the fall. 
It is c: pected that hearings will 
be held in Detroit and Washing- 
ton. 


The inquiry is intended to de- 
termine the causes of bootlegging 
and how to halt it. The probe will 
be. conducted by the business and 
consumer interests subcommittee 
of the Senate Interstate Commerce 
Committee under the chairmanship 
of Senator William Purtell, Con- 
necticut Republican. 


DELAY in getting started is 

expected because Purtell and 
some of the members of his sub- 
committee have gone to Europe to 
study shipbuilding costs, They are 
not expected to return before Oc- 
tober. 

It is likely that sometime after 
Labor Day the subcommittee staff 
will begin preliminary prepara- 
tions for the investigation. 

The Purtell subcommittee study 
(Continued on Page 34, Col. 3) 


Top Cars 
New-car registrations for siz 
months, plus three states for July: 
1954 Pos. 1953 Pos. 
1—797,360 476,540— 2 
2—699,101 671,717— 1 
3—260,121 
4—216,930 
5—195,515 
6—181,671 
7—152,695 
8— 78,585 
9— 55,606 
10— 53,821 
1ll— 48,005 
12— 43,845 
13— 40,717 
14— 22,718 
15— 19,833 
16— 17,135 
1i— 9,727 Willys 
18— 5,000 Kaiser 
19— 722 Henry 
12,670 Misc. 
Total All Makes 

2,822,167 2,886,391 

For further details, see Page 35. 


Make 
Ford 
Chev. 
Buick 
Plym. 
Pontiac 
Mercury 
Dodge 
Chrysler 
Cadillac 
Stude. 
Nash 
DeSoto 
Lincoln 


J 
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Home for U.S. Auto Show? 


Detroit to Begin Construction of Gigantic Building 
Suitable for National Exposition 


DETROIT.—Construction of wa- | display 
enough 


are in the works yet since 
building will not be completed 
1958. 


SEC Absolves Otis 
In 6-Year Feud 
Over Kaiser Stock 


‘WASHINGTON. — The Security 
& Exchange Commission last week 
dismissed p against Otis 
& Co., of Cleveland, which grew 
out of an offering of common stock 
of Kaiser-Frazer Corp. in 1948. 

‘This is believed to be the final 
step in a long and bitter fight. — 

‘eb 6 


However; SEC said at that time 
that it could continue its investi- 


- drew in the midst of an effort to 
_ float a stock issue of Kaiser-Frazer. 
The market did not take the is- 
sue even though Kaiser sacrificed 
$2 million in an effort to stabilize 

the market price of the stock. 
Eaton attributed cancellation of 
id contract to a 


F 





Omaha Auto Show 
Set for Feb. 8-13 


OMAHA. — Omaha's first auto 
show in 16 years will be held at the 
oe $7% million auditorium 


n 
experimen cars and all other 


forms 
ticipating, interest should be at a 


record high. 
AMC Passes Dividend 





DETROIT.—Directors of Amer- 
ican Motors Corp. met last week 
but took no action on a dividend 

George W. Mason, 
and board chairman, $ 

“Consolidation of Hudson and 
Nash-Kelvinator is proceeding 
of operation, strengthening of 
rake tikee beans ob the 
merger, but the directors 
it advisable to conserve 
capital at this time.” 





a 


‘dens, a 


of current models be set up 
in the building. 

The $225-million building will 
have a 14,000-seat main auditorium, 
400,000 square feet of exhibit space 


30 meeting rooms for from 100 to 
3,500 persons, banquet facilities for 
3,000 persons with a cafeteria for 
another 2,000, parking space for 
2,800 cars and a radio and tele- 
vision studio. 

Auto makers have pledged $3,- 
145,000 for the City prone as 
follows: General Motors, $1 mil- 


, 
and Packard, $20,000. 
Parts makers at der tine as- 
ve * e sizable 


sociations also 
donations. 

The Automobile Manufacturers 
Assn. helped formulate the build- 
ing’s plans by recommendations 
and now finds it satisfactory for 
the needs of its members. Auto 
makers will probably use it for 
sales meetings and press previews. 

The L-shaped building, facing 
the Detroit River in downtown 
Detroit, will be one of the finest 
convention and exhibits struc- 
tures. in the world, according to 
City officials. ; ; 

Part of Detroit’s project to beau- 
tify its:-downtown waterfront, the 
building will be surrounded by gar- 
swimming pool and other 
new civic buildings. Three blocks 
away will be the Henry & Edsel 
Ford Auditorium. 

An expressway, speeding traffi 
downtown, will run under the build- 
ing. On the roof will be parking 
space for 1,100 cars. 


Europe Overflows 
With Unique Auto 
Ideas, Roos Says 


TOLEDO. — Western Europe is 
teeming with new ideas in automo- 
tive design, according to Delmar G. 
Roos, consulting auto engineer, who 
returned last week.from a tour of 
the Continent. 

America is not ripe 





could be adopted immediately. 
leaner passenger compartments, 
free from floor obstructions, are 
already a part of the ‘European 
program; he said, and should re- 
ceive attention in America in the 
near future. “ 

Roos termed strongly individual- 
istic the trends in auto engineering 
abroad. 

“Nothing in the 60 years of auto- 
motive manufacture quite equals 
the diversity in ideas and trends 
now evident,” he said. 

“Lighter cars with small high- 
performance engines and two-cycle 
engines with direct fuel injection 
are things of the future for Ameri- 
ca,” Roog said. 

“Diesel engines have swept the 
commercial vehicle field and are 
now invading the passenger-car 
field (in Europe). America will be 
slow to follow.” 

Roos announced that Rover Co., 


at | Ltd., and Bierteld Industries, British 


firms, have become clients’ of. his 


. engineering consulting firm. 


be| (bigger than eight football fields), | 


This Site May Bid for National Show— 


Detroit's gigantic Convention Hall and Exhibits Bidg., slated for completion in 1958, is expected to be boomed as a big reason 
for holding a national auto show in the Motor City each year. The circular building on the left of the sketch is a 14,000-seat 
auditorium. Exhibit space will be equal to more than eight football fields. The ramp on the upper-right-hand corner leads to 
the roof, where 1,100 cars can be parked. 


Amount to $720 an Employe... 








High Cost of Fringe Benefits 


WASHINGTON. — Reports from 
940 companies reveal that fringe 
benefit costs—employe payments 
for social security, pensions, vaca- 
tions and the like—amounted to 


©! $720 per employe during 1958, ac- 


cording to the National Chamber 
of Commerce. The figure was $76 
higher than that obtained in a 
similar survey two years ago. 

More than 97 percent of the 
companies reported payments for 
insurance 


programs. Payments 

averaged 18 percent of payroll. 

Payments for pensions were re- 

ported by 81 percent of the com- 

panies, with payments averaging 
4.7 percent of the 

Fringe payments varied widely, 


Average Income 


tor most of Climbs 6 Pct. 


had | the ideas, he said, although some 


In Year’s Time 


WASHINGTON. — Total income 
received by individuals in 1953 was 
higher than in 1952 in all but six 
states, according to the Office of 
Business Economics of the U. S. 
Department of Commerce. 

For the country as a whole, in- 
dividual incomes ranged almost 6 
percent above 1952. 

Largest increase was in Michi- 
gan, where incomes rose 12 percent. 
Other leading states in income 
gains were Florida, up 11 percent; 
South Dakota, up 10 percent, and 
Ohio, Indiana and Nevada, each up 
9 percent. 

Only states which didn’t show a 
gain of some sort were Arkansas, 
Iowa, Idaho, Kansas, Nebraska and 
Wyoming. 

Average per capita income across 
the country amounted to $1,709 in 
1953, compared with $1,644 in 1952. 
Among states, average incomes 
ranged from .$2,304 in Delaware to 


~* $834 in Mississippi. 





The President's "Glass House’— 


At President Eisenhower's suggestion, a four-piece plexiglas roof has been installed 
over the rear seat of the special Lincoln touring car which was built for the White 
House in 1950. The top, which can be stored by one man in the trunk, is used during 
parades when it is raining or threatening to rain. 


ranging from less than 5 percent to 
more than 55 percent of payroll. 
The average payment was 19.2 
percent of payroll, 34.6 cents per 
payroll hour. 

By industries, the average pay- 
ment ranged from 14.3 percent for 
pulp, paper, lumber and furniture 
to 28.7 percent for banks, finance 
and trust companies. 

In most industries, fringe pay- 
ments were higher than average 
in the largest companies and 
lower than average in the small- 
est companies. 

Fringe payments for 130 identi- 
cal companies increased from 15.2 
percent of payroll in 1947 to 16.9 
percent in 1949, 19.1 percent in 1951 
and 20.2 percent in 1953. 

Although steadily growing in im- 
portance, fringe payments have 
been neglected in both government 
and private wage statistics. To fill 
this void, the chamber made the 
first survey in 1947, and has re- 
peated it biennially. 

Dr. Emerson P. Schmidt, di- 
rector of the chamber’s economic 
research department which pre- 
pared the exhaustive study, said 
he is gratified to note that the 
Bureau of Labor Statistics, in co- 
operation with the National Bu- 
reau of Economic Research, is 
now conducting a pilot study of 


St. Louis Show 
To Open Jan. 22 


ST. LOUIS. — The 37th annual 
auto show of the Greater St. Louis 
Automotive Assn. will be held Jan. 
22-30 in Kiel Auditorium here, it 
was announced last week by Harold 
Fehl, a Studebaker dealer and 
chairman of the show committee. 

Other committee members are 
Clark M. Compton (Nash), A. H. 
Roeper (Ford), George A. Sutton 
(Ford), William E. Dickerson (Lin- 
coln-Mercury), L. M. Stewart 
(Chrysler-Plymouth), Clarence 
Boyd (Dodge-Plymouth), Thomas 
Costello (Pontiac), Hugh -Roberts 
(Chevrolet), Percy Tucker (Olds- 
mobile), and C. A. Gilbert (Buick), 
ex-officio member of the group. 


U. C. Dealer Gets 30 Yrs. 
For 9 Bank Robberies 


FORT WAYNE, Ind.— Bernard 
E. Laclair, 32, used-car dealer, has 
been sentenced to 30 years and 
fined for nine bank robberies which 
netted almost $160,000. He pleaded 
guilty. He reportedly robbed nearby 
banks during the lunch hour to 
bolster his used-car business. 

George M. Miller, 28, who plead- 
ed guilty as an accessory to two of 
the robberies, was sentenced to 20 
years and fined $20,000. 





supplementary employe remun- 

eration in manufacturing. 

“Worker income and labor costs 
of doing business are no longer ac- 
curately measured by weekly wages 
and hourly rates,” said Dr. 
Schmidt. “Pensions, social security 
and a host of other benefits during 
recent years have substantially in- 
creased both the well-being of em- 
ployes and the costs of doing busi- 
ness.” 

Results of the study of fringe 
benefits are in book form which 
may be obtained for $1 a copy from 
the Economic Research Depart- 
ment, U. S. Chamber of Commerce, 
Washington, D. C. 


Dealer Council 
Meets 13th Time 
At Oldsmobile 


G. — Twenty-four Olds- 
mobile dealers from across the 
country met here last week for the 
13th Oldsmobile Dealer Council. 

Production schedules, optional 
equipment, customer relations, serv- 
ice business, new-car sales, used- 
car merchandising and the opening 
of new service training centers 
were discussed at the two-day ses- 
sion. 

The dealers also toured the Olds- 
mobile main plant and forge plant 
and were dinner guests of the Olds- 
mobile executive group. 

Representing the factory at the 
discussions were J. F. Wolfram, 
general manager; G. R. Jones, gen- 
eral sales manager; T. C. Downey, 
works manager; H. N. Metzel, chief 
engineer; L. F. Carlson, general 
merchandising manager; E. W. 
Schuon, comptroller; R. DH. Griffin, 
executive assistant to Wolfram, and 
J. J. Dobbs and M. J. O’Connor jr., 
executive assistants to Jones. 

Dealers attending included John 
L. Hepperle, Salem, Mass.; Charles 
Kreisler, New York; William Slad- 
kin, Germantown, Pa.; Frank C. 
Montgomery, Washington; Robert 
O. Barton, Lockport, N. Y¥.; John 
Ramp, Indianapolis; E. S. Dowd, 
Cleveland Heights, O., and Carl F. 
Fischer, Birmingham Mich. 

Edgar D. McKean jr., Pittsburgh; 
F. T. Woolverton, Jacksonville, 
Fla.; R. G. Powell, Gastonia, N. C.; 
J. A. Begnaud, Lafayette, La.; Jack 
Metnick, Chicago; Mark Donaldson, 
Waukesha, Wis., and R. G. Ryan. 
Billings Mont. 

Alwin Buhmeyer, Burlington, Ia.; 
W. I. McKelvey, Ferguson, Mo.; 
Norman L. Casner jr., El Paso, 
Texas; H. L. Frost, Topeka, Kans.; 
Jack D. DeWitt, Fort Smith, Ark.; 
Robert R. Slie, Scottsbluff, Neb.; 
Marvin K. Brown, San Diego, 
Calif.; C. M. Murphy, San Fran- 
cisco, and E. D. Carter, Great Falls 
Mont. 
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Aa we galley slaves? Do we 
suffer under factory domination 
like the leash of the Kremlin? Is 
automobile as we now 
know it, doomed? How long will 
profitless prosperity last in this 
trade? Will this model cleanup put 
the finishing touches on many 
dealers? 

Those are the kind of questions 
that many dealers are asking—not 
tabble-rousing dealers but substan- 
tial, hard-working dealers. 

The master of dealer destiny 
is the man you see in the mirror 
every morning you shave. We, as 
a nation, disavowed the divine 
right of kings 178 years ago. 

Automobile retailing will never 
gravitate to the discount houses or 
the pushcart artists. Our product 
requires after-sale maintenance to 
a far greater extent than any other 
merchandise. Its movement neces- 
sitates the taking in and merchan- 
dising of used cars, the mainte- 
nance of huge parts stocks. The 
public buys not an automobile but 
the use of an automobile, and the 
discount houses or pushcart ped- 
dlers can’t fill that order. Neither 
can automobile factories do their 
own retailing. Personnel problems 
are one reason. The second and 
most important is that chain store 
taxes ultimately would be assessed 
against them to an amount far 
exceeding the present dealer dis- 
count. 

Perhaps conditions have to get 
worse in this field before they get 
better. Evolution and the workings 
of economics will right the present 
wrongs. These two forces work 
slowly but surely. Organized effort, 
strong dealer associations can ac- 
’ eelerate the forces of economics 
and evolution. 


Many °55 Changes 
MoODEL cleanups normally are 
hard on dealers. Quite fre- 
quently dealers have lost their en- 
tire year’s profit during the clean- 
up period. This year there are few- 
er cars in dealer’s hands as com- 
pared with the rate of sales than 
many previous years. Still the out- 
look is threatening. 

As you know, the Chrysler line 
discontinued 1954 production the 
middle of this month. The 1955 
. lines are some weeks away. Chrys- 
ler dealers, without any new cars 
whatever for six, eight or 10 weeks, 
are better off than deaiers with an 
excess stock of 1954 cars. 

It is estimated right now that 
there is a thirty-day supply of 

1954 models in the average deal- 
er’s hands. Surely no dealer 
needs more. He should not be 
asked to take more unless his 
factory agrees to absorb the loss. 
They, not the dealer, misjudged 
production. 

Remember, many of the 1955 
models are to be radically changed. 
This will make it more difficult to 
Sell 1954 models. Remember, too, 
that even if your line is late in 
announcements, your ability to sell 
1954 models is very much lessened 
the minute the first new announce- 
ment in any line is made. Remem- 
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ber, too, all this year cars have 
been selling at year-end discounts. 
The fact is going to add to the con- 
fusion and the loss of marketing 
new models and demonstrators 
that remain at the end of this year. 

Don’t forget that, as a whole, the 
new models are going to come out 
much earlier than last year. While 
it is taking one line six to 10 weeks 
to bring out 1955 models after the 
factory run on 1954 models is com- 
pleted, it is entirely possible that 
other 1955 models will roll off the 
assembly line the same day the 
last 1954 model is completed. 


Late-Model Cars 


Ba in mind, too, that the 1955- 
model prices will not be ma- 
terially changed over the current 
levels. Competition is too tight for 
that. The outlook for volume is 
too good. Both of these factors will 
keep prices down. 

It is true that with the discount- 
ing of new cars, used-car prices 
have sought a level that stabilize 
them. Nevertheless, no dealer 
should carry a large stock. It is 
just too expensive and there is no 
chance for an appreciation of the 
value of the inventory. In fact, 
prices for 1953 and 1954 used cars 
have not been stabilized. Prices of 
these two models will be affected 
very much by the styling and 
prices of the new cars that replace 
them. 

In other words, anticipate a 
decided drop in the value of cur- 
rent model cars in the case where 
new models are radically 
changed. 

When you go to factory meetings 
and conventions to learn about the 
new models and new selling pro- 
grams, give a thought to a new 
selling program for yourself. Re- 
solve that you won’t repeat the 
errors of last year. Good public 
acceptance for that new car is im- 
portant, but of far greater impor- 
tance to you is the constant public 
acceptance of your dealership. 

Dealer acceptance has got to be 
earned and constantly cultivated. 
You just can’t do screwy things 
without the public catching up 
with you. Public acceptance or 
goodwill is the only asset that can 
keep you in business. 
a * as 


Remember Public 


YOUR dealership’s program, 
there are some other things to 
remember. First, plan to have your 
fixed expense not to exceed 50 per- 
cent of your anticipated gross prof- 
it. Experienced dealers have used 
this as their target for years and 
years. Don’t over-estimate your po- 
tential and don’t overlook a single 
item of expense. If you do, you will 
start out with a handicap you can’t 
overcome. 

Your veritables and opportunities 
for profit will absorb the other 50 
percent. You need 50 percent to 
work on. As has been said so many 
times, the purpose of business is 
to make a profit. So in the new- 
model program for the. dealership, 
keep your eye centered on your 
financial statement, not on sales 
records. How can you be the mas- 
ter of your destiny, unless you do? 

Don’t buy 1954 models you don’t 
need. Factories 


now and avoid the necessity of ; 
refusal for taking more cars. It 
might turn out to be a very prof- 
itable vacation. 

Keep your membership up in 
your trade associations. They are 
going to be more and more indis- 
pensable to you. And last, in that 
new-model program for the dealer- 
ship, keep your mind on your pub- 
lic. When you are sincere in your 
efforts to serve your public, you 
will best serve your community, 
your factory and yourself. 
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Dealers tell me 


By John 0. Munn 


Dealer Support Seen 
For Ohio Inspection Bill 

COLUMBUS, 0.—A bill expect- 
ed to be introduced in the next 
session of the Legislature, calling 
for periodic vehicle inspection, 
reportedly will be supported by 
the Ohio Automobile Dealers 
Assn. 

The legislative committee of the 
association, under the direction 
James Barry, legislative chair- 
man, is at work on a program 
to be submitted to the General 
Assembly when it convenes. 


Gold-Plated Safety Drive— 


Dealers 









WASHINGTON.—A record 7,300 
cars, valued at $14.6 million, were 
provided by new-car dealers for 
high school driver education dur- 
ing the 1953-54 term, the Inter- 
Industry Highway Safety Commit- 
tee announced last week. 

This was an increase of 900 
cars over the total for the pre- 










District of Columbia and dealer association officials hold some of the gold-plated 
license plate brackets which are being presented to governors, members of Congress 
and many city officials by auto trade associations as part of a nationwide safety 
drive. Inscribed with the slogan “Drive Safely,” the frames were furnished by Benmatt 
Organization of Chicago. Seated (from left) are Police Chief Robert Murray; Samuel 


Spencer, Board of Commissioners; Renah F. 


Camalier, commissioner, and Brig.-Gen. Louis 


W. Prentiss, engineering commissioner. Standing: John N. Robertson, highway director; 
George E. Keneipp, director of traffic; Edwin Stohiman, Automotive Trade Assn. of 


the National Capital Area; J. Medford 
Murphy, National Capital association. 


Sanders, NADA director, and Maurice J. 


27 Dealer Conventions 
Slated in 4 Months 


the auto industry approach- 

ing the end of the most hotly 

competitive model year in the post- 

war period, automobile dealers 

across the nation opened their state 
convention season this week. 

now and the end of 

the year, dealers will hold con- 

ventions in 27 states. 

These are the traditional sound- 
ing boards of the retail auto trade, 
giving an insight into the thinking 
and problems of the dealers. 

No. 1 emphasis in the conventions 
coming up is expected to be on re- 
tail profits, which have dipped to a 
low this year under the impact of 
discounting and overtrading. 

Oo ” 


Most dealers are likely to have 
their eyes on ideas and efforts 
toward more profitable selling of 
cars and trucks. 
tlegging is still a problem 
and many dealers are still con- 
cerned about the race between 
Ford and General Motors. 
First convention of the season 
opened yesterday (Aug. 29), with 


Mont. Schedules 
NADA Parleys 


WASHINGTON. — Three area 
chairman meetings in Montana 
have been called by NADA, accord- 
ing to Dean Chaffin, regional vice- 
president. 

The conferences will start Sept. 
8 at Billings, Northern Hotel, and 
continue Sept. 9 in Great Falls, 
Rainbow Hotel, and Sept. 10 in 
Butte, Finlen Hotel. 

Besides Chaffin, William H. Fred- 
ericks, manager of the Montana 
Automobile Dealers Assn., will lead 
the discussions on dealer problems, 
factory-dealer relations, bootleg- 
ging and territory security. 

At the same time, it was an- 


nounced that a meeting of the re-| the TV Open Road program, was honored by the Los Angeles Motor 


the Automobile Dealers Assn. of 
West Virginia meeting for two days 
at White Sulphur Springs, W. Va. 

+ = 


THER conventions now sched- 
uled include: 
Co.orapo—Broadmoor Hotel, Colo- 
rado Springs, Sept. 10-11. 
Marne—Samoset Hotel, Rockland, 
Sept. 10-12. 
Soutn Daxotra—Rapid City, Sept. 
12-13. 
New Mexico—Hotel Hilton, Albu- 
querque, Sept. 16-18. 
Kansas—Broadview Hotel, Wich- 
ita, Sept. 17. 
NortuH Dakota — Fargo, Sept. 19- 


New Yorx—Saranac Inn, Saranac, 
Sept. 19-22. 

DeLaware—Rehoboth Beach Coun- 
try Club, Rehoboth Beach, Sept. 20. 

Minnesota — Nicollet Hotel, Min- 
neapolis, Sept. 20-21. 

(See CONVENTIONS, Page 34, Col. 4) 





Applauded for Record .. . 


7,300 Cars Donated 
For Driver Training 





“It is heartening evidence of the 
continuing growth of effective high 
school driver education courses and 
of dealer support for this important 


traffic safety program,” Hufstader - 
said. 


M. R. Darlington jr. managing 
director of the committee, said he 
felt the growth in the driving 
phase of the school program could 
not have been achieved without the 
support of dealers. 


“Dealers should not only be 


Hufstader said that traffic au- 
thorities agree that helping young 
drivers acquire the right knowl- 
edge, skills and attitudes is the 
heart of an effective driver im- 
provement program. 

“The opportunity to contribute 
to this work has been highly grati- 
fying, and we shall continue to 
make support of it one of the com- 
mittee’s major objectives,” Huf- 
stader said. 

The committee said that traffic 
studies show that accidents and 
traffic violations among trained 
young drivers were 50 percent low- 
er than among untrained drivers in 
the same age group. 


instruc- 

tion in the 1953-54 school term. 
The committee, in cooperation 
with NADA, again is making avail- 
able Dealer Highway Safety 
Awards to recognize individual 
dealer contributions to the high 
school driver education program. 
The awards will be presented” by 
state and local dealer associations. 


Special Invitation 
Goes to Wives for 
N. M. Convention 


ALBUQUERQUE, N. M.—Deal- 
ers’ wives received special invita- 
tions to the New Mexico Automo- 
tive Dealers Assn. convention here 
Sept. 16-18. 

Done in tastefu] pastels, the in- 
vitation to the Silver Anniversary 
convention lists the following events 
planned especially for dealers’ 
wives: Golf tournament, swimming, 
dancing under the stars, “sherry 
and bonnet” fashion show, “Funz- 
a-Poppin’ Revue,” receptions, cock- 
tail parties and dinners. 

In an intimate touch, the invita- 
tion notes that the swimming pool 
is heated and that Albuquerque’s 
cool evenings “make a light wrap 
comfortable.” 





L. A. Dealers Fete Automotive Writer— 


Lynn Rogers (left), avtomobile editor of the Los Angeles Times and producer of 


Car Dealers 


gional advisory council for Region | Assn. on the fourth anniversary of the show, which features a different car and 
mevien eath week: Shia: trum Wit ae #0n tel; stpeeieninoaeanertl 
Elmendorf, executive secretary, and Ray D. Wilson, president. 


11 will be held Aug. 30 in Salt Lake 
City at the Alta Club. 
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AUTOMOTIVE NEWS PLATFORM 
¥ |. Fair and equitable contracts between manufacturers and dealers in 
motor vehicles, parts and accessories; 
¥ 2. Every dollar of gasoline and oil taxes, collected by state and federal 
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great and gave its citizens more of the better things of life than anywhere 
else in the world. 


As. Era of Independents Ends... 





Opportunities Dawn 


— approval by stockholders of the Studebaker-Pack- 
ard merger came as no surprise, for it had been apparent 
for a long time that independent auto makers could not 
stand alone in the fierce competitive battle for new-car sales. 


With the stupendous rise in research, production and sales 
costs during the postwar period, it had become virtually 
impossible for a smaller company, with one line of cars, to 
compete successfully against larger firms which could spread 
their costs over several lines of automobiles. 


The handwriting on the wall started a year ago with 
merger of Kaiser and Willys. It became clearer this spring 
with the consolidation of Hudson and Nash-Kelvinator. 


With the merger of Studebaker and Packard, the “inde- 
pendents” era in the auto industry came to an end. Since 
birth of the auto industry at the turn of the century, there 
have been 1,689 cars introduced (or at least put on the draw- 
ing boards). Today there are only 18 survivors in perhaps: 
the most fiercely competitive industry in the world. | 


What happens now? 


Most observers believe that eventually all of the recently 
merged companies must be brought into a “Big Fourth” 
company, if the maximum benefits of consolidation are to. 
be attained. There are many duplications in car models, 
among these three merged companies, plus a lot of other 
—— but these are not problems beyond the realm of 


tiie etait age a siesta arn creencetat tia a aah tah aes 


Already the three mergers have brought about con- 
siderable savings; more will be forthcoming in succeeding 
months. Whether there are further consolidations is up to 
these three executive officers: George Mason of American 
Motors; James Nance of Studebaker-Packard, and Edgar | 
Kaiser of Kaiser-Willys. 

_ We feel sure that what decision they and their fellow | 


oe make will be the best for their stockholders — and 
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Coming 
Events 


Dealer Conventions 


. 29-31—Automobile eels — 
“hn of West Virginia, Greenbrier Hotel, 
White Sulphur Springs, W. Va. 


Sept. 10-11—Colorado Aatenaiie Dealers 
Association, Broadmoor Hotel, Colorado 


Springs. 
Sept. 10-12 — Maine Automobile Dealers 
Association Conventi Hotel 


i ion, Semoset . 
Rockland, Maine. 
. 12-13 — South Dakota Automobile 
lers Association Convention, Rapid 
City, South Dakota, 

Sept. 16-18—New Mexico Automotive 1. 
ers Assn. Convention, Hotel Hilton, 
Albuquerque. 

. 17—Kansas Automobile Dealers Assn. 
pn vention, Broadview Hotel, Wichita, 
ns. 


Sept. ie Stonehite Dealers Associa- 
tion of North Dakota, Convention, Fargo, 
North Dakota. 


. 19-22—New York State Automobile 
alers Convention, Saranac Inn, Sara- 
nac, New York. 


oo eee Automobile Dealers 
« Rehoboth Beach Country Club, 
Rehoboth Beach. 


Sept. 20-2i—Minnesota Automobile Deal- 
ers Association Convention, Nicollet 
Hotel, Minneapolis. 

Sept. 21-22—Wisconsin Automotive Trades 
Association Convention, Hotel Schroe- 


ten tee te ies 

Sept. 23-24—New Jersey Automotive Tr 
Association Convention, Atlantic City. 

Oct. 3-4— Oklahoma Automobile Dealers 
Association Convention, Skirvin Hotel, 
Oklahoma City. 

Oct. 3-5—Automobile Dealers Association 
of Alabama Convention, Biloxi, Missis- 


sippi. 

Oct, 8-9—Pennsylvania Automotive Asso- 
ciation vention, Haddon Halli, At- 
lantic City, New Jersey. 

Oct. 10-12—Mississippi Automobile Deal- 
on Assn. Convention, Buena Vista Hotel, 

iloxi. 

Oct. 10-12—Texas Automotive Dealers As- 
sociation Convention, Gunter Hotel, San 
Antonio, 

Oct. 17-18@—Georgia Automobile Dealers 
Association Convention, neral Ogle- 
t , Savannah. 

Oct. 17-19—Tennessee Automotive Associa- 
oe Convention, Peabody Hotel, Mem- 
phis. 

Oct. 23-25—Arkansas Automobile Dealers 
Association Convention, Marion Hotel, 
Little Rock. 

Oct. 24-26—Florida Automobile Dealers 
Assn. Convention, George Washington 
Hotel, Jacksonville. 

i mnecticut Automotive Trades 
Association Convention, Hartford 

Oct. 31-Nov, | — 10th Annual Convention 
Texas Independent Automobile Dealers 

iation, Hilton Hotel, Worth. 

Nov. 7-%—Ohio Automobile Dealers Assn. 
Convention, Mayflower Hotel, Akron. 

Nov. 7-%—Kentucky Automobile Dealers 
Association Convention, Kentucky Hotel, 
Louisville. 

Nov. 14-l6—National Used Car Dealers 
Association Convention, Empress Hotel, 
Beach, Fla. 

18-19—Idaho Automobile Dealers 

Association Convention, Boise Hotel, 


ise. . 

Nov. 20—Utah Automobile Dealers As- 
sociation Convention, Newhouse Hotel, 
Salt Lake City. 

Dec. 2-4—Montana Automobile Dealers 
pon. vention, Florence Hotel, Mis- 
soula. 

Dec. 7 — Milwaukee County Automobile 
Dealers Assn. Convention, Milwaukee 


Athletic Club, Milwaukee. 
* * 


Dealer Auto Shows 


Jan. 816—Chicago Auto Show, 
tional Amphitheater, Chicago. 

Jan. 8-16—Washington, D. C. Auto Show, 
Washington. 

Jan. 21-30—Los Angeles Automobile Show, 
Pan Pacific Auditorium, Los Angeles. 

Jan. 21-30 — Seattle Senohle Show, 


attle Armory, Seuttle. 

Jan. 29-31—Tri-State Auto Show, Evans- 
ville Automobile Dealers Assn., Evans- 
ville Armory, Evansville, indiana. 

Jan. 29-Feb. 6—Detroit Auto Show, Mich- 
igad State Fair Grounds, Detroit. 

Feb. 5-12—Milwaukee Auto Show, Mil- 
waukee Auditorium, Milwaukee. 

Feb. 5-12—Des Moines Automobile Show, 
Veterans Memorial Auditorium, Des 
Moines. 

Feb. 12-19—San Francisco Auto Show, Pan 
Pacific Auditorium, San Francisco, 


General 


Sept. 12-15—National Truck Leasing. Assn., 
0th nual Meeting, Bismarck Hotel, 
Chicago. 

(Continued on Page 12, Col. 3) 


20 Years Ago... 


Interna- 


SELLING SEASON | 
= | 


1055 MODELS 


‘Un-American? . .... °. 


This is an open forum for the discussion of any subject of interest to our 


. No 


used, if you so request. Address Editor, Automotive News, Detroit 26, Mich. 


On ‘Bootleg’ Bill 

Now that the erroneously called 
“anti-bootlegging” bill has gone into 
the discard, at least, for this ses- 
sion of Congress, we owe the new- 
car boys a vote of thanks. 

It certainly brought this wholly 
un-American effort into the lime- 
light. When that was done, it did 
not take long for the decision. After 
all, it does help to have “right” on 
your side. 

I am enclosing a clipping from 
the editoral page of the Omaha 
World Herald, which seems to me 
to sum up the situation in the only 
true American way of thinking.— 
Ray Haywarp, Omaha, past presi- 
dent, National Used Car Dealers 
Assn. : 


Eprror’s Note: The World Her- 
ald’s editorial follows: 
No ‘Bootlegging’ Bill 
As a result of opposition from 


The Big Story 


For the second time during the year grey has passed blue in 
importance as a motor car finish favorite. Black still retains the 


distinction of the most popular color . . 


. Ab Jenkins, driving a 


special 12-cylinder Pierce-Arrow, in a 24-hour run in Salt Lake City 
traveled 3,053 miles, averaging 127.2 miles per hour throughout the 


run. He established 15 world records and 47 American records... 
July car and truck production reached 277,689 vehicles, lifting the 
seven-month output to 2,074,112 units, which exceeds the entire 12- 


month production of 1933 by 88,131 vehicles . 


. - Ford plans to build 


two steel mills to produce its own steel . . . Four models have been 

announced by Auburn, ranging from $851 to $1,225. The eight is 

powered with a 115-horsepower engine, and the six with an 85-horse- 

. . . Approximately 1.5 million cars are equipped with 

. . . A new line of six trucks has been announced by 
International Harvester. The models range from 1% to five tons. 


—Frem the files of Autemotive News. 





the Federal Trade Commission 
and the Attorney General’s office, 
Congress apparently will not pass 
a law to forbid automobile “boot- 
legging.” 

The demand for the law came 
from auto dealers. It arose from 
the fact that the lush days of 
auto-selling have tapered off. 

Some dealers, unable to sell all 
the cars consigned to them, ped- 
dle their surplus to used car deal- 
ers at little or no profit, simply 
to get rid of them. The dealers 
take these surplus cars to other 
towns and sell them “same as 
new” for considerably less than 
list price. This system of course 
makes it harder than ever for the 
new-car dealer to sell his quota. 
From his viewpoint, the whole 
thing is a vicious circle. 

But there is nothing illegal 
about it. Nor, for that matter, is 
there anything unusual. Cutting 
prices to get rid of slow-moving 
goods is a standard business prac- 
tice. It is hard on. profits, to be 
sure, but except for the now- 
fading foolishness of “fair trade” 
(that is, price-fixing) the Govern- 
ment has generally not under- 
taken to guarantee business men 
a profit. 

In opposing the anti - bootleg- 
ging law, Deputy Attorney Gen- 
eral William P. Rogers made the 
point that it would be meddling 
with the “American standard of 
a free and vigorous economy.” 
He was right. Efforts to preserve 
any segment of the American 
economy from competition gener- 
ally turned out badly. 

Left to themselves, the auto 
manufacturers and dealers will 

(Continued on Page 31, Col. 4) 
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1000 Automatic Machines ! 


“Planning Ahead In Styling! 


WHEN PACKARD-BUILT CARS SHOW THEIR COLORS — the styling depart- 
ment makes sure they’re the most attractive ones! Endless research and 
testing precedes the selection of color combinations both for car exteriors and 
color-keyed interiors. Above, a stylist matches research results with colors. | 


ANOTHER DEALER HAS JOINED PACKARD — Duncan 
Motors in Cincinnati. Shown at the franchise signing 
are George Dieterly, the new dealer, E. A. Stewart, 
Assistant Zone Manager (standing) and F. H. Eustis, 
Packard Zone Manager. An aggressive merchandising 
program has sold more and more dealers on Packard! 
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PACKARD PROGRAM 
KEEPS MOVING AHEAD. 


Big things are happening in every operation— 
all part of the dynamic Packard Program. 


ROM a vast, new engine facility in 
Utica, Michigan, to the Gold Cup 
speedboat race in Seattle, Washington, 
the Packard Program continues to 
move ahead ...continues to make news! 


For instance, the new engine plant will 
contain over a thousand automatic 
machines, making this one of the most 
modern manufacturing installations in 


the industry! Shown above are just a 
few of the new transfer machines which 
are geared to the highest standards of 
quality in mass production methods. 
This is typical of Packard’s progress 
under its facility modernization and 
improvement program. It’s another 
dramatic reason why the Packard 
Program keeps moving ahead! 


A Good Franchise 


WINNER OF THE GOLD CUP in Seattle recently was 
SLO-MO-SHUN V—powered by the Packard V-12 
Merlin engine. This race is considered the “World 
Series” of speedboat racing, and the Gold Cup is one of 
the most coveted trophies in sports. Stanley Sayres of 
Seattle is the owner, and the driver is Louis Fageol. 


for Today... 


and Tomorrow 


PACKARD MOTOR CAR CO., DETROIT, MICH. 
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With the Staff... 
ALONG DETROIT'’S AUTO ROW 


The $100 Lunch Box 
Wairnr’s Nors: It was hotter- 

‘nell that day; maybe that’s 

what's behind this whole thing. 

Anyway... 

There are times when psychology 
is a bit overwhelming. 

Three salesmen were gathered in 
the shade on one of Detroit’s larg- 
er used-car lots when a pedestrian 

down the sidewalk along 

the front line. He was carrying a 

lunch box. 

‘One of the salesmen sauntered 
over and stopped him. 

“Ill give you $100 for that 

lunch box,” he said, without any 
remarks. 


The pedestrian stopped short, 
swallowed and shifted his tin buck- 
et out of sight. 

“Yessir,” said the salesman, “you 
can trade it right in on a ’47 coupe 
we've got here at $295, and I'll give 
you $100 for it.” 

The two men eyed each other 
warily and neither said a word for 
@ moment. 

“Nice lunch box,” said the sales- 
man holding out his hand. “Let’s 
see it.” 

The pedestrian stepped back and 


Pa. Police Seize 
. 650,000 Items in 
Bogus-Parts Raid 


PHILADELPHIA. — Six persons 
were arrested and an estimated 
650,000 parts were seized here last 
week in what state police termed 
a worldwide operation in the ship- 
ping of auto parts bearing forged 
brand names. 

Raids were carried out here and 
in suburban Primos. Police said the 
operation was headed by Charles 
W. Kile, operator of three firms 
with headquarters at the plant 





3 _ which he operated in Primos. 


He was released on $3,500 bail 

; a hearing on charges of coun- 

terfeiting and ‘forging trademarks; 

tae 2 of forged die stamps and 
and conspiracy. 

apd said an estimated 500,000 
auto parts, including breaker 
points, condensers, distributor ro- 
tors and spindle bolts were seized 
in Primos, and another 150,000 
parts, stamped and packaged for 
shipment, were found by the Phila- 
delphia raiders. 

Police charged that Kile pur- 
chased cut-price automotive parts, 
stamped them with the name and 
trademark of such firms as Auto- 
Lite, Delco Remy and Ford, then 
packed them in forged cartons for 
export, principally to Europe and 
South America. 

Police here said a New York City 
grand jury began investigating the 
case last January after an official 
of Electric Auto-Lite advised Dis- 
trict Attorney Frank Hogan that 
‘tthe company had been receiving 
complaints from South America 
and Asia concerning unsatisfactory 


parts. 


Nash Managers 


Swap Zones 


DETROIT. — Nash’s zone man- 
agers in Seattle and San Francisco 
are trading places, it was an- 
nounced last week by H. C. Doss, 
sales vice-president. 

P. W. Pursley leaves Seattle to 
be zone manager in San Francisco. 
W. E. Boyer, formerly head of the 
San Francisco zone, has been named 
Seattle zone manager. 


Dow Supplies Insulation 
For Air Conditioners 
MIDLAND, Mich.—Dow Chemical 


tightened his grip on the $100 item. 

Finally he asked: “Couldn’t you 
just take $195 for the coupe? I 
need my lunch box. Eat right on 
the job every day.” 

“Nope,” said the psychological 
salesman. “Gotta have the lunch 
box. Sure is a beauty.” 

“Well,” said the man with the 
royal lunch box, “T’'ll have to talk 
it over with my wife.” 

By hurrying, he managed to 
catch his bus at the corner stop. 

* * * 


Mum to Shoppers 

“We never quote a price to a 
shopper,” says Tom Geraish, sales 
manager of Buchanan Highland 
Chevrolet, “because if you do, you 
almost always lose the deal. 

“If the shopper beats your price, 
it’s obvious he won’t come back. 
If he doesn’t beat it, nine times 
out of 10 he’s too proud to come 
back and winds up paying more 
money somewhere else.” 


* * * 


Competition Welcomed 


If these are tough times in the 
auto business, says the sales man- 
ager for a “Little Three” dealer, 
they’re tough only for the “rummy- 
dum” dealers and salesmen. 

“A hot salesman can’t make 
money unless the competition is 
hot,” he says. 

“In the lush years, I didn’t make 
any more money than the rummy- 
dums, because they could move 
just as many cars as I could. 

“Now, with the market tight, I 
ean still move cars where they 


can’t. I’m worth a lot _ money 
now—and rm getting It. 


Citizens "Packard Party 


Citizens Packard recently threw 
a picnic for employes of both its 


Cooking was done by the part- 
ners’ wives and one of the secre- 
taries. 

Citizens recently acquired its 
second dealership, buying St. Marys 
Packard from Carl Wolfe and 
Bert Baker. The showroom has 
been remodeled and the exterior 
received a paint p>... 

* 


Metro Sales 


Metropolitan sales have fallen 
off lately, but “we expect the sit- 
uation to improve as soon as 
people get used to them,” a Nash 
salesman said. He said his firm 
has sold 25 since they were in- 
troduced. 

“Those sales were to the cur- 
ious,” he said. “Now that the 
novelty has worn off, it’s tougher 
to sell them. But they'll pick up 
when more motorists realize how 
handy they are.” 

* * * 


Stripped Models Wanted 


Sales manager of a Pontiac out- 
let said sales of Hydra-Matics, 
(Continued on Page 37, Col. 4) 


Used-Car Bulletin from Detroit . . . 


Latest Auction Prices 
(Copyright, 1954, by Automotive News) 
(Aptco Auto Auction. Sale every Wednesday.) 


Aug. 25 


good 


despite intermit- 
93 cars out of 


150 


$1,220* (ps); 
es ‘ 51 Super 4-dr., 
. '50 Special 4-dr., $535*. 
CADILLAC — ’51 (62) conv., $1,900*. 
"46 (62) 4-dr., $200*. 
CHEVROLET—’53 Bel Air conv., $1,- 
415; (210) 4-dr., $1,165*, $1,000. °52 
SL Deluxe Carry all, $600; 4-dr., 
51 SL Deluxe club coupe, 
- "50 SL Deluxe 4-dr., $505*; 
2-dr., $485. "49 SL Deluxe 4-dr., $245. 


CHRYSLER—'52 Saratoga 4-dr., $1,- 
205* (ps). °50. Windsor Newport, 
$665; club coupe, $625. 


DeSOTO—'47 Deluxe club coupe, $170. 


DODGE—’'53 Meadowbrook 4-dr., $1,- 
145*, $1,075, $900; club coupe, §$1,- 
010. °52 Coronet 4-dr., $800, $785*; 
elub coupe, §775; Wayfarer 2-dr., 
$610. °48 Deluxe 4-dr., $220 

FORD—’53 Crest (8) Victoria, $1,410; 
2-dr., $1,250; Custom (6) 2-dr., $1,- 
175; 4-dr., $1,125; Main (6) 4-dr., 
$960; Delivery sedan, $790. '52 Cus- 
tom (8) Country sedan, $1,325; Vic- 
toria, $1,100; 4-dr., $990. ‘51 Custom 
(8) 4-dr., $685, $590; 2-dr., $660. 

Custom (8) 2-dr., $405, $380, 
$370; Deluxe (8) 2-dr., $445; 4-dr., 
$300; Deluxe (6) 2-dr., $380, $205. 
‘49 Custom (8) 2-dr., $360, $250. 


HUDSON—’52 Commodore club coupe, 
. “51 Hormet 4-dr., $575°. ‘49 
Super 4-dr., $280. 
"52 Deluxe 4-dr., 
Special 4-dr., $415, $370* 
LINCOLN—’ 49° club coupe, $230. 
MEROCURY—'54 Monterey club coupe, 
$2,135°. ‘51 club coupe, $705, $585. 
"50 club coupe, $540, $505. 
NASH—'51 Rambler 2-dr:, $390. '50 
Statesman 2-dr., $190. 49 Statesman 
2-dr., $215. 


OLDSMOBILE—'52 (98) 4-dr., $,1250°. 
"51 (88) 2-dr., $890*; 4-dr., $840°*; 
(98) 4-dr., $790*, $755°. "49 (88) 
conv., $270*. 

PACKARD—'51 Patrician 4-dr., $800*. 

PLYMOUTH—’54 Belvedere 4-dr., $1,- 

3 ] $1,545; Plaza 
$1,285°. Cranbrook club 

coupe, $1,150, $1, “OTO. Cambridge 4- 

dr., $825. °52 Cranbrook club coupe, 

$640. ’51 Concord Suburban, $735; 

Cranbrook Belvedere, $650; C am- 
bridge 4-dr., $550, $520. "49 Deluxe 
4-dr., $270. 

PONTIAG—’'53 Chieftain (8) 4-dr., $1,- 

. "52 Silver Streak 

. "51 Silver Streak 

in, . ‘49 Silver 

Streak (8) 4-dr., "470°; 2-dr., $470°. 

STUDEBAKER—’52 Champion club 
coupe, $755. ‘50 Champion 4-dr., 


$675*. ‘51 


Aug. 18 


(Another fast sale this week. Sold 
105 cars out of 150 offerings.) 
BUICK—’53 RM Riviera coupe, $1,800* 
(ps); 4-dr., $1,650° (ps); 
Riviera coupe, $1,650*. '52 RM 
$1,010, '51 RM conv., 
4-dr., $800*; 2-dr., 
conv., $570*; 4-dr., $500*. °49 Super 
4-dr., $405*. '46 RM 4-dr., $100. 
CADILLAO — "50 (60) 4-dr., $1,550*, 
$1,300*. '48 (60) 4-dr., $510*; (75) 
sedan, $305*. 47 (62) coupe, $150*. 
CHEVROLET—’54 Bel Air 4-dr., §$1,- 
300, $1,200; (210) 2-dr., $1,150, 2 at 
$1,125; %-ton pickup, $1,050. °52 SL 
Deluxe 4-dr., $880; 2-dr., $725; %- 
ton Delivery sedan, $600. '51 SL De- 
luxe 4-dr., $635, $610°; club coupe, 
$625; 2-dr., $595. °50 SL Deluxe club 
coupe, $565; 4-dr., $475°; SL Special 
2-dr., $450. "49 %-ton Delivery se- 
dan, $220. "46 FM club coupe, $130. 
CHRYSLER—’51 NY 4-dr., $865°. 
DeSOTO — '52 Fire Dome (8) 4-dr., 
$1,010*. '51 Custom 4-dr., $705*. '50 
Deluxe 4-dr., $490. ‘49 Deluxe club 
coupe, $400. °48 Custom Limousine, 
$195°. 
DODGE—’52 Wayfarer 2-dr., 
Coronet 


$650. '51 
club coupe, $710*; 4-dr., 


x 2-dr., 
"49 Coronet 4-dr., $425. °46 Deluxe 
4-dr., $105. 


FORD—’53 Custom (6) 2-dr., 
o $1,100; 4-dr., 


a, 240, 


Custom (8) 
conv., $495; Deluxe (6) 2-dr., ss, 
$400, $360, $350; 4-dr., $445. 
SS. 51 Pacemaker 4-dr., 
50 Pacemaker 2-dr., $100. 
(6) 4-dr., $165. 
MERCURY—'54 Monterey club coupe, 
$2,285* (ps). '50 club coupe, 
NASH—’51 Rambler 4-dr., $440; 2-dr. a 
$400*. '49 Rambler 4-dr., 
LDSMO , $2,200°. 


$425. 
"49 Super 


PLYMOUTH—’54 Plaza 4-dr. “*, a 800°. 
*53 Cambridge 4-dr., 52 Cam- 
bridge Suburban, $945; Cranbrook 2- 

. . '49 Deluxe Suburban, 


E —’°52 Champion 4-dr., 
WiLLys—'s3 (6) 2-dr., $725, $675. 


*Indicates automatic transmission or overdrive, and (ps), power steering. 


Other Auction Reports are on Page 24 











Cleveland Ford Dealers Aid Stricken GM Family— 


W. W. Cumming (left), Cleveland district manager for Ford, and Lou Field, chairman 
of the Cuyahoga County Ford dealers, present a $2,000 check to Mrs. Thomas Craig, 
of Berea, O., whose husband was confined to an iron lung following a polio attack. 
Besides Larry (right), the Craigs have seven other children. Craig is a General Motors 


worker. 





04 Auction Sales Likely 


To Exceed $2 


By George 
Staff Correspondent 

CHICAGO.—Sales of used cars in 
auction markets will exceed $2 bil- 
lion in 1954, or double the volume 
handled five years ago, it was pre- 
dicted last week by Carl Marker of 
Ft. Wayne, Ind., president of the 
National Automobile Auctioneers 
Assn, 

At a two-day meeting here, more 
than 100 car auctioneers from all 
parts of the U. S. heard reports on 
credit, insurance, price lists, and 
expansion of association activities. 

The members voted to retain 
as their legal counsel Joseph B. 
Danzansky, head of a Washing- 
ton law firm and legal counsel 
for the National Used Car Deal- 
ers Assn. He will handle legal 
matters for the auctioneers in 
the nation’s capital and repre- 
sent the auctions at hearings on 
legislation affecting them. 

The association also approved 
setting up a clearing house on cred- 
it information. Work was wunder- 
taken on drafting a report on rules 
and policies governing the oper- 
ation of auctions. When completed, 
this will be a code of ethics for 
members of the industry. 

The group also approved issu- 
ance of a monthly newsletter to 
members, giving market news and 
other information of value to mem- 


Star Performer 
Jeep to Show Versatility 


At 23 Fairs 


TOLEDOW—tThe Jeep and its 
companion vehicles in the Willys 
four-wheel-drive line will be fea- 
tured at 23 fairs in 15 states, ac- 
cording to Fred W. Adams, K-W 
apres sistas and merchandising 
manag: 

The “exhibit will show the Jeep 
line in action and also show Kaiser 
and Willys cars. 

K-W dealers will man the “big 
top” exhibits of cars. Visitors will 
be asked to fill out cards with their 
names and addresses. 

The first exhibit appeared at the 
Free Fair in Ionia, Mich. Other 
Fairs are: J 

Illinois State Fair, Springfield; 
All-Iowa Fair, Cedar Rapids; Erie 
County Fair, Buffalo; Wisconsin 
State Fair, Milwaukee; Minnesota 
State Fair, St. Paul; Iowa State 
Fair, Des Moines; Allegheny County 
Fair, Pittsburgh; Michigan State 
Fair, Detroit; Kansas Free Fair, 
Topeka; York Inter-State Fair, 
York, Pa.; Kansas State Fair, 
Hutchinson; Oklahoma State Fair 
:|lana Exposition, Oklahoma City; 

ew Jersey State Fair, Trenton; 
Southeastern Fair-A-Ganza, Atlan- 


ston-Salem, N. C. Fair; Pensacola, 

Fla., Interstate Fair; North Caro- 

lina State Fair, Raleigh, and Bra- 

—_ Tampa, and Orlando (Fia.), 
rs. 


Billion 


bers. The newsletter will be distrib- 
uted by the new legal counsel. 

On the program were C. F. 
Adams, representing Lioyds of 
London, and Charles Weekly, 
Fidelity Insurance Co., Nashville, 
Tenn. Both discussed credit in- 
surance now available to oper- 
ators of auction markets. 
Danzansky was principal speaker 
at the association . banquet. 
Auction men are optimistic about 
the sales outlook in the months 
ahead. 

“July and August fooled every- 
body,” Marker pointed out. “Prices 
and demand held up surprisingly 
well. Prospects are bright for the 
autumn months. 

“There is still a strong demand 
for good, clean used cars. The 
‘dogs’ are Boing begging, as they 
deserve 

Marker said new-car dealers 
are increasingly using auctions 
to market their used cars. New- 
ear dealers who attend or follow 
the auctions ‘are the ones who 
are solvent and on their toes, he 
opined. 

“Auctions provide a realistic 
yardstick of car values,” he said. 
“No dealer can ever consider a 
deal as a good one, unless he can 
profitably wholesale the car he has 
taken in trade. 

“Auctions have helped educate 
new-car dealers in how to reckon 
the value of a used car. Used cars 
resemble women a good deal. No 
two are alike. There can be as 
much as a $200 difference in price 
and value in the same models and 
the same year of cars, depending 
on the condition.” 

Marker said establishment of the 
clearing house on credit informa- 
tion will be a long step forward in 
cracking down on gyp dealers who 
have victimized auction market 
operators. 


Super-Salesman 
To Address N. Y. 


Dealer Powwow 


ALBANY.—Featured speaker of 
the New York State Automobile 
Dealers convention here Sept. 19-22 
will be Gene Flack, sales counsel 
and advertising director of Sun- 
shine Biscuits, Inc. 

According to Sperry W. Miner, 
chairman of the convention com- 
mittee, Flack is one of the most 
widely traveled, widely known. and 
widely heard man in the profession 
of selling. 

Other convention headliners in- 
clude: Charles C. Freed, NADA 
president; James R. MacDuff, who 
will discuss vehicle inspection: 


;| Charles H. Diefendorf, chairman of 


the highway finance planning com- 
mittee; William J. Murray, of the 
motor vehicle bureau; Walter M. 
Kiplinger, director of public rela- 
tions for NADA, and Ray Cham- 
berlain, NADA convention director. 





i i i 
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HIGHEST 
SALES 
VOLUME 
PER 
DEALER 


in the entire medium-price field! | 











it pays to travel. with mer i RY 
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Letter to Salesmen 


By John O. Munn 


Dear Son: 


WEALTHY MEN are 
often referred to as being 
lucky. But the individual 
who depends upon 


dangerous. Your product’s 
superiority, your dealer’s 
responsibility must be 
brought out, proved and 
cinched. 





as the shortcutting 


as logical 
salesman, 


For if the prospect knows 
everything about the car, 
the dealer and the allow- 


Fish Tale | 
| 25,000 Anglers Attracted 
By Pa. Contest 
| PITTSBURGH. —A free fishing 
,contest, held by the Allegheny 
‘County Chevrolet Dealers Assn., at- 
| tracted 25,000 fishermen in two days 

to nearby North Park Lake. 

The winner was awarded a new 
, Chevrolet station wagon. Hight. 
other prizes, including a boat and’ 
an outboard motor, several out-| 
board motors, fishing equipment, 
bicycles, radios, sterling silver and 
camping equipment were also 
awarded. 








John Leasher, of Zelienople, Pa., | 





-No. 43 luck to get him Nothing on earth will dis- ance that the salesman ||... the station wagon by landing. 
IN A f satisfy a prospect with his knows, he would not be a P 
up the ladder o h a 27-inch channel catfish in the 
SERIES succ always present car so much as a prospect. He would be an || final hour of the contest. 


skillful demonstration that 
emphasizes all of the finer 
features and performance of 
your product. The ostrich is 
probably the greatest anticipa- 
tor on record, because he 
can’t see after he has buried 
his head in the sand. He an- 
ticipates that no one sees him. 
His line of reasoning is just 


owner. A master salesman 
uses his training continu- 
ously. He sets up his own: 
objective with a large in- 
come as his target. 
Cordially yours, 


Dad 


During the contest, four miles a 
the river’s shoreline was pac ked | 
with fishermen, sometimes shoulder | 
to shoulder, and occasionally four | 
men deep. 


finds himself in difficulty. 


eed 
Both luck and success n | Dalton Gets Pontiac— 


Elwood P. Dalton, president of Dalton 

Hourly, on-the-spot commentary | Pontiac, Inc., South Bend, signs his fran- 
» Piachoogh te one onan, park by chise. = firm succeeds oe ronmns 
ants were able to register only in Inc. With Dalton are Otis Ward (right), 
the showrooms of the 24 Chevrolet | assistant zone manager, and H. E. Milli- 
dealers in Allegheny County. ken, Chicago zone manager. 


help and stimulation. We 
first must place ourselves 
by hard work and training 
on a plateau where the 
sens of luck can strike 








SpPa2cs me ros a 





ay other words, we must pay 
the price through effort. To 





breathe. They obtain rewards 
through effort. They have 
formed the habit of doing 
things that breed success. | 
it 


Steer 


your sales story to car-conscious | 4 


them, it is no effort; 
just a part of them. 

After a man chooses a 
profession as his vehicle of 
success, he knows in ad- 
vance that there are very 
definite things he must do 
before he can reach his ob- 
jective. That is as true with 
salesmanship, as it is with 
the other professions. 

* * * 


TAKE DOCTORS and 
lawyers, for instance. After 
they have obtained their 
degree, they realize that 
they must keep on learn- 
ing, that there is no stop- 
gate for knowledge. They 
must put into practical op- 
eration the things they 
have learned and must con- 
stantly try to improve their 


The car is the busiest member of the suburban 
family. It’s on the go all day, every day—taxiing 
Dad to the station, rushing the kids to school and 
running errands for Mother. Many of these 
families even need two cars. Yes, suburban 
families are your best car-buying prospects. 

And the most direct way to sell to over 3 million 
of these families is through The American Home 
—the large home-service magazine that’s written 
for the family—man and wife alike. 

Advertisers are directing more and more of 
their advertising to the home—The American 
Home. The American Home has shown the 
largest gain in number of advertising pages for 
the first six months of 1954 among all major 
magazines (monthlies and weeklies with over 
3 million circulation). 

















There’s no place like The American Home. 





the heavy artillery at your 
command to batter away 


_ TAKE ONE of any of 
these three elements of 
selling out of constant ac- 
tion, and the effectiveness 
of the other two is materi- 
ally weakened. We have 
covered these three points 


Acar...ortwo... 


to you many times and is standard equipment for 
urged you not to shortcut. ; : 

You must contact people. The American Home's 
ee eee Doe ee suburban-living families. 


entire sales presentation, 
with enthusiasm. 
To neglect any point is 






















AUTOMOTIVE WASHINGTON 
Employment Climbing, 
Labor Secretary Says 
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By William Ullman 
Washington Correspondent 
Ho tide has turned and employment is going up all over 
the country, Secretary of Labor James P. Mitchell de- 


clared last week. 


Preliminary figures for August, he said, show an overall 
improvement in the employment situation “despite weak 


spots in steel and automobile 


production.” - 

tapering in activity 
which followed the end of the Ko- 
rean War has stopped, said Mitch- 
ell. Pronouncing it “the calmest 
leveling-off that has ever followed 
a wartime boom in the United 
States,” he added: 

“The word which now best de- 
scribes the American economy to- 
day is stability. I can say with con- 
fidence that the American economy 
is sound.” 

The July total of workers in the 





country was 62.1 million, according 
to the Bureau of 
Labor Statistics. 
Officials there 
said the down- 
trend in employ- 
ment in July was 


that unemploy- 
mentin July, 


William Uliman = =which had held 


steady at the May-June level of 3.3 
million, was vi the same as 
unemployment in July, 1950, right 
after the outbreak of the Korean 
conflict. 

He said the recent economic de- 
cline has been ted and, on 
an overall basis, “has been very 
small.” 

Comparing the first half of 
1954 with the first half of the 
record year 1953, 
that income 


“disposable” 
is up 14 percent, and the gross 
national product down only 2.7 
percent. 


Even taking into account the in-' 


creased population of the country, 
he said, the “disposable” personal 
income per capita in the first half 
of this year declined by only 0.3 
percent. 

Industrial production, he said, 
was up 3.3 percent in the first half 
of this year over the like period of 
1952. 

Gross national product was up 
4.4 percent; personal income was 
72 percent higher; disposable in- 
come 8.8 percent higher, and dis- 
posable income per capita up 5.3 

t. 


percen 
Concerning President Eisenhow- 
er’s policies toward labor and to- 


main difference between the labor 
policy of the present Administra- 
tion and the last is “that we have 
an interest in both the organized 
and unorganized workers.” 
+ * + 
Road Parley 
first in a series of confer- 

ences intended by the U.S. 
Chamber of Commerce to stimulate 
the expansion of the nation’s high- 
way will be held Sept. 30 
in Topeka, Kans., it was announced 
last week. 


Speakers, it was said, will em- 
phasize the dependence of the 
American business system on 
transportation. They will 
the President’s $50 billion high- 
way plan before delegates repre- 
senting the state’s users, builders 
and administrators of roads. 

The information gathered at the 
series of conferences will be used 
in preparing recommendations on 
the President’s plan which the 
chamber will present to the Pres- 
ident and to the state governors, 
it was stated. 


Budget Cut Lauded 


pruvAL results of congressional 
actions on appropriations re- 


ward “people,” Mitchell said the 
ccs asleep insists sai ii sass ailing dace daliacin elena ans neato 


suburban families -- via The American Home 


quested by President Eisenhower 


The American Home is growing more and more suburban. 














Since 1940 The American Home sub- 


urban circulation has increased.* 


75.9%—Total increase in top 


43 markets. 


66.5%—In Class A markets 
99.8%—In Class B markets 


for more details. 


You reach these car-needing, home-owning 
readers only through the pages of The 
American Home. Interested? Just call us 


*Source: The American Home Circulation 
Books—April 1940 and March 1953. 


dicate that a commendable effort 


That was the view expressed last 
week by the Council of State 


The study cited a number of 
spending programs that Congress 
voted for in spite of economy goals 
which both the Administration and 
Congress held. 

These included: An increase in 
the borrowing authority of the 
Commodity Credit Corp. a two- 
year Federal aid highway program, 
an Air Force Academy, more pub- 
lic housing, the St. Lawrence Sea- 
way, a defense public works pro- 
gram, a new Navy shipbuilding 
program, and new rivers and har- 
bors projects. 


Aluminum Plentiful 
HE “third-round” aluminum ex- 
pansion program is to pe dis- 
continued, the Office of Defense 
Mobilization announced last week. 
This decision was reached after a 
study of the latest mobilization 
supply-demand figures, ODM said. 
Review of the total requirements 
of the economy indicated, it was 
stated, that with capacity domestic 
production, expected imports from 
Canada, secondary production from 
scrap, and metal in the stockpile, 
there would be sufficient aluminum 
available to take care of allout mo- 
bilization requirements. for a num- 
ber of years of war. 
++ od a 


Plant, Dealers Get Loans 
WY ittcRossE Engineering Co., 
La Crosse, Wis., with 75 em- 

ployes, is a small firm switching 
from defense production to civilian 
goods. It has been producing tools, 
dies and jigs. To make the transi- 
tion, some money was needed, says 
the Small Business Administration. 
So a loan of $110,000 was arranged 
by SBA with bank participation of 
10 percent. 

This was just one of 14 new 
approvals last week, said 
SBA, bringing the number of 
small-firm loans to 649 for a total 
f $37,241,587. Of these, it was 
208 were direct loans and 
441 bank participation. 

Streator Buick, Ine., Lakeland, 
Fla., got a $20,000 loan approved, 
while Tamaqua Motor Co. (Ford), 


Tamaqua, Pa., arranged for a $35,- 
000 loan. 


Sure-Bettor Loses 


us following illustration of the 
odds against speeders may be 
old to you, but I never heard it 
before. It came to me from Tony 
Ellison, safety officer of the Dis- 
trict of Columbia traffic depart- 
ment. Here it is: 


Have you ever heard about the 
man who worked out to perfection 
the technique of betting on horses? 

He knew all there was to know 
about past performance, track 
conditions, odds and the like. He 
didn’t take any chances on “long 
shots.” 


One day he really cleaned up at 
the track. In his elation, he figured 
he would get home quicker by tak- 
ing a chance on exceeding the 
speed limit somewhat. Well, he 
didn’t make it. 


Someone figured out the odds on 
the chance he had taken. At age 
30, he could reasonably expect 40 
more years of life. This runs into 
21,038,400 minutes... He gambled 
them all on the chance of saving 
five minutes. In other words, he. 
bucked odds of 4,207,680 to 1. Yet 
he knew how to bet on horses! 





Young Motor Opens 
Young Motor Company (Ford), 
successor to Heath Motor Co., 
Charlotte, N.C., has held its open 


| house. Fred R. Young is president- 


treasurer of the new deéalership; 
Frank D. Gossett, vice-president 
and general manager; Charles D. 
Young, secretary and business man- 
ager, and Ben D. Heath III, sales 
manager. 
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Radio is good business. Last year radio billed nearly $700 million. That’s 
peanuts to what radio billing will be as more and more advertisers dis- 
cover what it can do for them. 

You want low cost coverage? Do you want to place messages where 
they will do the most good? Do you want a virtual monopoly on the 
attention of millions-on-the-move? Do you want to reach your customers 
every where? 

Then you’ve got to have radio. No other media can do the job as well. 


Do as over 2,300 major advertisers did on WBC stations last year 


By using WBC’s five 50,000-watters they hit America’s big population belt 
... at least 26,500,000 people . . . at a cost as low as 21¢ per thousand. 
Crazy? You should be so crazy. Call Eldon Campbell, WBC National 
Sales Manager, at Plaza 1-2700, New York, or your nearest WBC station. 
Let them show you why radio is good business for you. 
\ 





WBZ-WBZA KYW KDKA 
51,000 watts 50,000 watts 50,000 watts 
in Boston and Springfield in Philadelphia in Pittsburgh 


wowo 
50,000 watts 
in Fort Wayne 


KEX 
50,000 watts 


in Portland, Oregon Oi © © 


WESTINGHOUSE BROADCASTING COMPANY, INC. 






WBZ-Tv « weza, Boston; kyw ¢ werTz, Philadelphia; koKa, 
Pittsburgh; wowo, Fort Wayne; kex, Portland; xeix, San Francisco 


National Representatives, FrEE & Perers, INc. 
KPIX represented by: THE Katz AGENcy, INc. 











THERE’S A 


WED ILAWND 


WELDING NUT 
FOR EVERY SIZE JOB! 


For Fabricating, Fastening, and 
Assembling Metal Paris . .» Mid- 
land Welding Nutsare the Answer! 


No matter what your product— 
whether big or small—if there's metal 
fabricating, fastening, or assembling 
involved, chances are you can use 
Midland Welding Nuts to big advantage. 

Now relied on by manufacturers the 
world over—and specified universally 
by product designers—Midland Weld- 
ing Nuts will lower your assembly costs 
and speed up operations all along the 
line for you. 

Write or phone for 
complete information. 





THE MIDLAND oe PRODUCTS CO. 
6660 Mt. Elliott Avenue Detroit 11, Michigan 
Export Department: 38 Pe St., New York, N.Y. 


Manufacturers of 


AUTOMOBILE AND AIR AND VACUUM AIR AND ELECTRO-PNEUMATIC 
TRUCK FRAMES POWER BRAKES DOOR CONTROLS 


SEAMLESS or WELDED 
MECHANICAL 
tLe 2 ha 

PRESSURE 

BOF TL 1833) 

CARBON 

STAINLESS PIPE 
STAINLESS FITTINGS 


HSS TE 


SERVICE STEEL 


DETROIT, MICHIGAN 


PITTSBURGH TUBE COMPANY 


COLD DRAWN BUTT WELDED 


Representatives for 
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High ways & Safety sabi 


Youths, 20-24, Found 
Most Accident-Prone 


By Gerhardt Neumann 
Staff Writer 


A§ THE study of accidents ac- 
cumulates knowledge of their 
nature and causes, researchers now 
feel confident 
that they can pre- 
dict with reason- 
able certainty 
when, to whom 
and under what 
conditions an ac- 
cident is most 
likely to occur. 





Al 
oe 


Dr. Morris S. Schulzinger, of Cin- 
cinnati, told a meeting of the 


American Medical Assn. in San 
Francisco that, the basis of his 
study of 35,000 accidents during 
the last 20 years, he has come to 
the following conclusion: 

“An accident is most likely to 
occur to a young male, age 21, 
on a hot and humid summer day 
during June and July, on a week- 
end or holiday, while driving a 


cially in darkness.” 

Dr. Schulzinger believes that the 
theory that “most accidents are 
due to a relatively small, fixed 
group of accident-prone individu- 
als” is open to question. Instead, he 
believes that this group is essen- 
tially a changing group, “with new 
persons constantly falling in and 
out.” 

He lists as symptoms of the acci- 
dent “sickness”: 

1. Universal risk; 2. Abnormal 
onvironment; 3. Maladjustment and 
‘rresponsibility; 4. A “trigger epi- 
3ode,” and 5. Behavior in the pres- 
ence of the “trigger episode,” com- 
bined to determine or influence the 
occurrence of an accident. 

In both the industrial and non- 


Governors Act 
On Ike’s 10-Year 
Road Proposal 


Recommendations for a highway 
program to be submitted at the 
next session of Congress will be 
given to President Eisenhower by 
a Special Governors Committee. The 
report is due by November. : 

At the governors’ conference in 
July, the President had suggested 
a 10-year, $50 billion road-building 
program and asked the states to 
work out a plan. 

The committee has drafted a 
questionnaire on highway needs to 
be sent to all governors. With the 
information obtained from them 
and other sources, a preliminary 
report will be submitted to the 
governors for their approval. 

Following this action, the final 
report will be compiled. 

Members of the committee are 
Govs. Walter Kohler of Wisconsin; 
Frank Lausehe, Ohio; John Davis 
Lodge, Connecticut; Paul L. Pat- 
terson, Oregon; Howard Pyle, Ari- 
zona; Allan Shivers, Texas, and 
Lawrence Wetherby, Kentucky. 


Calendar 


(Continued from Page 4) 


. 15-17 — National Petroleum Assn. 
52nd Annual ee leon Traymore Hotel, 
“s pt 20-22 City, ~ d Eq 
— Truc poy ya uipment 
Hotel Statler, Buffalo. 
23-25—Automotive Parts natehaee 
i. Convention and Parts Show, Mor- 
rison Hotel, Chicago. 
6-8—Automotive Advertisers Coun- 
cil, Fall Meeting, Moraine Hotel, High- 


Anaaieten. Inc., 


land Park, Iilinois. 
Oct. 7—Automobile Old Timers Fifteenth 
Annual Meetin and Dinner, Hotel 


Astor, New York Ci 

Oct. 18-22—National Safety Council, Chi- 
cago, Illinois. 

. 25-27—National Association of Inde- 
pendent Tire Dealers, Sherman Hotel, 
Chicago. 

Oct. 25-29? — American Trucking Associa- 
tions, Inc., Waldorf-Astoria Hotel, New 
York City. 

Oct. 28-30— Western Parts and Service 
Managers Association Convention, New 

Washington Hotel, Seattle. 

Nov. 15-17— American Finance Confer 

ence, Commodore Hotel, New York City. 

Dec. § 6-7—National Stenderd Parts Associ- 
ont: pre She A snd Chicago. 

ive Service Industries 


a oy egatie, ase eee x, 


sociation, Annual Meeting, 
Hotel, New Orleans. 


industrial series, Dr. Schulzinger 
reported, “the accident rate at the 
age of 20-24 was 2% times higher 
than at the age of 50-54, and nine 
times higher than at the age of 
60-64.” 


He also found that 86 percent of 
the persons involved in accidents 
had relatively infrequent solitary 


experiences.” 
* » * 


How to Cut Traffic Toll 


ACS prevention through 
driver education was advocated 
last week by Ned Dearborn, presi- 
dent of the National Safety Council. 


every new driver had to 
course, 


The trained driver, he said, is a 
safe driver, because he has ac- 
quired the pride of professional 
skill. “Pros are smart enough not 
to show off,” he added. 

Dearborn urged stricter driver 
examination, more rigid traffic en- 
forcement and better public educa- 
tion in a program to reduce high- 
way accidents. He also praised the 
roadeo as a “practical and dramatic 
way of utilizing the talents and 
energ:és of teen-agers.” 

* oe 7. 


‘One-Handed’ Drivers 


PEAKING of safe drivers, Ed- 

ward P. Curran, safety director 
of the Keystone Automobile Club 
recently commented that there are 
too many one-handed drivers on 
the highways. 


A driver using only one hand, 





he said, is at a disadvantage un- 


get both hands into action may 
be the difference between safety 
and injury.” 

Pointing, Curran said, is another 
bad habit. When trying to show 
passengers something interesting 
on the left side of the road, drivers 
should do their explaining in words 
instead of extending the arm out- 
side in a signaling movement. 

& s © 


Iowa Road Expenditures 
Hit Peak in Fiscal ’54 

Iowa has let a record $30,314,000 
worth of highway construction 
contracts during the fiscal year 
ended June 30. 

That was $1.5 million more than 
the $28,642,718 let during the 1952 
fiscal year, the previous record. 
The 1953 fiscal year lettings totaled 
$11,352,000. 

The highway commission report- 
ed that another $10 million worth 
of contracts was awarded for farm- 
to-market road construction dur- 
ing fiscal 1954. 


N. Y. Thruway Collects 


$275,790 in First Month 


The New York State Thruway 
Authority took in $275,790 during 
its first month of toll operations on 
a 115-mile stretch of the super- 
highway. 

Chairman Bertram D. Tallamy 
reported that 411,803 toll trips cov- 
ering 18,448,691 miles were made on 
the Thruway during July—without 
a single fatal accident. 

* * © 


B. C. to Get Highway 


Construction of a six-lane high- 
way from Vancouver to the United 
States border is expected to start 
early in 1955, according to British 
Columbia officials. The job will 
cost $25 million. 





Lawsuits Affecting Dealers .. . 


Court Decisions 


By Leo T. Parker 
» Attorney at Law 
HIGHER court has rendered 
an important decision to the 
effect that if the purchaser of a 
car gives a bad check in payment, 
and subsequently sells the car to 
an innocent person without the 
knowledge of the original seller, 
the latter may repossess the ve- 
hicle. 

For example, in Flatte v. Koss- 
man Buick Co., 265 S. W. (2d) 
643, a Mississippi case, the testi- 
mony showed: 

One Murphy purchased a Buick 
from Kossman and gave his check 
for $3,234.07. This check was not 
paid by the bank in another city, 


upon which it was drawn. 
* * = 


Equipment Installed 


MorRPHY had Kossman put $674 
worth of optional equipment 
and accessories on the car. A Koss- 
man official testified that Murphy 
told him that he was buying this 
car for his personal use. 

At the time of the purchase Koss- 
man delivered to Murphy a car in- 
voice which gave the make, model, 
serial number, engine, price and 
key numbers of the car. 

The testimony showed further 
that there was no understanding 
or agreement between Murphy 
and Kossman that the latter was 
to retain title of the automobile 
until the check given by Murphy 
had been honored. 

Murphy sold the automobile to 
Flatte who had no knowledge that 
Murphy had given a bad check. 

. a a 


Title Not Checked 


OSSMAN sued Flatte for the 

automobile. The court held that 
as Filatte had made no effort to 
determine whether a legal title had 
passed to Murphy, Fiatte was liable 
in conversion for damages sus- 
tained by Kossman because the 
check was dishonored. 

The court also held that Flatte 
must either return the automobile 
to Kossman, or pay the latter the 
sum of $3,234.07 


The court said, “It is clear that | 


a duty rested upon appellant 
(Flatte), purchasing this out-of- 
state car, to use diligence to de- 
termine whether or not a lien of 
some sort had been retained in 
the state of Mississippi, or whe- 
ther the sale to Murphy was an 
out-right one or conditional in its 
character. 


“There is no testimony that ap- 
pellant made any inquiry with re- 
spect to the actual ownership of 
the car at the time he purchased 
it from Murphy. 

“In addition to what we have 
said, the sale of the automobile to 
Murphy was a cash transaction in 
which Murphy gave his worthless 
check in full payment therefor. In 
such circumstances no title passed 
from appellee (Kossman) to Mur- 
phy.” oe!" @ 


A Contrary Case 


FOr a comparison see Gerber’ v. 
Pike 249 S. W. (2d) 90. In this 
case the seller, named Gerber, per- 
mitted the buyer to take an auto- 
mobile into another state. 

Also, Gerber knew that the 

Fr was a new and used- 

car dealer, and knew that he was 
buying the car for re-sale. 

Although the purchaser’s check 
was dishonored the higher court 
held that the seller could not re- 
possess the automobile from one 
who had innocently purchased the 
car from Gerber. 


N. Y. Requires Checkup 
For Afflicted Drivers 


New York State drivers with 
certain physical ailments will 
need a doctor’s checkup to renew 
operator’s licenses expiring Sept. 
30... 

James R. Macduff, commissioner 
of motor vehicles, reminded mo- 
torists of new regulations cover- 
ing persons who have suffered 
fainting spells, diabetes, stroke. 
Bright’s disease, excessive high 
—— pressure or any heart ail- 
men 








ne = mes * -- ee 


wen ff ~— ee & ee OO 


a 

















AUTOMOTIVE NEWS, AUGUST 30, 1954 





Engineering - Production - Materials 
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by John T. Benedict 





—_ chief engineer of a major 
industry supplier looks for a 
military vehicle, now being de- 
signed for air transportability, to 
be the first user of a new six- 
cylinder, in-line engine with alumi- 
num die-cast head and block. De- 
signed from its inception for this 
method of manufacture, the engine 
is a wet-sleeve job, with no trouble- 
some undercuts. 

informant is a strong ad- 
vocate of the potential perform- 
ance advantages of aluminum 
engines. However, a complete en- 
gine change is a major event in 
any automobile company. And, 
with 1955 models, most firms will 
have cast-iron engines of the 
latest V-8 design. 

If the engineering staff and man- 
agement of any company were 
fully convinced of the merits of an 
aluminum engine, it would take 
five to 10 years to make the change 
now. And who would dare predict 
the course of fast-moving power- 
plant developments for that dis- 
tance into the future? 

as * a 


How Ford Transforms 


Executives Into Customers 


F YOU were an engineering or 
production executive, do you 
think that you ever could admit, 
: even to yourself, 
that your product 
was inferior to 
competition in 
any important 
characteristic? 
Perhaps you’d 
find it easier to 
do this on a cross- 
country trip — 
away from pres- 
Sure and sur- 
roundings that 





Phil Pretz 
make it difficult to be entirely ob- 
jective. 

Automobile test engineers have 

made remarkable progress in re- 


(Continued on Page 22, Col. 1) 





Ease of Maintenance Vies with Styling, Cost and Function... 





Can Service Guide Designers? 


—— degree to which service 
considerations influence vehicle 
design reflects the attitude of com- 
pany management and engineering 
executives on the relative impor- 
tance of the maintenance function. 

When one passenger-car service 

engineer was asked how much 
weight the service factor carries in 
design decisions, he looked to see 
if his office intercom switch was 
turned off and then answered: “Not 
enough.” 

In the automobile companies, 
service engineering departments 
generally are doing a good job, 
within the limits of their scope 
of operation. However, in the 
minds of some men, they too 
often find themselves in a posi- 
tion of advising or suggesting, 
when they would like to be a bit 
stronger in their insistence. 
Virtually every advance in auto- 

mobile design engineering raises a 
fresh challenge to the service engi- 
neer. As one engineer correctly 
pointed out, anticipated service 
difficulties should not hold back 
progress. Service engineers must 
keep pace with every forward step 
in product design. 

No one recommends that a de- 

velopment such as power steering 
or air conditioning should be 





OLUMBUS, Ind.—A new diesel 

fuel system in which the injec- 
tor also meters the fuel has been 
announced by Cummins Engine 
Co., Inc. 

Despite the injector’s dual role, 
Cummins said, construction and 
servicing has been simplified to 
the point where the entire setup 
is as simple as a gasoline car- 
buretion and ignition system. 
Called the Cummins PT fuel in- 

jection system, it eliminates fuel 
rack adjustments, high and low- 
Pressure check valves, spring- 
loaded needle valves, distributor 
discs, metering pumps, high-pres- 
sure fuel lines and the necessity 
of timing the fuel pump to the 
engine, the firm said. 

Now standard equipment on all 
models of Cummins diesels, the new 
system can also be applied to all 
Cummins diesels built since 1932. 

By making use of one of the 


Binaural Sound Jury at Work— 


This jury of “impartial observers with normal hearing” is listening to a playback 
of an auto sound recording through binaural headphones. General Motors’ proving 
Ground section uses this method to create realism in evaluating road rumble or other 
car noises previously recorded with binaural magnetic recording equipment. 





Injector Plays Dual Role 


Metering Function Added by Cummins 
In New Diesel Fuel System 


Corp., 
Motor Co. differ in the handling of 
experimental testing and in evalua- 
tion of current production models. 


bottlenecked just because the in- 
stallation makes it difficult to 
change an oil filter or remove a 
spark plug. 

Nevertheless, effective coordina- 
tion of service-design effort, and 
an attitude of service-awareness in 
the minds of designers, can do a 
great deal to permit attainment of 
engineering or styling goals with 
a minimum handicap to ease of 


maintenance. 
a a + 


‘Live with Iv’ 


URING the course of new- 

model design and development 
programs, decisions usually are 
made with regard to effect on cost, 
appearance, performance, size and 
weight. In passenger-car engineer- 
ing, serviceability frequently must 
be compromised in favor of one of 
the more dominant factors. 

Too often, analysis of the sit- 
uation leads to a decision that a 
certain design is desirable—and 
the service department will just 
have to “live with it.” In other 
words, figure out as best they 
can how to maintain the item 
under consideration. 

This, of course, is in marked 
contrast to the atmosphere in de- 
sign offices for trucks and military 


simpliest types of fluid metering 
devices—a fixed orifice with a 
variable fuel oil pressure behind 
it—and making the orifice a part 
of the injector in the cylinder 
head, the once-complicated fuel 
pump has become simply a source 
of pressure, Cummins said. 

The pump now has only a pres- 
sure regulator, throttle control, 
governor control and a start-stop 
control. 

The Cummins PT fuel system 
weighs only 13 pounds, compared 
with 104 pounds for the Cummins 
distributor type fuel pump intro- 
duced in 1932. The total number of 
parts in the PT fuel system has 
been reduced to 182, compared with 
415 in the older pump. 

Since all injectors are connected 
to a common manifold, all receive 
the same pressure and equal 
charges of fuel are injected into 
each cylinder. 

More than 21 million miles of 
successful fuel testing have been 
logged on PT fuel systems in- 
stalled in trucks, off-highway 
haulage equipment, shovels, 

(See INJECTOR, Page 26, Col. 4) 





vehicles. Although the engineering 
approach for such vehicles is rad- 
ically different from that for pas- 
senger cars, current criticism of 
passenger-car serviceability indi- 
catés that the manufacturers might 
do well to study truck and ord- 
nance methods to see if any carry- 
over of principles would be worth- 
while. 

As a general observation, ease of 
maintenance for trucks and mili- 
tary vehicles is improved with each 
new model. This is not always true 
for passenger cars, where a new 
model often brings service head- 
aches not found in its predecessor. 

An obvious exception to this 
statement is a new-car design 
change that has been made pri- 
marily to rectify a glaring service- 
ability problem in the previous 
model. 


* * * 


Approach Is the Key 


FIND out about some of the 
thinking behind the GMC Truck 

& Coach division’s new “Strip- 
away” design, I 
visited Larry 
Flynn, chief truck 
engineer. Discus- 
sions with Flynn; 
Tom Hayes, as- 
sistant chief en- 
gineer, and Ed 
Dryer, truck en- 
gineer, confirmed 
the idea that the 
key to successful 
service - design 
lies in the ap- 





L. Flynn 
proach used by those who lead the 
engineering team. 

Flynn typifies the service-minded 


truck engineer. This is_ entirely 
natural, since he has had many 
years’ experience in both sales and 
service engineering. Dryer was 
proud to say that there still are 
plenty of fine white-collar mechan- 
ics around the GMC Truck engi- 
neering offices. 


When this kind of a team lays 
down major specifications for a 
new truck, it is understandable 
that “improved accessibility” is 
a@ primary goal. 

In describing design procedure, 
Flynn explained that the truck is 
divided into overlapping “zones of 
inspection.” Then, to plan a main- 
tenance inspection, the engineer 
visualizes a workable sequence for 
covering the entire vehicle. 

On the Stripaway truck, for ex- 
ample, the mechanic gains access 
to any important above-frame part 
of the engine through the quick- 


ENGINEERING 


New Products, Page 16 








By John T. Benedict 
Engineering Editor 


——> test and proving ground 


operations at General Motors 
Chrysler Corp. and Ford 


Since these are the two main 


purposes of any proving ground ac- 
tivity, a comparison gives an in- 
sight into how each company car- 
ries out the tests which are vital 
to new-model development and 
maintenance of quality in produc- 
tion cars. 


Not All Proving Grounds Independent swe 


How Car Makers Differ on Testing 


General Motors has a vast “en- 
gineering audit” operation, with 
direct responsibility to the cor- 
poration engineering vice-presi- 
dent. There is no tie-in with any 
of the manufacturing divisions. 
New-model development test 
work is conducted through inde- 
pendent operations of the car 
divisions. 


Chrysler has a road-test group 
located at the headquarters of 
its Engineering Division, and a 
separate proving. ground staff. at 
Chelsea, Mich. Both operations are 
supervised by A. B. Couture, ex- 


removal floorboards, by opening 
the hood or through hinged panels 
on the front of the truck. 

Flynn also advocates what he 
calls a “balanced design.” This 
means that service intervals or re- 
placement life of adjacent compo- 
nents should dovetail. If a reverse 
gear must be removed to replace a 
clutch, there is no point in estab- 
lishing a design life of 60,000 miles 
for the gear when clutch life is 
40,000 miles. The gear should be 
designed to have a life either equal 
to that of the clutch—or an even 
multiple, such as 80,000 or 120,000 


miles. 
7 * * 


Ordnance Goal. 


guce ordnance engineers have 
been responsible for service- 
ability achievements that invari- 
ably win the admiration of any 
automotive engineer who studies 
ordnance equipment, the Detroit 
(Continued on Page 18, Col. 1) 





- « Or Me- 


“Ease of Maintenance . 
chanics Like -These"—This reminder is 
carried on sketches circulated at Army 
Ordnance’s Detroit Arsenal, where sery- 
iceability is a paramount design con- 
sideration. 


‘Erector Set’ Jig 
Replaces Welded 
Fixture Assembly 


EW YORK.—The “erector set” 
idea of building up large jigs 
and fixtures is embodied in the 
Unitube system announced by 
Wharton & Wilcocks of America, 
Inc., New York. : 
The Unitube consists of a basic 
set of 323 elements, plus 500 feet 
of octagonal tubing. These com- 
ponents are assembled into struc- 
tures for welding fixtures, pipe 
bending fixtures, assembly jigs and 
large machining jigs. 
It is claimed that the Unitube 
(See FIXTURE, Page 18, Col. 4) 


ecutive experimental engineer. 
“Subjective” tests are run on pub- 
lic roads by test crews from the 
engineering laboratories, and also 
by proving ground personnel at 
Chelsea. Engineering tests requiring 
complex instrumentation or special 
road conditions normally are con- 
ducted at the proving ground. 
ae 7 ~ 
Foros executive engineer in 
charge of vehicle testing re- 
ports directly to the chief execu- 
tives of the Ford Motor Co. engi- 
neering staff. Development tests 
(Continued on Page 14, Col. 3) 


















































































































®@ The New Manzel 10 Ton 
Hydraulic Arbor Press is 
engineered to meet a va- 
riety of needs in manufac- 
turirg plants and automo- 
tive service stations. Long 
ram stroke and unusual 
depth and width of throat make it adaptable to 
straightening, material testing, bending, bearing, 
or bushing work, and many other uses. 

The press is portable ... or can be permanently mounted on bench, 
column, or wall. Power unit operates 3 times faster. Ram is self- 
retracting. Accessory equipment include the tonnage gauge and a 
set of 6 extension inserts, including adapter. 





WRITE TODAY FOR JOBBER 
COMPLETE INQUIRIES 
INFORMATION WELCOME 





341 BABCOCK STREET, BUFFALO 10, N. Y. 


WITH THE STIFF WIRE 


OVAL DEADLOCK KEY RING 


SUPERIOR BECAUSE: 
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2. POSITIVE LOCK AGAINST LOSS 
8. NON TANGLING 
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How Car Makers Differ on Testing 


(Continued from Page 13) 


are initiated by work orders from 
design engineers or the manufac- 
turing divisions. 

In comparing the organization 
and facilities (planned or in being) 
of the major automobile manufac- 
turers, the principal distinctions 
arise in the individual interpreta- 
tions of two factors. 

These are: 

1—The degree of decentraliza- 
tion of testing for new product 
development depends on the de- 
gree of independence exercised 

by the manufacturing divisions. 


2.—The manner in which proving | 


ground tests of production cars— 
and competitive makes—is divorced 
from responsibility to a design or 
manufacturing authority is a reflec- 
tion of the basic organizational 
pattern within each firm. 

The year 1954 has been marked 
by a series of announcements of 
major additions to proving ground 
facilities by each of the Big Three 
companies. 

General Motors expanded its Mil- 
ford operations, added a Pike’s 
Peak engineering test headquarters 
in Colorado, and opened a 2,280- 
acre Desert Proving Ground in 
Arizona. GM's total proving 
ground acreage has grown to 6,144. 

* ao * 


Si Spe officially opened its 
4,000 acre Engineering Proving 
Ground near Chelsea, Mich. a few 


,|) weeks ago. Modern test facilities 


include a 4.7 mile oval track with 
a 140 mph “design speed.” 

Ford Motor Co. also was active, 
with announcements of plans for 
new test facilities to supplement the 
Dearborn and Jennerstown (Pa.), 
operations. Its 4,000-acre Arizona 
test facility is scheduled for com- 
pletion in May, 1955. And the new 
Ford Michigan Proving Ground 
near Romeo, comprising nearly 
another 4,000 acres, is expected to 
be in operation in 1956. 


The current industry-wide 
flurry of activity in expanding 
proving ground operations was 
caused by the pentup need for 
complete facilities to conduct 
tests under precisely controlled 
conditions. 

A contributing factor undoubted- 
ly has been the increasing traffic 
congestion that makes it more diffi- 
cult to find deserted stretches on 
the public road systems. Civil au- 
thorities also are said to have been 
requesting the companies to “get 
off the roads” with their engineer- 
ing tests. 

Engineers look upon the proving 
grounds as a vast, versatile tool 
used to study and test automobiles 
under actual operating conditions. 
Expansion of such facilities is 
merely one phase of the current 
buildup of engineering capacity 
needed to keep pace with progress 
in scientific developments applicable 
to automotive engineering. 

Differences in the design and 
construction of this giant “tool” 
are an outgrowth of the varying 
individual concepts of the testing 
and development function. The 
methods and procedures that de- 
termine how the testing tool will 
be used likewise reflect underlying 
differences in the approach each 
company has to this important 
phase of their operations. 
= + * 


General Motors 


ENERAL Motors divisions are 
autonomous. Each car and 
truck division is responsible for 
design, development, manufactur- 
ing and sale of its products. As an 
outgrowth of this type of organiza- 
tion, each GM car division main- 
tains a permanent staff at the 
proving grounds. Flexibility of the 
setup permits any car division 
group to draw upon the central 


Clark Uses Hobbs Meter 


BATTLE CREEK, Mich.— The 
Hobbs engine hour meter is now 
included as standard equipment on 
all gasoline powered fork trucks 
manufactured by the Clark Equip- 
ment Co., according to Robert H. 
Davies, vice-president. The meter 
records up to 10,000 hours and 
comes complete with pressure 
switch. 








proving grounds personnel or 
equipment when needed. 


Division development work is 
typified by operations under the 
supervision of Edward Gray, direc- 
tor of Chevrolet 
operations at the 
proving grounds. 


Gray and his 
team of test en- 
gineers, drivers 


and mechanics 
work with Chev- 
rolet design and 
development en- 
gineers. Their job 
isto take the new 
designs and per- 
fect them for pro- 





Ed Gray 
duction release. 

Chevrolet, and all other GM car 
divisions, have separate garage fa- 
cilities. Independence of operations 
and tight secrecy restrictions pro- 
mote the desired effect of “private 
embassies.” 

Chevrolet’s development engi- 
neering staff includes engineers 
who specialize in various phases 
of car development. One group, 
for instance, is made up of ex- 
perts who are experienced in 
evaluating ride and handling 
characteristics. In the develop- 
ment program for the 1955 Chev- 
rolet, this crew subjected pro- 
totype cars to tests on various 
types of roads to simulate owner 
operation. 

Engineering tests on production 
cars is the second function of the 
proving ground section of GM’s en- 
gineering staff. 
An indication of 
the magnitude of 
this “engineering 
audit” is the 
statement by H. 
H. Barnes, prov- 
ing ground direc- 
tor, that 85 cars 
representative of 
the different 
makes have been 
purchased and 





H. H. Barnes 


tested thus far in 

1954, 
Performance, economy, durabil- 
ity, ride, etc, are tested to keep 


management informed of how GM 
products compare with competi- 
tion. 

+ * * 


Chrysler Corp. 


T CHRYSLER, the new Chelsea 

proving ground used by the 
central Engineering Division is 
under the direction of General 
Manager Ira Johnson. Operations 
are supervised by Arnold Steckling, 
chief proving ground engineer, and 
coordinated with activities of a 
central engineering road-test 
group, headed by Paul Bruns. 

In perfecting a typical new-car 
component, the experimental en- 
gineering laboratories perform nec- 
essary tests to develop the item to 
the point where it is ready for 
testing on a car. 

The part then is given to the 
laboratories road-test group, which 
installs it on a standard production 
ear for testing on nearby roads. 
An idea of the scale of this opera- 
tion is gained by noting that 40 cur- 
rent model cars were used as “host 





HH, P. Bruns 


A. Steckling 


vehicles” to test new parts for 1955 
models. 


When precise engineering 
measurements are needed, the 
experimental part moves along to 
the preving ground activity. 
There it is installed in a car and 
tested with proper instrumenta- 
tion, under actual service condi- 
tions. 

In evaluating current Chrysler 
Corp. products, and testing com- 
petitive cars, the road-test group 
normally carries out subjective tests 
such as those for ride and handling 


qualities—which may be evaluated 
qualitatively by any car owner. The 
proving ground staff takes over 
any tests requiring extensive in- 
trumentation or private road 
systems. ; 

Since many of the research and 
development sections, now located 
in the Highland Park plant, work 
directly with the proving ground 
(which is about 60 miles away), it 
seems reasonable to assume that 
some laboratory groups eventually 
may be moved to Chelsea. 

The central engineering road-test 
group usually builds the first pro- 
totype cars for each new-model 
year. They then proceed with pre- 
liminary tests, and work with the 
ear and truck division engineering 
groups to ready the car for pro- 
duction. 

+” ad J 


Ford Motor 


N PLANNING its organization 

and procedures for expanded 
proving ground operations, Ford 
has emphasized the desirability of 
separating vehicle testing func- 
tions from any responsibility for 
design or development. 

In this way, Executive Engineer 
Philip Pretz hopes to achieve an 
impartial position for fact-finding 
and testing. He stresses the need 
for having such work remote from 
even any unconscious bias arising 
from personal association with the 
idea or product under test. 

Ford Motor Co. operations are 
decentralized, except for the en- 
gineering staff and certain serv- 
ice and administrative functions. 
The decentralized manufacturing 
divisions have their own engi- 
neering departments, which, in 
planning .a particular new model, 
carry ideas from inception to re- 
lease for production, with the 
aid of various activities, such as 
the vehicle testing facility. 


For example, in considering a 
new brake design, the division en- 
gineers may experiment with a 
number of variations until they are 
ready to try the brake out on a 
car. The work project then is 
handed to Pretz. 

Upon completion of the neces- 
sary engineering tests, the vehicle 
test group sends the division a 
complete report of the findings. 
But the responsibility for action 
lies with the division. It may dis- 
card the idea, or order further de- 
velopment work, or possibly decide 
to accept the brake for production 
use. 

a + 7” 

ORD’S ambitious plans include 

extensive facilities in Arizona, 
with a three-mile speed loop, dura- 
bility routes and various special 
road systems. 
Victor Hopeman, 
who will direct 
the Arizona op- 
erations, expects 
to take full ad- 
vantage of the 
landing strips and 
large concrete 
paved areas 
originally used 
by. an air base on 
the present Ford Paes 
property. Hope- V. Hopeman 
man also is enthusiastic about the 
possibilities for hill and altitude 
testing offered by terrain where 
height varies from 400 to 7,000 feet 
within a distance of 50 miles. 

Ford intends to have a number 
of innovations for its Michigan 
Proving Ground, which is now in 
the planning stage. One of the 
novel ideas under consideration is 
for a divided straightaway nearly 
three miles long. Such a provision 
for one-way traffic is believed to be 
unique in the industry. 

Layout and proposal drawings 
for the new Ford proving ground 
also show that unusual flexibility 
of test operations is planned. 
Bob Gaines, who is slated to 
manage the Michigan Proving 
Ground, contemplates a dura- 
bility route, plus variations for 
a hill loop, rough roads, etc. 

If present plans are followed, the 
unusual feature will be the “paral- 
lel circuit” arrangement of the road 

(Continued on Page 26, Col. 4) 
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FOB FACTORY 


Modernization Problem 
Faces Smaller Makers 









vw the future of the smaller auto producers is being 
hotly debated, it may be helpful to find out just what 
may be required for an auto maker to remain in a strongly 
competitive position. 

Quite obviously, strength in many departments is neces- 
sary — styling, manufactur- never ener 


ing, engineering, research, 
finance, sales and manage- 
ment. There are no convenient 
yardsticks. 

In the field of manufacturing, 
however, Ford Motor Co. has re- 
leased some figures which show 
what Ford has been doing in the 
postwar period to modernize its 
plants and improve its efficiency. 
The details are impressive. 

Since Jan. 1, 1946, Ford has 
spent more than $1,250,000,000 to 
modernize and expand. The com- 
pany has added more than 38,- 
500,000 square feet of floor space 
to bring its facilities into a 
strong competitive position as 
compared with General Motors 
and Chrysler. 

To put it another way, Ford has 
invested in the postwar period 
more than $6,700 for each of its 
plant and office employes. This sum 
is in addition to the money the 
company had already invested at 
the beginning of the postwar pe- 
riod. 

Where has the money gone? 
Projects include 13 new manufac- 
turing plants, seven new assembly 
plants, 18 new parts warehouses 
and six new engineering buildings. 
More than 20 other Ford plants 
have been modernized. 

* * * 


Postwar Choice 
C IS quite evident that Ford had 

a choice during the postwar pe- 
riod of concentrating on car pro- 
duction or modernizing its facil- 
ities. Obviously, much of the Ford 
effort went into the modernizing 
program. 

The statistics, however, fail to 
tell one of the most dramatic 
Ford accomplishments. This is 
the emphasis Ford has placed on 
process improvement. Included 
in the Ford expansion program 
are hundreds of new and better 
ways of doing things. Ford pro- 
cess engineers and Ford mate- 
rials handling experts have been 
given their head during this ex- 
pansion program. 

One result has been that Ford 
has probably introduced during the 
past few years more manufactur- 
ing innovations than anyone else 
in the industry. 

Ford has undoubtedly carried 
automation farther than anyone 


AIEE Schedules 
MacFarland Talk 


DETROIT. — Kenneth MacFar- 
land, education consultant to Gen- 
eral Motors, will be the principal 
speaker at the 
Machine Tool 
Conference of the 
American Insti- 
tute of Electrical 
Engineers to be 
held here Oct. 25- 
27 at the Statler 
Hotel, according 
to Kurt Tech, 
chairman of the 
AIEE subcommit- 

ad tee on machine 
Kurt Tech tools. 

Other speakers will be Ralph E. 
Cross, executive vice-president of 
Cross Co., Detroit, who will talk on 
automation, and Norman Conrad, 
of Ford Motor Co., whose topic will 
be “Maintenance of the Automatic 
Machine.” 





Welding Parley Set 
NEW YORK.—Nineteen sessions 
on welding activities will be held 
at the American Welding Society’s 
national fall meeting Nov. 1-5, in 
Chicago. 





else in the industry. The new Ford 
stamping plants at Buffalo and 


Cleveland will compare favorably | 


with any in the industry, including 
other plants now being built. 

The Ford engine plant af Cleve- 
land carried automation many steps 
beyond previous practice. 


Even after the Cleveland plant 
was finished, there were a few 
skeptical machine tool builders who 
insisted that the plant would not 
operate smoothly and that it could 
never pay for itself. 

The fact that Ford has practi- 





cally duplicated the Cleveland plant 
at the Rouge—with improvements, 
of course—would indicate that the 
Cleveland plant has paid off or is 
paying off one way or another. 

* + * 


Shell-Molding Leader 


IMILARLY, Ford has been the 

first producer to take on shell 
molding in a really big operation. 
At the moment this situation is 
clouded, primarily because of a 
patent situation involving so-called 
nodular iron. 


That the Rouge specialties 
foundry has made tremendous 
progress can scarcely be ques- 
tioned. Despite skepticism by 
some outsiders, sources close to 
Ford insist that shell-molded 
crankshafts have been highly 
successful. 

The important thing to note is 
that probably the biggest gap be- 
tween the Big Three and the Little 
Three has been opened up in the 
manufacturing end of the business. 

While millions of dollars are in- 
volved, the fact is that many of 
these new machines pay for them- 
selves in two years or less. Where 
such a situation exists, can the 





















No Wait for Stainless Bars— 


This scene in the warehouse at the Baltimore works of Armco Steel Corp. illustrates 


smaller auto producer afford NOT | how stainless-steel producers can quickly supply special and standard shapes of bars 


to modernize? 


of many different compositions out of stock. 








PRODUCTION 





Insistence upon the 


with the millions of 
trucks, buses and 






e for engine capacities from 
135 to 600 Ibs.-ft. torque 






e single or double plate 






e plate sizes from 9 to 17 inches 





eee for heavy-duty clutch 
requirements 






finest quality has been an inflexible practice at the 


Long Manufacturing Division for over 50 years. Long quality is proven 


Long Clutches being road tested every day on cars, 
tractors. 


LONG MANUFACTURING DIVISION - BORG-WARNER CORPORATION 
Detroit 12, Michigan, and Windsor, Ontario 


OIL COOLERS 


' CLUTCHES 





RADIATORS > 





TORQUE CONVERTERS 











onnounced by General Electric Co.’s Meter 
and Instrument Department, Schenectady 
5, N. Y. 

Three models are offered, which mea- 
sure rotational speeds from two to 100,- 
000 r.p.m., and linear speeds from two 
to 10,000 f.p.m. with accessories. Applica- 
tions include speed measurements of mo- 
tors, generators, turbines, lathes, conveyor 
belts and all continuous webs. 
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* * * 
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ravlic pressure and has a 


68-foot span. Each trolley has a 7'4-ton 
lead capacity. Overbeke-Kain Co., 20938 
_ Avrora Rd., Bedford, O. 


* * * 


Poppet Valve 
In Flat Design 


A two-inch high poppet valve with ro- 
tary handle action has a bottom ported 
base and is available in one-quarter and 
three-eighth-pipe sizes. 

The valve is a four-way unit and seals 
with air pressure. Its pressure rating is 
125 psig, and the maximum recommended 
operating temperature is 175 degrees Far- 
renheit. The unit may be used for higher 
or lower pressures and for other than 
air services under special conditions. Ross 
Operating Vaive Co., 120 E. Golden Gate, 
Detroit 3, Mich. 

* * * 





Direct Cam Action 
For Contouring 


Model 312 is a cam-operated precision 
boring machine, built for such finishing 
work as contouring, boring, turning, facing 
and grooving. 

lt accommodates parts that can be 
on one or more spindles while 
non-rotating tools are supported on 
cross slide. Ex-Cell-O Corp., Detroit 

















Temperature Measurements 

A ‘brochure, “How ‘Temperatures Are 
Measured,” is available gratis from Tem- 
pil Corp., 132 W. Twenty-second St., New 
York 11, N. Y. Written by Dr. G. M. 
Wolten, the booklet discusses the history 





Sheet Lifter Produces 
Vacuum from 


Compressed Air 


The Pres-Vac Lifter consists of a trigger- 
operated suction cup which will pull 11 
pounds per square inch. Constant lifting 
power is produced by passing compressed 
oir through the venturi at 45 pounds per 
square -inch. 

Some of the applications are lifting 
sheet metal, glass, plywood, masonite, 
plaster board or anything with a flat sur- 
face. F. J. Littell Machine Co., Air Division, 
4555 Ravenswood Ave., Chicago 40, Ill. 

* * + 


Mechanical-Drive Turbines 


G.E.’s type DP mechanical-drive turbines 
rated from 10 to 1,200 horsepower are 
described in a revised bulletin, GEA- 
4955B. |t covers special design features 
as well as applications for pumps, com- 
pressors, fans and blowers. The booklet 
may be obtained from General Electric 
Co., Schenectady 5, N. Y. 





































Electric Hoist Features 


Two-Ton Capacity 


. Cable Quik-Lift Electric Hoists range in 
capacity from 500 to 4,000 pounds, with a 
of lifting speeds and suspension 
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Chrome Plating Unit Works 
Without Bath Adjuster 


The Chromplater is a compact unit for 
application with smaller components and 
tools. It deposits a bright, hard chrome 
plate as fast as .002 inches per hour on 
areas up to 25 square inches. 

A special hard chrome plating solution 
eliminates the necessity of bath adjust- 


come with push-button control and 
load and motor brakes. Coffing 
802 Walter St., Danville, til. 


‘A portable ‘tachometer, featuring a| ment or maintenance throughout the life 
scale-changing device which reduces mis-| of the solution, it is stated by Dawson 
reading of its various ranges, has been 





Corp., 302 Fifth Ave., North Pelham, N. Y.| minum alloy, K186, designed for weld- 


AUTOMOTIVE NEWS, AUGUST 30, 1954 


Engineering and Production 
New Products 





Micrometer Reads Direct 
In Ten-Thousandths 


The Hi-Precision Thimble is a microm- 
eter caliper which reads direct in ten- 
thousandths of an inch and also measures 
the right spindle pressure. Accuracy is 
within .00005 inches. Range is 0 to 1 inch. 

The instrument consists of an inner 
thimble reading in thousandths and an 
outer thimble with widely spaced gradua- 
tions which give direct readings in ten- 
thousandths. 1. S. Starrett Co., 101 Cres- 
cent St., Athol, Mass. 

* a * 





Flanged Nylon Bearing 
In Low-Cost Design 

The Nyliner is a bearing used primarily 
to eliminate lubrication and increase bear- 


ing life. The flange permits the bearing 
fo carry end thrust against a shoulder, 


in addition to radial loads, and also 
is an inexpensive means of axial re- 
tention of the bearing. 

Volume production has started for auto- 
motive and other users, as well as many 
special applications where corrosion re- 
sistance, vibration damping, compactness, 
abrasion resistance or other characteristics 
of Nyliners improve the product. Thomson 
Industries, Inc., Manhasset, N. Y. 

x ” = 


Smooth Surfaces Obtainable 
In Tungsten Products 


A line of hot pressed tungsten carbide 
products to obtain smooth surfaces and 
close tolerances is being marketed by 
Sintercast Corp. of America, 134 Wood- 
worth Ave., Yonkers 12, N. Y. 

Called SF Superfinish, the products are 
available in all grades of tungsten car- 
bide, which includes the range of cobalt 
contents from six to 20 percent. Typical 
applications include drawing dies, bush- 
ings, mandrel tips and core rods for 
powder metallurgy. 





Tool Feed Setting 
Protected by Lock 


The Flow Control Lock protects hy- 
draulic feed setting on production ma- 
chine tools from tampering by unauthor- 
ized persons. 

The lock consists of a mounting plate, 








ability and adaptability to structural ap- 


plications, has been announced by Kaiser ' 


Aluminum & Chemical Corp., 1924 Broad- 
way, Oakland 12, Calif. 

Typical applications include unfired 
pressure vessels, structural towers, trusses 
and girders, truck and trailer frames, tanks 
and scaffolding. The alloy is available in 
sheet and plate form. Tensile strength in 
H112 temper is 34,000 psi. 
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Magnetic Separator 
Assists Feeding of 


Thin Metal Stock 


Model SF-01 is designed to separate 
very lightweight stock. Placed adjacent to 
a stack of thin sheet metal parts, the 
magnetic device separates the pieces. 

The permanent magnet induces like 
polarity in the pieces, causing them to 
repel each other so strongly that the upper 
pieces in the stack tend to rise in the air 
and “hang” there, separated from one 
another. Eriez Mfg. Co., Erie, Pa. 


* * Bg 

















Automated Machine 
Produces, Inspects 
Spur or Helical Gears 


An Automated Red Ring gear shaving 
machine includes vibrating hopper and 
straight-line feeder, automatic ‘in’ and 
‘out’ gauges, automatic loader, a rotary 
gear shaving machine and a discharge 
belt conveyor unit. 

The gauges shut down the machine if 
it receives or produces too many rejected 
parts, with signal lights indicating what 
is wrong. National Broach & Machine Co., 
5628 St. Jean Ave., Detroit 13, Mich. 

* * * 















Electric Fallet Truck 


sidewalls and a hinged locking cover, Handles Up fo 2 Tons 


which is closed and locked with a key- 
operated lock. Cross Co., 3250 Bellevue 
Ave., Detroit 7, Mich. 

* * * 


High-Strength Aluminum 
Made for Weldability 


A high-strength, non-heat-treatable alu- 





Model RP-4 is an electric rider low-lift 
pallet truck with a load capacity of up 
to 4,000 pounds. 

lt is designed for operation in five and 
six-foot aisles. Full-load lifting time is 
five seconds. Overall spread of forks 
comes in standard width of 25, 27, 30 
and 36 inches. Yale & Towne Mfg. Co., 





11000 Roosevel} Bivd., Philadelphia 15; Pa. | Staten Island, N. Y. 




















Overload, Twisting Protection 
Added to Hoist Safety Device 


Two safety features have been added 
to the Dillon Dyna-Switch: 1. A free-riding 
stop bolt at the open end of the U- 
shaped bar allowing a deflection of only 
11,000 pounds, while still permitting over- 
loads up to 35,000 pounds, and 2, the 
electric welding of the lifting eyes in 
position, providing great resistance to 
turn-out torque. 

The Dyna-Switch is designed to prevent 
overload damage to hoisting equipment. 
W. C. Dillon & Co., Inc., 14620 Keswick 
St., Van Nuys, Calif. 





















Textured Metal Gives 


Decorative Design 


The Rigid-Tex Metals C-i-S pattern com- 
bines diminishing circles within squares 
with decorative appeal. Increased reflec- 
tivity of the surface controls light diffusion, 
eliminating glare and distortion, it is 
claimed. 

Cost reductions are said to be effected 
because damage-resistant surfaces result 
in fewer rejects and reduced handling 
costs. Rigidized Metals Corp., 716 Ohio 
St., Buffalo 3, N. Y. 








New Machine Handles 


4 Broaching Operations 


The Colonial “4” handles push and 
pull-down broaching as well as press op- 
erations in vertical position. In horizontal 
position it is said to provide all the 
advantages of horizontal broaching. 

The machine can be used as a utility 
and straight production unit. It also lends 
itself for long and short-run production. 
Colonial Broach Co., Box 37, Harper Sta- 
tion, Detroit 13, Mich. 





Control Board Steps Up 
Plant, Office Efficiency 


The Flexi-Trol visual control board is 
for production schedules, sales records 
management control, service schedules 
inventory check, traffic, warehouse rosters 
and organization charts. 

Its standard size is 24 by 42 inches. 
Methods Research Corp., 442 Mosel Ave. 























When the weather turns cool, and your cus- 
tomers need an oil change—what’s the quick- 
est, simplest way to serve them? Answer: new 
Quaker State Light HD Motor Oil, the one oil 
that meets every normal cold weather driving 
need. So fine you can sell it to new car pur- 
chasers with a 35,000 mile guarantee! 

Here’s the one oil you need to take the place 
of all that confusing, slow-moving oil inven- 
tory. Quaker State Light HD Motor Oil is 
ideal for use wherever an SAE 10W, 20W or 
20 oil is recommended. Every drop is refined 
from 100% Pure Pennsylvania Grade Crude 
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Sell Guaranteed 


Quaker State Light HD Oil 
with “Miele bil 


it meets every normal cold weather driving need! aes 


QUAKER 
SNS 


MOTOR OIL 


Oil, the world’s finest. This pure, rich lubricant 
—plus the use of the finest detergent and other 
chemical additives—provides the Miracle Film 
that protects moving engine parts, assures 
carefree driving. And—its Jow cold test insures 
quick, easy starting! ‘ 

And Quaker State says: Regardless of claims 
or talk of mystery ingredients, no motor oil made 
can surpass Quaker State for performance, lubri- 
cation, and oil and gas consumption qualities. 

For quicker turnover, satisfied customers, 
steady profits—make Quaker State Light HD 
Motor Oil your cold weather leader! 


QUAKER STATE OIL REFINING CORPORATION, OJ CITY, PA. 
Member Pennsylvania Grade Crude Oil Association 


and 
you’re fixed 
for fall! 
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(Continued from Page 13) 


Arsenal Engineering Laboratories 
promises to be a rich source of 
information for comparison with 
passenger-car methods. 
Much progress has been made 
since World War II days when it 
often was necessary to remove the 
‘entire power package for even the 
simplest maintenance problems 
such as removal of starters, gen- 
_ erators, distributors and, some- 
times, even spark plugs. 
: Today’s designs enable 


“Base of maintenance” thinking 
is introduced at inception of the 
design. Maintainability is analyzed 
at the time consideration is given 
to produceability, overall cost, tool 
requirement and spare parts utili- 
zation. In such reviews, ease of 
| maintenance is rated as a major 
design objective. 
|. Maintenance evaluation teams 
' gtudy current vehicles and “unsat- 
isfactory equipment” reports are 
filed by the field forces. These ac- 
tivities are part of an overall co- 
program to assure main- 
- tenance considerations of proper 
' attention during vehicle design. 
| Maintenance engineers review 
" drawings and suggest changes 
_ where necessary. oe 


Parts Count, Too 
‘T designers are made just as 
service-conscious as men with 
overall vehicle responsibility. In 
the words of Jim 
. Kuehl, chief of 
the maintenance 
engineering sec- 
tion, “Just being 
accessible isn’t 
enough—the part 
must be main- 
tainable after you 
reach it.” Design- 
ers are instructed 
to keep in mind 
the capabilities of 
tl the mechanic, 
tools “available ‘and the need for 
utmost design simplicity. 
A list of 60 specific ease of main- 
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Who but SPEEDY could 
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tenance requirements typifies guid- 


*Name of Dealer on request. 


ADVERTISING SPECIALIST 


Pele 


87 MADISON Avenue «- NEW YORK 16, N.Y” 
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ance furnished ordnance designers 
by maintenance engineers. Items 
on the list are numbered and used 
in conjunction with the “ease of 
maintenance check chart” — which 
cross-references 29 major design 
groups on the vehicle. 

In designing the spring and 
shock absorber group, for example, 
the chart shows exactly which of 
the ease of maintenance require- 
ments must be considered. 

In fairness to passenger-car en- 
gineers, it should be noted that 
heavy emphasis on serviceability 
of ordnance vehicles arises from 
two considerations not equally ap- 
plicable to passenger-car design. 

First, the combat problem un- 
derlies all design procedures for 


ly thinking of normal service and 

breakdowns. He also must pro- 

vide for simplest possible repair 
of battle damage. 

Cost of military vehicles-is im- 
portant, since thg idea is to pur- 
chase the maximum amount of 
equipment on a given budget. Still, 
as Sam Fuller, deputy chief for 
research and development, pointed 
out, the overriding consideration is 
to keep a vehicle in operation. So 
the ordnance designer usually has 
a wider latitude than his passen- 
ger-car counterpart in “spending a 
little more money if needed to im- 
prove serviceability.” 

Ordnance design systems and 
procedures, and the outstanding 
serviceability of military vehicles, 
attest to what can be accomplished 
when maintenance engineers are 
given full backing by topmost au- 
thorities within the organization. 


Scrutiny Needed 


pera engineering is a 
particularly critical phase in 
passenger-car service-design. De- 
spite the hectic pace of such work 
and the frantic rush to meet new- 
model introduction deadlines, it is 
vitally important to have a pro- 
gram that assures attention to 
serviceability. 


Too often, it has been found that 


maintenance fact ors are side- 





inspire quotes like these? 


“Our business has forged ahead since we started using SPEEDY.’’* 
“SPEEDY certainly deserves top rating over anything shown us."’* 
“This marks the beginning of our 7th year’s use of your excellent SPEEDY cam- 









Rush details about Speedy to me! 


Mail in coupon for full details. 


Ease of Maintenance Vies with Styling, Cost, Function . . . 
Can Service Guide Designers? 


tracked under pressure of last- 
minute changes. 


The importance of serviceabil- 


the engineering staff, responsi- 
bility for proper attention to 
maintenance considerations dur- 
ing design and development is 
centered in a service engineering 
department. This group also has 
close liaison with the Ford Divi- 
sion’s Technical Service Labora- 
tory staff on everyday service 
questions in connection with cur- 
rent production models. 

In the central engineering organ- 
ization, William Wilkie, chief serv- 
ice engineer, and his staff work with 
designers of the 
various car com- 
ponents. They re- 
view designs for 
serviceability, 
furnish advice on 
inter-related serv- 
ice-design ques- 
tions and assist 
in working out 
design changes to 
overcome field 
problems. 

Wilkie explained 
that service-design decisions are 
made with due regard for such 
factors as manufacturing cost, fre- 
quency of use of the service pro- 
vision under consideration, space 
requirements for various alterna- 
tive designs, etc. 

Since original design responsi- 
bility is divided among individual 
groups of specialists, service engi- 
neers are able to maintain satis- 
factory liaison right from the in- 
ception of a new idea. Guidance is 
given when needed. And day-by- 
day contact with service engineers 
causes part designers to become 
service-conscious. 

+” * 





W. Wilkie 


Critical Time 
SSEMBLY of the first prototype 
cars is a critical time for the 
service engineers. Despite the best 


efforts of all concerned, it is im-| ~ 


possible to anticipate every service 
problem that may come up when 
individually serviceable parts are 
joined together to make a com- 
plete automobile. 

So the service engineers continue 
to ride herd on the new model as 
it goes through last-minute design 
















, isc. 
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Air Cleaner Service-Design— 





A simple dis-assembly procedure permits servicing of oil bath air cleaners on 
current Ordnance trucks. The former design was functionally adequate, but had to be 
removed from the vehicle for cleaning. This operation was time-consuming, and con- 
sidered troublesome by the vehicle driver (first echelon maintenance); so the cleaning 
was not done in a majority of cases. Premature engine failures made it worthwhile 
to re-design the air cleaner for ease of maintenance. 


changes and the many modifica-|of particular interest to the engi- 
tions encountered during the pro-| neers. 


duction engineering phase. 

When prototypes of the new 
Ford begin to take shape, the 
Technical Service Laboratory 
starts to take an active interest 
in the vehicle. Hand-built models 
are studied in preparation for 
the full-scale pre - introduction 
program. This includes develop- 
ment of repair and adjustment 
procedures, special tools, dealers’ 
shop publications and owners’ 
publication, as well as training of 
field and service personnel. 

Once the Ford is in production, 
the Technical Service Laboratory 
continues with followup training 
and publications work, customer 
relations, special studies related to 
service and product quality analy- 
sis. 

Biweekly meetings of the Service 
Engineering Committee enable 
service engineers to meet with 
representatives of such important 
departments as quality control, pur- 
chasing, and parts and accessory 
sales. Carl Doman, Ford’s national 
service manager, ‘is committee 
chairman. 

Doman’s_ well-equipped labora- 
tory often develops “fixes” for field 
service problems and presents rec- 

ommendations 
before the com- 
mittee. When an 
engineering 
change is to be 
requested, the 
quality control 
department usual- 
. ly provides a link 
with the engi- 
neering staff. 

A well-organized 
‘ pA record - keeping 

C. Doman system also 

makes the Technical Service Lab- 
oratory a useful source of informa- 
tion on various production designs 





Fixture 


(Continued from Page 13) 

can be used to duplicate any op- 
eration now produced by toolroom 
labor. Jigs requiring 40 to 60 hours 
for production by conventional 
welding procedures, may be built- 
up with Unitube in two to four 
hours, according to the maker. 
When a job is completed, the ele- 
ments may be disassembled and 
reused in new layouts. 


To allow for normal manufactur- 
ing tolerances in both tubing and 
assembly bores, the joint elements 
are made in the form of “sand- 
wiches” split on the axis of the 
tubing and held together by socket 
head screws. Structures may be as- 
sembled to measurements held by 
friction grip only, and eventually 
pinned to the tube by taper socket 
head set pins. 

* 





Welding Fixture— 
Elapsed time fo assemble this fixture 
from Unitube elements was stated to be 
about three hours. Versatility of the com- 
ponents facilitates changes when required. 


It often happens that several 
interchangeable versions of a 
part (piston ring, for example) 
are entirely acceptable to the en- 
gineering department. In such 
cases, the engineers may study 
the service histories of the vari- 
ous alternatives as a guide to fu- 
ture design decisions. 

In summarizing another of the 
Technical Service Laboratory’s 
major contributions to engineering 
progress, Doman pointed out that 
the operations of his staff create a 
tremendous reservoir of information 
about the performance of Ford 
products in the hands of owners. 
The thousands of service~ records 
compiled throughout the model 
year are a fertile source of ideas 
for the designer who wants to 
“make next year’s car better than 


this year’s.” 
* * 


Wooden Mockups 


CCESSIBLE location of car and 

truck components for easy 
service has long been a major con- 
sideration in the design of Chrysler 
Corp. products. Beginning at the 
drawing board, each new compo- 
nent is laid out in proper relation 
to adjacent parts and sheet metal 
to make certain that lubrication, 
oil-level checks, normal adjust- 
ments and other service procedures 
can be readily accomplished. 

Wood and metal “mockups” are 
built during this development stage 
to study accessibility and eliminate 
“interferences.” 

This service consideration con- 
tinues through the testing stages 
on the new component. Service 
techniques are worked out during 
laboratory tests and, most impor- 
tant, in extensive road tests under 
actual operating conditions. 

During the road-test phase, 
mechanics make frequent service 
checks of the new components. 
These checks disclose any inter- 
ference or other service uifficulty 
at an early enough stage to per- 
mit the necessary design changes 
to be made. 

An example of how Chrysler 
Corp. designs service accessibility 
into its products is the PowerFlite 
automatic transmission. On Power- 
Flite, an easily reached, external 
adjustment is provided for the 
front or kickdown band of the 
planetary gearset, since this band 
is frequently used and would be 
expected to require an occasional 
minor adjustment in normal opera- 
tion. 

The complete PowerFlite control 
valve assembly is revealed by 
merely removing the oil pan; but 
this is seldom necessary since valve 
adjustments can be easily made 
externally through special access 
holes provided in the transmission 
housing. Also, a rather long dip 
stick and filler tube assembly ex- 
tends forward from the PowerFlite 
oil pan into the engine compart- 
ment to permit frequent and reg- 
ular checks of the transmission oil 
level at a convenient point. 

The new Coaxial power steering 
unit shows the strong considera- 
tion given service in the design of 
& new component. The oil level in 
the hydraulic system is readily 
checked at the reservoir, conveni- 
ently mounted behind the genera- 
tor. atop the engine. An external 
adjustment for the sector gear and 
cross shaft permits proper main- 
tenance of the Coaxial power steer- 
ing unit in the car. 

While automobiles have become 
more complex in recent years, serv- 
ice accessibility of all components 
has become increasingly important 
from original design through final 
development for volume produc- 
tion. —Joun T. Benepicr 
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ers’ Boston Works, was retained 
by contract as a consulting engi- 
neer. He has been responsible for 
many developments, particularly in 
oilless power circuit breakers. 

+ * * 


and chief engineer of Allis-Chalm-|of Lunn Laminates, Inc., custom 


molder of rein- 
forced plastics, 
according to 
James S. Lunn, 
president and 

















Clifford A. Mikus has been ap- 
pointed plant engineer for Pitts- 
burgh Plate Glass Co.’s new 
Greensburg (Pa.) operations, ac- 
cording to Miles Wright, superin- 
tendent. 

During the past three years, 
Mikus has been chief design en- 
gineer for Oliver Iron and Steel 
Corp., Pittsburgh. 

* oe * 


Allen Elected President 


Of Artisan Metal Works 


Jack G. Allen has been elected 
president, general manager and a 
director of Artisan Metal Works 
Co., Cleveland, ac- 
cording to W. A. 
Cc. Miller III, 
chairman. 

Allen has been 
general sales 
manager of Bing- 
ham -Herbrand 
Corp., Fremont, O. 
Prior to this he 
was vice-president 
es of Plomb Tool Co., 

— Los Angeles, and 
5. G. Aen concurrently held 
the same position with Plomb-afifili- 
ated companies, P & C Hand Forged 
Tool Co., Portland, Ore.; Penens 
Corp., Chicago, and Proto Tools of 
Canada, Ltd., London, Ont. He was 
also director of all foreign opera- 
tions of Plomb and its subsidiaries. 

* * od 


Vickers Selects Berton 


As Factory Manager 


Appointment of Berton E. Rog- 
ers as general factory manager 
of Vickers, Inc., has been an- 
nounced by W. K. Allen, produc- 
tion vice-president. Rogers will be 
in charge of manufacturing and 
production at Vickers plants in 
Detroit, Omaha and Joplin, Mo. 

Rogers had been manufactur- 
ing vice-president of Motor Prod- 
ucts Corp. prior to his new ap- 
pointment. 





Rollason Leaves Alcoa 


After 35-Year Tenure 


Geoffrey M. Rollason, general 
manager of Aluminum Co, of 
America’s die castings division, 
has retired after 35 years with 
the company. 

He began his career with Alcoa 
in 1919 as a research engineer. 
He served in various other capac- 
ities before being appointed 
manager of die castings in 1933. 


With his retirement, Alcoa con- 
solidated the die castings division 
and castings division and put 
both in charge of A. B. Norton, 
who has been manager of the | 
castings division. 

* eg 


* 


Schweizer Succeeds Hunt | 


As Motor Wheel Engineer 


Appointment of Albert P. Schwei- | 
zer as head of automotive engineer- | 
ing of Motor Wheel Corp., Detroit, 
has been an- 
nounced by M. F. 
Cotes, president. 

Schweizer, form- 
erly executive en- 
gineer, succeeds Jd. 
Harold Hunt, 
formerly vice- 
president of auto- 
motive engineer- 
ing, who had been 
associated with 
the firm for 26 mes 
years. A. P. Schweizer 

Schweizer will be succeeded as/ 
executive engineer by Raymond J.| 
Wilcox, who has been with Motor 
Wheel for 18 years. 

* + 








Sonntag Turns Attention 


To His Alpha Corp. Post 


Alfred Sonntag, manager of 
Sonntag Scientific Corp., a divi- 
sion of Baldwin-Lima-Hamilton 
Corp., has resigned to devote 
more of his time to Alpha Corp., 
Greenwich, Conn., of which he is 

- president. 

He will continue in an engi- 
neering consultant capacity for 
Baldwin-Lima-Hamilton. 

Sonntag has been responsible 
for the development of testing 





equipment. He also pioneered in 
the development of molybdenum 
disulfide lubricants now marketed 
by Alpha Corp. under the trade 
name, Molykote. 


* * * 


Allen and Linde Moved Up 


By Allis-Chalmers 

J. F. Roberts, director of engi- 
neering of Allis-Chalmers’ general 
machinery division, has announced 
the appointment of R. C. Allen as 
director of mechanical engineering, 
and L. J. Linde as director of elec- 
trical engineering for the division. 

Allen joined the Allis-Chalmers 
steam turbine department in 1936. 
He developed many of the World 
War II projects in which Allis- 
Chalmers participated, including 
production of turbo-superchargers 
and jet engines. He holds over 60 
patents. 

Linde, before his appointment in 


This is Philade 


Rasmusson Succeeds Dakin 


As Olds Plant Engineer 


William E. Rasmusson has been 
appointed plant engineer of the 
Oldsmobile, succeeding the late 
John B. Dakin. Rasmusson for- 
merly was superintendent 
of maintenance and construction 
in the plant engineering depart- 
ment. 

Rasmusson has been an Olds- 
mobile employe since 1942, join- 
ing the division as a mechanical 
engineer in the plant engineering 
department. He was promoted to 
group leader in 1947 and was 
placed in charge of engineering 
design in 1950. He was promoted 
to superintendent of maintenance 


and construction in 1951. 
* * * 


Gassner Heads Engineering 
At Lunn Laminates 


Alfred A. Gassner has been 
1951 as assistant general manager|named engineering vice - president 








SRR 








chairman. 
Lunn, with 
plants in Hunt- 


ington Station, 
N.Y., and Ashta- 
bula, O., produces 
major body parts 
for trucks and 
sports cars in ad- 
dition to aircraft structural parts, 
bathtubs and other products. 

Gassner is known for develop- 
ment of the lightweight Spanish 
train, Talgo, for American Car & 
Foundry Corp. He also was chief 
engineer behind the Train “X” 
project for the Chesapeake & Ohio 
Railway. 

* * 


AMF Picks Kerr to Head 


General Products Group 
Robert W. Kerr, formerly 
deputy group executive of Amer- 
ican Machine & Foundry Co.’s 
general products group, has been 
named a divisional vice-president 
and group executive, 
Kerr will direct the operations 


A. A. Gassner 
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of the general products group 
which includes Float-Lock Corp., 
DeWalt Inc., Cleveland Welding 
Co., Junior Toy Corp. Sterling 
Engineering Co., Thompson- 
Bremer Co., Leland Electric Ltd., 
BMC Mfg. Corp., the Leland Elec- 
tric division and the Wahistrom 
Chuck and Lowerator divisions, 
* 


New Process Gear Names 
Chief Automotive Engineer 


Robert W. Wolfe has been ap- 


pointed chief automotive engineer 
of New Process Gear Corp., accord- 


ing to David H. 
Brown, director of 
engineering and 
research. : 

From 1941 to 
1953, Wolfe was 
with the Chrysler 
engineering divi- 
sion and served 
as project engi- 
neer in charge of 
transmission de- 
velopment. 

Since 1953, he 


R. W. Wolfe 


had been manager of the advanced 
mechanism development section of 


(Continued on Page 36, Col. 2) 
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A new era is underway these bustling 
days in Philadelphia — city of homes 
and history, of Franklin Institute and 
Fels Planetarium, of Rittenhouse 
Square and Chestnut Hill. 


Penn Center is now rising on the site 
of the old Broad Street Station to give 
central city a new face of youthful vigor. 
This $100,000,000 development will 
cover 22 acres. Plans include four 20- 
story office buildings, a 1000-room 
hotel, a 500-unit apartment house and 
a transportation center grouped around 
an open esplanade, with shops. 


Building activity extends far beyond 
the city limits. It fans out to encompass 


the vast 14-county Greater Philadelphia 
Market. Here live more than four and 
one-half million people. They are home- 
owning, home-loving family folks. They 
buy carefully and wisely. They'll buy 
your product again and again once con- 
vinced of its merit. 


These are the people who read The 
Evening and Sunday Bulletin—the 
newspaper that reflects the needs and 
interests of the entire region, 

The Bulletin is Philadelphia’s favor- 
ite newspaper—Philadelphians buy it, 
read it, trust it and respond to its 
advertising. 


The Bulletin is Philadelphia. 


“Tus ts GreaTeER PHILADELPHIA,” @ 64-page brochure about the Greater Philadelphia Market—its people 
and its industrial growth—is now available. Please use your business letterhead in requesting your free copy. 


In Philadelphia 
nearly everybody 
reads The Bulletin 


Advertising Offices: 

Philadelphia, Filbert and Juniper Streets; 
New York, 285 Madison Avenue; 

Chicago, 520 N. Michigan Avenue 


Representatives: 
Sawyer Ferguson Walker Company In 
Detroit, Atlanta, Los Angeles, San Francisco 
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BIGGEST PAGE GAINS 
AMONG ALL MAGAZINES 


These passenger car pd peep 

ge ADVERTISING 
campaigns are selling Americas 

best new car market 


All the advertisements pictured here are 1954 campaigns in “U.S.News & 
World Report,” America’s class news magazine. 
This is the news magazine which delivers concentrated coverage of the 
new-car two-car market. With incomes that average $14,503 (highest of 
all news magazines) here are more than 700,000 families who enjoy 147 
cars per 100 car-owning families. More than a third (36%) own two cars. RANK IN PASSENGER CAR 
One of these cars, of course, is always “the old one,” and their question ADVERTISING PAGES (first 7 months of 1954 
is “What make? What model?’’, rather than “Can we buy one?” ? 
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ing personal opinions as a 
‘Measuring tool. They’ve devised in- 
‘genious instruments and test pro- 
_ cedures for the purpose of obtain- 
ing objective evaluation of such 
factors as ride, performance, dura- 
“bility, etc. 
But owner preference for a 
make of car ultimately 
cf rahe Be a 
intangible factors are de- 
cided on a subjective basis. Auto- 
and testing is com- 
mane difficulty in analyzing 
An added 


e ‘abi 
complication is the problem of 


(Continued from Page 13) 


pin-pointing or identifying the 

things that induce owner prefer- 

ence. 

The success of Ford’s “cross- 
country customer evaluation” runs 
has sold vehicle testing executive 
engineer Phil Pretz and his staff 
on the benefits of this unusual test 
in encouraging an honest, objective 
appraisal. 

A Ford, Mercury or Lincoln is 
taken on a four or five-day trip for 
direct comparison with its prin- 
cipal competitive makes. If Ford is 
to be compared with such cars as 
Chevrolet or Plymouth, several ex- 


“customers.” The schedule calls for 
such executives to ride and drive 
each of the cars every day. 
Personnel also usually include at 
least one test-track staff member 
per car. These men furnish guid- 
ance on general observations for 
comparison, as well as calling at- 
tention to particular characteris- 
tics they may have found in their 
own vehicle testing programs. 


To aid in creating a “typical cus- 
tomer” atmosphere rather than one 
of “scientific testing,” the only rec- 
ords normally made are those for 
mileage and fuel and oil consump- 
tion. 


The real value of the test comes 


in the personal observations made 
by the executives on approxi- 
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ecutives with responsibility for the| mately 50 items, such as handling, 
Ford product make the trip as/| ride, noise, brakes, transmission, 


engine, controls, visibility, etc. 


Radio -telephones recently have 
been added to facilitate communi- 
cations between cars while under- 
way. Thus Ford executive A (rid- 
ing in a Ford) may phone Ford 
executive B (riding in a Plymouth) 
for an on-the-spot discussion of 
“how each car took that last severe 


dip in the road.” 


Written reports filed by each per- 
son show comparative ratings, 


or Management Posts 
e Nation’s engineers are doing 





Fa “with the slide rule but are 
permitting themselves to be over- 
looked when Government and busi- 
ness seek to fill positions of man- 
agement and leadership, A. C, Mon- 
teith, the newly elected leader of 
the country’s electrical engineers, 
said recently. 

Monteith, who assumed office 


Aug. 1 as president of the American 


Institute of Electrical Engineers, 
urged that a broad educational pro- 


ranging from “superior” to “in-| gram be started to acquaint Gov- 
ferior” for each car on the many| ernment and business with the 
points observed. Results then are| achievements and capabilities of 
compiled to obtain a jury effect,| engineers and the importance of 
which often is useful in getting! their work. Monteith is vice-presi- 
action when a design or manufac-| dent of engineering and research 
| for Westinghouse Electric Corp. 


_| turing decision is needed. 
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“TRUE-OR-FALSE” 


, about 
Women & Cars 


1. To a woman, it’s trade-in time when all the ashtrays are full. 

FALSE. It’s not flightiness—but fresh ideas from Detroit that convince a 
woman it’s time for a new car. Tell her about an added power gadget, or an 
extra inch of magic-vision windshield—and she’ll sell herself! 


2. Most women don’t know a differential from 
a carburetor. 


TRUE, sometimes. And neither do lots of men! 
Women want to hear about comfort, styling 
and convenience in a car. And the best place 
to talk to women is in the advertising pages of 
their No. 1 magazine—Ladies’ Home Journal. 


5. A woman may pick the color—but a 
man picks the make. 


FALSE. Never underestimate the power of 
a woman—when it comes to swinging her 
husband’s selection of make, model—and 
color! And among families buying new 
cars, nearly half the women read the 
Journal. 











3. Women just gad about in a car—men do 


all the serious driving. 


FALSE. A woman’s car must be a combina- 
tion taxi, school bus, delivery wagon, shop- 
ping cart—and an elegant Sunday-go-to- 


meeting car as well! 
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6. A woman’s mind is like a storage battery. 
TRUE. Because a woman’s mind can be con- 
stantly re-charged with new ideas. Espe- 
cially under the high-voltage impact of the 
Journal’s direct-to-women editing. Which 
explains why the Journal is more influential 
with more women than any other magazine. 
It’s the No. 1 advertising medium for women! 


in circulation and advertis- 
ing revenueamong all mag- 
azines edited for women. 





















4. Women are always finding imaginary ail- 
ments in a car. 


FALSE. That “funny sing-song noise” she hears 
often turns out to be a misbehaving fan belt. 
Today—with more women driving cars than 
ever before—more and more women have taken 
over the care and feeding of cars. 


The Journal is No.1 


The Journal is No. 1 
in newsstand sales among 
all magazines carrying 
advertising. 
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Used-Car Auction Prices 


Market Trend 


' For the fourth time in five weeks, the average price of used cars 
sold at wholesale auction increased, according to Automotive News’ 
index. 
A strong showing in the middle ranges of the market pushed the 
overall price up last week $1 to $783. 
Leading the surge were ’53 models, which averaged $13 higher than 
preceding week. Other gains were: '52s, up $9; ’51s, up $5; ’49s, 
up $2. The price of 50s was unchanged. 
"54s fell $23 and ’47s went down $3. 
the sales arenas last week. At seven 
were sold out of 1,324 offerings, for a 
A week earlier, at eight auctions, the ratio 
was 73 percent when 1,300 cars were offered and 947 were sold. 
| Prices marked with an * indicate a unit equipped with an automatic 
: transmission or overdrive, and (ps) indicates power steering. 


OAKLAND, CALIF. Main (6) 2-dr., $990. ‘52 Custom (8) 


4-dr., $1,025*; Main (6) 4-dr., $860. 51 
; (Oakland Auto Auction. Sale every Wed-| Custom (8) 4-dr., $715; Custom (6) 2- 
nesday. Prices are for sale of Aug. 18.) 






dr., $480; Deluxe (8) 2-dr., $720. '49 
a (8) 4-dr., $400; club coupe, 


HUDSON—’'49 Commodore 4-dr., $210. 

NASH—'49 Ambassador 4-dr., $365. 

OLDSMOBILE—’52 (88) Holiday, $1,310°*. 

PLYMOUTH — '53 Cambridge 4-dr., $1,- 
025; club coupe, $975; Cranbrook club 
coupe, $985. °52 Cambridge 4-dr., $695: 
club coupe, $670. 

PONTIAC—'49 Chieftain (8) 4-dr., $300*. 


MINNEAPOLIS 


(Minneapolis Auto Auction. Sale every 
oT Prices are for sale of Aug. 
.) 

(Market remains firm on °'49s through 
*51s with sharp autos still bringing top 








5 
a $985*. '50 RM 4-dr., $635*. 

- OADILLAC—'54 (62) club coupe, $4,520* 
(ps). °563 (62) 4-dr., $3,105* (ps). '52 
(62) coupe, $2,495". °51 (61) 4-dr., $1,- 
745°. °50 (62) coupe seas ville, $1,650°. 
m 62) club coupe, . 

EVROL . 53 So. $1,265; 
., $1,000. °52 8) luxe conv., 
ee: - oh $1,060*; club coupe, $780; 






































: FL Aerosedan, $16 "1. eee Sold 81 cars out of 134 offer- 
i . ss. : 
ornvsLER— dsor 4-dr., $895*. °46 
IVY club coupe, $120° wae BUICK—’51 Super 4-dr., $910*. '50 Spe- 
= ‘i 2-dar., $2,345°. cial 2-dr., $495. "49 Super 4-dr., $395*. 
(8) 4-dr., $1,160°. '50 Cus- | CADILLAC—'52 (62) 4-dr., $2,340*. '51 
“47 Deluxe 4-dr., $310.| (62) 4-dr., $1,710*. ‘50 (62) 4-dr., $1,- 






540*. °46 (62) 4-dr., $375*. 
CHEVROLET—’54 Bel Air 4-dr., $1,560*. 

"53 (210) 4-dr., $1,125, 2 at $1,110, $1,- 

105. ‘52 (210) station wagon, $1,090*, 





toria, $1,800°; 
+e, $1,- 









; : 4-dr., §750.| $1,060; (150) 2-dr., $750, $700. '51 SL 
(8) 4-dr., or on Shes; Gubtee, | Deluxe 4-dr., $705, 2 at $700, $640, 
150 Gustom (6) 2-dr.,| $610. 50 SL’ Deluxe Bel Air, $650. '49 











SL Deluxe 2-dr., $405, 2 at $400, $360. 

DODGE — '52 Coronet 4-dr., $660*. ’51 
Coronet 4-dr., $590*. °46 Deluxe 2-dr., 
$210*. 

FORD—’53 Custom (8) 4-dr., $1,250, $1,- 
240°, 2 at $1,210, $1,200. ‘52 Custom 
(8) 4-dr., , $840", $800. 
tom (8) conv., $850*, $800; 2-dr., 
$745°, ; %-ton pickup, 
Custom (8) 2-dr., $560*, 2 at $525*, 2 

’49 Custom (8) 4-dr., ‘ 


$360, $300, $230. 
LINCOLN—’49 Cosmopolitan 4-dr., $235*. 
MEROCURY—’53 Custom 2-dr., $1,560*. '52 
Custom 4-dr., $1,040*. '51 Custom 2-dr., 
$810*. °50 Custom 4-dr., $760*, $710*. 


’49 Deluxe 4-dr., $440. 
OLDSMOBILE—’53 (88) Super 4-dr., $1,- 
900*, $1,885. °52 (98) 2-dr., $1,135*. '51 


station 







$975 ” wo (08) 4-8 
“51 (400) 4-dr., $1,105*, 


53 Cranbrook 7 _ 
C—’52 Chieftain (6) 4-dr., . 

. — °51 Commander Land 
*50 Commander 4-dr., 
2-dr., $415*. '48 Com- 















_ 475°; Champion 












‘Mander club coupe, 
wagon, $325. (88) Super Holiday, $1,135",  $1,105°; 
| FRE ANEOUS ‘80 MG Midget (4)| (98) 4-dr., $950*, $820*. "50 (88) ‘4-dr., 
roadster, $625. PACKARD—’51 4-dr., $810*. 
PLYMOUTH—'50 Deluxe 4-dr., $560. °49 


FLINT 


uto Auction, Inc. Sale every 
. Prices are for sale of Aug. 





Deluxe 2-dr., $410. 

PONTIAC — '53 Chieftain (8) 4-dr., 
405*; 2-dr., $1,400*, $1,210, $1,200. °'52 
Chieftain (8) 4-dr., *, $870*. °51 
Silver Streak (6) 2-dr., $580. 

STUDEBAKER—’51 Champion 2-dr., 
$520°, $450. 


$235°. 


PHILADELPHIA 


(H. B. Robinson Auto Sales Auction. 





$1,- 










_ > Chandi sd 71 cars out of 102 offerings.) 
 BUICK—'S4 Super 2-dr., $2.565* (ps). '53 
A Binge SO ee = — 
- Riviera 2-dr., $870°: S -dr., : 

coupe, $100. *50 Special 4-dr., 


Sport 
: 2-dr., $450, $385. 
‘capuLLac 32 (ea) d-dr., $2,250". 


US —’51 Frazer 4-dr., 






i 






$415 



















*,| Sales every Tuesday and Thursday. Prices 
$1,080: ce ue 7 ag are for sales of Aug. 12-17.) : P 
dr., $1,120*, $1,100*. '52 SL Deluxe Bel (Prices are still high and action good 
Alr, 5 ; SL Special club coupe,| although more autos are needed for our 
$800; Deluxe 2-dr., $855. ’51 SL De-| many buyers. Sold 161 cars out of 203 
juxe 4-dr., $705, $665, $650; 2-dr.. $685: offerings.) 
FL Deluxe 4-dr., $610; 2-dr., $695. a BUICK—’54 Super 4-dr., $2,640* (ps). "52 
SL $495, $425. *4 Super 4-dr., $1,240*, 2 at $1,225*, $1,- 
FM club coupe, ; 4-dr., 170*, $1,130*; Special 2-dr., $1,116. °51 
-ton wrecker, $300. e Super Riviera 2-dr., $1,115*; 4-dr., 
‘sunoro-'51 — 4-dr., $730; Sports-| g$ggo*, $700*; Special 2-dr., $640. ‘50 
man coupe, K Super 4-dr., $740*, $560; RM 4-dr., 
Meadowbrook 4-dr.. wae $570, $475; Special 4-dr., $535, $510. 
Business coupe, $385. CADILLAC—’53 (62) 4-dr., $3,050* (ps). 






iy 4-ar., $1,575. °53 "52 (75) limousine, $2,210* (ps); conv., 











; $2,175* (ps). "48 (62) conv., $855*. 
Ranch Wagon, by CHEVROLET—'54 Bel Air 4-dr., $1,600*; 
Mie) conv., $640:' Cus | Gr), gi sade, $ir100, 2 at $1,068; (420) 

*° . -ar., , » 91,100, 2 a , ; 
2-dr., "50 Custom (8)/ 4.ar $1,030; 2-dr., $1,000, at 






; 2 
conv., $480. '49 Custom (6)/ $975, $970, $945, $940, $870, $850. 











; "52 
club coupe, $300. SL Deluxe conv., $1,030*; 2-dr., $860*, 
he Super (6) 4-dr.. $445. up| $740; 4-dr., $800. *51 SL’ Deluxe conv., 
—'53 4-dr., $1,310°. °50 clu $740; 2-dr., $740, $700, $680; SL Special 

ce 2-ar., , $520; FL Deluxe 2-dr., $715. 


"50 SL Deluxe 2-dr., $695*, $560, $450. 
CHRYSLER—’51 NY 4-dr., $820* -g 










caus 
ee rs (08) 4 
= ar. ‘g1.225 














4-dr., $1,660° (ps). °52 | DeSOTO—'53 Fire Dome (8) 4-dr., $1,325° 
‘net 3. tS: (ps). "52 Fire Dome (8) 4-dr., $1.050* 
<8), chub coupe, $380, (ps), $790" (ps). °50 Custom " 4-dr., 
DODGE—'53 Coronet 4-dr., $1,125*. "52 

%-ton panel, $520. ‘51 Coronet 4-dr., 


$725°. °50 Coronet 4-dr., $680; Meadow- 


brook 4-dr., $560. 
FORD—’54 Crest (8) 4-dr., $1,550*; Main 
(8) 4-dr., $1,455, 2 at $1,450, $1,420, 
$1,400. °53 %-ton pickup, $825; 1-ton 
stake, $800. "52 Crest (8) Victoria, $1,- 
090*; conv., *; Custom (6) 4-dr., 
$730; Main (8) 2-dr., $735, $710. 
Custom (8) Victoria, $850*, 2 at $800; 
"51 





2-dr., $720; Deluxe (8) 2-dr., $700. 
HUDSON — '53 Wasp 4-dr., $965*. 

Pacemaker 4-dr., $620*. 
LINCOLN—’49 Cosmopolitan 4-dr., $400. 
MEROURY—’53 Monterey coupe, $1,750*. 

"49 station wagon, $335; 4-dr., 


$330. 

NASH — ‘52 Statesman 4-dr., $810*. ’51 
Statesman 4-dr., $400. '50 Statesman 4- 
ey , $295, $220. *49 (600) conv., 


OLDSMOBILE — ‘53 (88) conv., $1,760*. 
‘52 (88) 2-dr., 2 at $1,265*. '51 (88) 
Holiday, $1,130*, $1,110*. ‘50 (88) 4- 
¢r., $510*, $500*, $470*. °49 (76) conv., 

$420°; (98) conv., $360*. "48 (76) 2- 

dr., $200. 





“(Tri-State Auction Co. Sale every Thurs- 
: sale of Aug. 19.) 







































AUTOMOTIVE NEWS, AUGUST 30, 1954 


Average Used-Car Prices 


(Compiled by Automotive News) 


'52 Chieftain (8) Catalina, 
$1,275*; 2-dr., $1,180*, $1,080*. 
ver Streak (8) conv., $900*; 4-dr., $830°. 
‘50 Silver Streak (8) 2-dr., $650°*. 
Torpedo (8) 4-dr., $200. 

STUDEBAKER—’53 Commander Starliner, 
$1,160*; Champion 4-dr., $930. '52 Com- 
mander 2-dr., $580; Champion Starliner, 
$700*. °51 Commander 4-dr., $585. 
Commander conv., $380. 

WILLYS—’51 %-ton panel, $375. ‘49 (4) 
station wagon, $340. ‘47 (4) station 


wagon, $270. 
MISCELLANEOUS—'49 Frazer 4-dr., $215. 


OMAHA 


(Soderberg-Kline Auto 
every Thursday. Prices 


Auction. Sale 


$2,550* (ps). 
Riviera 4-dr., 


BUICK—’54 RM 4-dr., 
RM 4-dr., $1,650* (ps); 


Riviera, $1,270*, $1,180*; 4-dr., $1,125*. 
’S51 Super sedanet, $745*; 4-dr., $725*. 
"50 Super 4-dr., $695*; Special sedanet, 
$460; sedan, $450; Business coupe, $420. 
"49 Super 4-dr., $285. ‘48 Super conv., 


$130. 

CADILLAC—’53 (62) coupe, $3,000* (ps). 

CHEVROLET—’54 Bel Air 4-dr., $1,755*; 
(210) 4-dr., $1,650*; Delray coupe, $1,- 

; 2-ton truck, $2,170. '52 SL Deluxe 

$1,000, $940; 2-dr., $745. °51 SL 
Deluxe sedan, $855*; 2-dr., $740; Bel 
Air, $685*. °49 SL Deluxe club coupe, 
$460. '46 FM 4-dr., $140. 

CHRYSLER—’52 Windsor 4-dr., $1,300*. 
‘51 Windsor club coupe, $780*. '50 NY 
4-dr., $545*. 

DODGE—’49 Coronet club coupe, $440. 

FORD—’54 Custom (6) 2-dr., $1,550. °53 
Custom (8) 2-dr., $1,115. ‘52 Custom 
(8) Victoria, $1,210*; Main (8) coupe, 
$880. °51 Custom (8) 4-dr., $900*; Vic- 
toria, $775; Deluxe (8) Business coupe, 
$515. '50 Deluxe (6) 2-dr., $475. '49 De- 
luxe (6) club coupe, $330. ‘47 Deluxe 
(6) 2-dr., $100. 

MERCURY—’51 4-dr., $830*; Sport coupe, 

*50 club coupe, $570*. '49 conv., 


$990°. 


*51 Cambridge 4-dr., $650. 

PONTIAOC—’52 Chieftain (8) 4-dr., $900*. 
’49 Silver Streak (8) 2-dr., $540; 4-dr., 
$365. ’°47 Torpedo (6) 4-dr., $105. 

STUDEBAKER—’53 Commander Starliner, 


$1,370*. °52 Commander Land Cruiser, 
$700*. 
WILLYS—’52 station wagon, $725. 


ALBANY 


(Tim Anspach Auto Auction. Sale every 


Super Riviera coupe, $1,750* 
$1,640*; Special Riviera coupe, 
$1,485. °51 RM Riviera coupe, $910*. 
"50 Special 4-dr., $570, 
$385, $380; 2-dr., $455. 
*. '48 Super 2-dr., 
4-dr., $175; 2-dr., $100. 
CADILLAC—’52 (62) coupe de Ville, $2,- 
520* (ps), $2,450* (ps); 4-dr., $2,400* 
(ps); club coupe, $2,400*. ’49 (62) 4-dr.. 
$820*. °48 (62) conv., $585*. ‘47 (62) 
4-dr., $350*; (61) 4-dr., $310*. 
CHEVROLET — ’54 Bel Air Sport coupe, 
$2,110* (ps); conv., $1,890; 2-dr., $1,- 
850, $1,720; 4-dr., $1,850, $1,660; (150) 
station wagon, $1,850*. °53 Bel Air Sport 
coupe, $1,325* (ps). °52 SL Deluxe 4- 
dr., $1,030, $925*, $890*, $870; conv., 
$1,025; SL Special 2-dr., $750; 4-dr., 
$570. °51 SL Deluxe 4-dr., $480, $650*; 
%-ton pickup, $625. ’°50 SL Deluxe Bel 
Air, ; 2-dr., $625, $540; 4-dr., 
.» $650*, $625, 
$430; %-ton panel, $200. '49 SL Deluxe 
club coupe, $525, $430; FL Deluxe 2-dr. 
$440, $420; FL Special 2-dr., $425, $330; 
conv., $290; 4-dr., $420; SL Special club 
coupe, $420; 2-dr., $430. "48 FL Aero- 
sedan, "47 SM conv., $270; 
4-dr., 20. 


sor 4-dr., $670*. 

DeSOTO—’51 Custom 4-dr., $55 
*49 Custom Carry All, $400. 
4-dr., $185*. °47 Custom conv., $175. 

DODGE—’53 Coronet conv., $1,430*. ‘52 
Coronet 2-dr., $1,020*. "51 Coronet 4- 
dr., $785*, $590*. ‘50 Meadowbrook 4- 
dr., $520. '49 Meadowbrook 4-dr., $410*; 
Custom 4-dr., $380*%; Wayfarer 2-dr., 
$185. 

FORD—’54 Custom (8) 2-dr., $1,750, $1,- 
725. °52 Custom (8) Victoria, $1,090; 
Custom (6) 4-dr., $940°; 2-dr., $900*. 
’51 Custom (8) Victoria, $880*, $720; 

‘ 4-dr., $790. ’50 Deluxe (8) 
2-dr., ; (8) 4-dr., 
$480; . '49 Deluxe 
(8) conv., $335; 4-dr., $310; 2-dr., $280; 
Deluxe (6) 2-dr., $300. '48 Deluxe (8) 
2-dr., $320. °47 Deluxe (8) 4-dr., $185; 
Custom (6) station wagon, $120. ‘46 De- 
luxe (8) conv., $235; 4-dr., $140. 
HUDSON—’52 Wasp club coupe, $785*; 4- 


dr., $725. 

LINCOLN—’48 Continental coupe, $2,000*. 

MERCURY—’54 Monterey coupe, $2,400*; 
4-dr., $1,875*; 2-dr., $1,800*. '53 Mont- 
erey coupe, $1,585*. ‘52 Custom 2-dr., 
$1,075. '51 2-dr., $820*. '50 4-dr., $550*. 
"49 4-dr., 2 at $360. ‘48 4-dr., $135; 
conv., $230. 

NASH "54 Rambler 4-dr., $1,760. ‘52 
Rambler station wagon, $760. 51 Am- 
bassador 4-dr., $600*; Statesman 4-dr., 
$420*, $380. '49 (600) 2-dr., $210*. 

OLDSMOBILE — '54 (98) 4-dr., $3,425* 
(ps). °52 (88) 4-dr., $600; club coupe, 
$540*. °49 (98) conv., $475*; 4-dr., 
$370*. 48 (98) 2-dr., $230*; (78) 4-dr., 
$120. ‘47 (98) conv., $125*; (76) 2-dr., 
$100*. 


PACKARD—’'51 4-dr., $600*. 

PLYMOUTH—’52 Cranbrook club coupe, 
$925; 4-dr., $900. °51 Cranbrook 4-dr., 
$645, $610. ‘50 Deluxe 4-dr., $530; Spe- 
cial Deluxe club coupe, $500. °49 Special 


4-dr., $1,- 
"51 Sil- 
"47 


"50 


are for sale of 


"53 
$1,575*; Special 4-dr., $1,315. '52 Super 





(The above figures are averages o 


Deluxe 2-dr., $360; 4-dr., $380. ‘46 De- 
luxe 4-dr., $120. 

PONTIAC — '53 Chieftain (8) 4-dr., $1,- 
350*. °'52 Chieftain (8) 4-dr., $1,250°*, 
$1,110*, $1,075*; 2-dr., $1,250*, $1,175*, 
$1,100*. °51 Chieftain (6) 4-dr., $950; 
Chieftain (8) 2-dr., $860*, $750*. 
Silver Streak (8) 2-dr., $590, $585*, 
$500; club coupe, *. '49 Silver 
Streak (8) 4-dr., $510*; Silver Streak 
(6) 2-dr., $380*. '48 Torpedo (8) 2-dr., 


$230*; 4-dr., $230. "47 Torpedo (8) 4- 
dr., $140. 

STUDEBAKER — '51 Commander Land 
Cruiser, $540*; Champion 2-dr., $520. 
’50 Champion 4-dr., $300*; 2-dr., $260*. 
49 Champion 4-dr., $290, $200; conv., 


$250*. '48 Commander 4-dr., $190*. 
WILLYS—’51 station wagon, $680*. 
MISCELLANEOUS — ’52 Henry J 2-dr., 
$430*. ‘51 Frazer Manhatten 4-dr., 
$405°. 


CHICAGO 


(Arena Auto Auction. Sale every Tues- 

day. Prices are for sale of Aug. 17.) 
(Sold 274 cars out of 438 offerings.) 

BUICK—’54 RM conv., $2,950* (ps); Cen- 
tury Riviera 2-dr., $2,875* (ps); 
Riviera 2-dr., $2,775*, $2,700*, $2,660*, 
$2,650*, $2,600°; 4-dr., $2,475*; 
$2,705*; Special 2-dr., $2,270°*. 
per Riviera 2-dr., $1,860*, $1,850*, $1,- 
765*; 4-dr., $1,740*, $1,720° (ps); 
Riviera 4-dr., $1,695* (ps). 

CADILLAC—’54 (62) coupe deVille, $4,- 
890" (ps), $4,855* (ps); 4-dr., $4,265° 
(ps). °53 (60) Special 4-dr., $3,325° 
(ps); (62) conv., $3,300* (ps); coupe 
pre By gh ~ is ae ; = $3,100° 

, . * (ps), 5 . 

CHEVROLET 54 Bel Air 2-dr., $1,550; 
(210) 2-dr., $1,500*. ’53 (210) 4-dr., $1,- 
255*, $1,230*, $1,170*, $1,075; Bel Air 
4-dr., $1,225. "52 SL Deluxe 4-dr., $930, 
$865, $845; 2-dr., $830, $765. ’51 SL De- 
luxe 4-dr., $840*, *, $770*; conv., 
$725*; 2-dr., $610*, $605*. '50 SL De- 
luxe 2-dr., $650; Bel Air, $575; SL Spe- 
cial 2-dr., $450. °49 SL Deluxe 4-dr., 
$360, $205. 

CHRYSLER—’54 Windsor 4-dr., $2,400*, 

. °52 Imperial 4-dr., $1,150* (ps). 
51 NY 4-dr., $720*. '50 Windsor 4-dr., 
$550*, $450*. °48 Windsor conv., $175*. 

DeSOTO—’51 Custom club coupe, $630*. 
*50 Deluxe club coupe, $490*. "49 Cus- 
tom club coupe, e. 

DODGE—’53 Coronet 4-dr., $975*. 
Coronet 4-dr., $825*; Wayfarer 2-dr., 
$700*. °51 Coronet 4-dr., $620°; Way- 
farer 2-dr., $460*%, $410*. '50 Meadow- 
brook 4-dr., $440*. 

FORD — ’54 Crest (8) Victoria, $2,105* 
(ps); Main (8) Ranch Wagon, $1,890; 
Custom (8) 2-dr., $1,540. '53 Main (8) 
Ranch Wagon, $1,620, $1,480; 2-dr., $1,- 
075; Crest (8) Victoria, $1,425; Custom 
(8) 4-dr., $1,180, $1,090. ’52 Crest (8) 
Country Squire, $1,420; Main (8) 2-dr., 
$810, $805; Custom (8) 2-dr., $775*. ’51 
Custom (8) Victoria, $805. 

HUDSON —’51 Super (6) 2-dr., $400; 
Hornet 4-dr., $350. ‘50 Commodore (6) 
4-dr., $320. ’49 Pacemaker 4-dr., $195. 

KAISER—’52 4-dr., $790. 

LINCOLN—’53 Capri 4-dr., $2,300* (ps). 
"52 Cosmopolitan coupe, $1,705*. ’51 
Cosmopolitan 4-dr., $745*. °50 Cosmo- 

politan 4-dr., $200*. 

MERCURY—’54 Custom Sport coupe, 

400°. °52 Monterey coupe, $1,350*, 

305*; Custom Sport coupe, $1,340*, 

335*, $1,225°; 4-dr., $1,210°. "51 4-dr., 

$800*, $670; club coupe, $795*. 50 2-dr., 


NASH—’53 Rambler club coupe, $1,025*. 
"52 Statesman 2-dr., $935*; Rambler 
station wagon, $690*. 50 Ambassador 
4-dr., $395. 

OLDSMOBILE—'54 (98) Holiday, $3,275* 
(ps). '53 (98) Holiday, $2,320° (ps), $2,- 
245° (ps), $2,165*; 4-dr., $1,930*, $1,- 
885* (ps), $1,720*. °52 (98) 4-dr., 
310*, $1,095"; (88) 2-dr., 
(88) Super 2-dr., $1,065*; 
(98) 4-dr., $1,010*, $1,000*, 

PACKARD—’52 (200) 2-dr., 
(300) 4-dr., 2 at $790*; 
$675*, $625. 

PLYMOUTH—'54 Belvedere conv., 
750*; 4-dr., $1,675*; Savoy 4-dr., $1,- 
560, $1,490; Plaza 4-dr., $1,420. "53 
Cranbrook 2-dr., $1,195*, $1,085*; 4-dr., 
$1,195, $1,130; Cambridge 4-dr., $995. 
*52 Cranbrook 4-dr., $680. 

PONTIAC — ’54 Chieftain (8) Catalina, 
$2,480*, $2,395*; Star Chief (8) 4-dr., 
$2,200*. '53 Chieftain (8) Catalina, $1,- 

. '52 Chieftain (8) 2- 

$1,105, $925; 4-dr., $1,050. ‘51 

(8) 2-dr., $925, $870*, 


$825*. 

STUDEBAKER—’53 Champion club coupe, 
$1,215. °52 Commander 4-dr., $645. °51 
Commander 4-dr., $395*. °47 Champion 
club coupe, $125, $110. 

WILLYS — '50 % - ton pickup, "49 

station wagon, $545. 

MISCELLANEOUS — '52 Henry J 4- dr., 


$735*. °51 
(200) 4-dr., 


$1,- 


dr., . 
Silver Streak 
. 


VALDOSTA, GA. 


(Tom Hewitt Auto Auction. Sale every 
Friday. Prices are for sale of Aug. 13.) 
(Sold 200 cars out of 276 offerings.) 
BUICK — °*54 RM Riviera, $2,800* (ps); 
Special 2-dr., $2,080. '53 RM 4-dr., $2,- 
195* (ps); Super Riviera 2-dr., $1,650* 
(ps); Special 4-dr., $1,475*. '52 Special 
2-dr., $1,100*. °50 Special 4-dr., $680. 
CADILLAC—’54 (62) conv., $5,000* (ps); 
coupe de Ville, $4,990* (ps); coupe, $4,- 
530* (ps). '53 (62) coupe de Ville, $3,- 
450*; coupe, $3,060* (ps). ‘52 (62) 


and models, carried regularly in Automotive News.) 
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$ 783 $ 787 $ 824 
f used-car auction prices, all makes 




























conv., $2,435°. ’51 (62) coupe de Ville, 


$2,000*. 

CHEVROLET—’54 Corvette conv., $2,525*; 
Bel Air station wagon, $1,935*; 4-dr., 
$1,700; (210) 2-dr., $1,675*; Delray 
coupe, $1,635*; 4-dr., $1,600. '53 Bel Air 
conv., $1,310; (210) 4-dr., $1,250; (150) 
2-dr., $950. ’52 SL Deluxe 2-dr., $910; 
4-dr., $875. °51 SL Deluxe 4-dr., $750. 
*50 SL Deluxe station wagon, $625. 

CHRYSLER—’'50 Windsor 4-dr., $475. '49 
Saratoga 4-dr., $300*. 

DODGE—’53 Coronet 4-dr., $790. 

FORD — '54 Custom (8) 2-dr., $1,700; 
Main (8) 2-dr., $1,475. ‘53 Custom (8) 
4-dr., $1,260. 52 Crest (8) Victoria, $1,- 
170; Custom (8) 2-dr., $1,030. 51 Cus- 
tom (8) 2-dr., $725*; Victoria, $700; De- 
luxe (8) 2-dr., $625. '50 Custom (8) 2- 
dr., $615, $575. °49 Custom (8) 2-dr., 
$375. °47 Custom (8) 4-dr., $340. 

MERCURY—’54 Monterey coupe, $2,350* 
(ps). °53 Monterey coupe, $1,750*. ’51 
2-dr., $750; 4-dr., $635. ’50 2-dr., $675. 

NASH — ’54 Rambler 2-dr., $1,750. '53 


Rambler 4-dr., $1,250. '52 Rambler se- 

























dan, $555; Statesman sedan, $490. ’50 
Rambler sedan, $500. 
OLDSMOBILE—’54 (88) conv., $3,250* 







(ps). '53 (88) sedan, $1,825* (ps); 4-dr., 
$1,800* (ps). '52 (88) Holiday, $1,360*. 
"51 (98) 4-dr., $1,000. °50 (88) 4-dr., 
$750*; coupe, $675*. °49 (88) 4-dr., 
$560; coupe, $475. 

PLYMOUTH — ’53 Cambridge Suburban, 
$1,275; Cranbrook 4-dr., $875. ’°52 Cran- 
brook 4-dr., $700; Cambridge club coupe, 
$495. °51 Cranbrook 4-dr., $575. ’'50 
Special Deluxe conv., $485; Deluxe 4-dr., 


$335. : 
PONTIAC—’54 Chieftain (8) 4-dr., $2,200*, 













$2,100*; Star Chief (8) 4-dr., $2,000* 
(ps). °53 Chieftain (8) conv., $1,580* 
(ps;) Catalina, $1,425*; 4-dr., $1,300°*. 






"52 Chieftain (8) Catalina, $1,175*. 
STUDEBAKER — °54 Commander station 
wagon, $1,500. °53 Commander 4-dr., 
$1,100. °52 Champion 4-dr., $625. ’51 
Commander conv., $640; 4-dr., $570; 
Champion 4-dr., $475°*. 
* * 











— Auctions in Brief — 
WINDSOR, VA. 
Windsor Auto Auction. Every Thursday 


(Aug. 19). Over 85 percent of the cars 
offered changed ee today. 
* 


MANHEIM, PA. 

Manheir. Auto Sales & Auction, Inc. 
Every Friday (Aug. 20). Market good with 
173 cars sold out of 305. 

. - * 


GRAND RAPIDS, MICH. 
Grand Rapids Auction, Inc. Sale every 
Tuesday (Aug. 17). The market does not 
seem as strong as it has in the past few 
weeks. Demand definitely off on fair and 
mediocre cars. 7 = out of 79. 
* 


FT. WAYNE, IND. 

Carl Markers Auto Auction. Sale every 
Tuesday (Aug. 17). Market steady and 
good with 119 — ome out of 149. 

* 


JESSUP, MD. 

Colies Auto Auction. Sale every Wednes- 
day (Aug. 18). Market firm and the de- 
a for clean cars excellent. Sold 29 out 
0 : 








* * * 


NEW YORK CITY 
Skyline Auto Auction. Sale every Tues- 
day (Aug. 17). Clean cars were in strong 
demand and the market was firm on sharp 
cars. Prices were off on average and less 
than average units. Sold 71 percent of 
the entries. 


* * 

N. PLAINFIELD, N. J. 
Lebanon Auto Auction. Sale every Wed- 
nesday (Aug. 18). Entries, sales and 
prices all up in anticipation of an end-of- 
summer pickup. Activity brisk with all 
dealers optimistic. Sold 85 cars out of 113 
offerings. 





DYER, IND. 
Dyer Auto Auction. Sale every Friday 
(Aug. 13). Sold 250 cars out of 350 of- 
ferings. 


* * * 
EBENSBURG, PA. 
Ebensburg Auto Auction Co. Sale every 
Thursday (Aug. 19). Prices steady although 
dealer predictions are for a falling market 
in the near future. Sold 94 cars out of 131 
offerings. 


* 
 D VA. 

Danville Auto Auction. Sale every Wed- 
nesday (Aug. 18). A promising tobacco 
market here is prompting the highest per- 
centage of sales on clean, medium-priced 
merchandise. Sold 71 cars out of 96 of- 
ferings 

* * * 


FONTANA, WIS. 

Hollenbeck Auto Auction. Sale every Fri- 
day (Aug. 13). Market holding steady on 
3 to 5-year-old units. There is an obvious 
trend toward a greater demand for late 
models. Prices are slightly higher. Sold 121 
cars out of 187 omerings. 

+ 
HORSEHEADS, N. Y. 

Horseheads Auto Auction. Sale every 
Tuesday, Wednesday and Friday (Aug. 11- 
13-17). The past week’s market has shown 
a trend toward better prices on almost 
everything but prewars. 
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The car that outshines, outsells... 


PURGELAINI 


\ SS @ tips the scale and makes the SALE 
SJ 


| 


® 4 “ * 











Collier’s* National Survey No. 17 in APPEARANCE IS THIRD! And nothing gives a new 
100 metropolitan centers established car the outstanding beauty that Porcelainize does, either 
the outstanding values new car buyers in the salesroom where you’re selling it, or out on the road 
are looking for, in this order of where it’s selling for you. 

importance: 


So Porcelainize every new car before display on your sales 


Economy, Performance, Appearance, floor — give it the added beauty that clinches the sale. 
Construction, Comfort, Reputation, You'll find that the cars that outshine, outsell...and that 
Dependability, Special Features, Safety 97 out of 100 buyers gladly pay the small added cost for 
and Miscellaneous. Porcelainize beauty protection. 


*Crowell-Collier National Survey. 


PORCELAINIZE - hn po ttc 


, INC. DENVER 3, COLORADO 





















































































PRESIDENT nei D. Rush. 


“More than any publication, Automotive 
News has been my guide in decision- 
making. After thoroughly reading my 
copy each week. it is routed to the parts 
and service managers. This is just good 
business because a sound appraisal of 
current automotive trends is mecessary 
to the successful administration of the 
dealership.” 





SERVICE MANAGER 


Ray Leeper. “The service department of 
any dealership is always a busy place, 
but I take time to read Automotive News. 
It keeps me posted on new ideas and 


equipment.” 


O) i) e) 4 ee Oe 
TO REACH THESE 


DECISION MEN 


? iu | IN THE 


PARTS MANAGER CAR DEALER 


Reed Arnold. “Without Automotive News 
I couldn’t keep pace with the fast-moving, 
constantly changing automobile industry.” aa yay 4 4 s T 


Meet the three most important men in just one dealership 
of the_29,282 reached by Automotive News—Rush Motor 
Sales, Inc., of Columbus, Ohio. 


How to reach them? Only one sure way. Use the publication 
they reach for to get the news they need to make buying 
moves—Automotive News. From “The Newspaper of the 
Industry” they get authoritative news and comments that 
makes it worth $8.00 a year to them—the highest subscription 
rate in the automotive industry. 


Automotive News gets the same kind of thorough 
readership. from the Decision Men in the automotive 
factories: top administrative executives as well as en- 
gineering and production men. 


‘ SELLING TO 
AUTOMOTIVE 
FACTORIES, TOO? 


THE WEEKLY NEWSPAPER OF AMERIGA'S NO. 1 INDUSTRY 
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Some Not Independent .. . 








Auto Manufacturers 
Differ on Testing 


(Continued from Page 14) 


systems. In planning a particular 
test, the engi- 
neers will have 
virtually complete 
freedom to use 
any or all por- 
tions of the road 
systems in any 
combination they 
may specify. 

For example, a 
durability course 
could be planned 

eo to include 10 per- 
R. Gaines cent gravel, 30 
percent hill routes, and intermit- 
tent use of Belgian block road. Test 
drivers can follow the course with- 
out any interference from other 
tests taking place in any area. Or, 
if any special road system is to be 
by-passed for the desired test 
route, this may be done without in- 
terference from work being con- 
ducted within the by-passed loop. 


Fine attention to detail is illus-| | 


trated by layout of the durability 
route to provide both right and 
left-hand turns while progressing 


around the course. 
+ * * 


Packard 
om principal organizational dif- 
ference between Packard’s 
proving ground operation and that 
of the larger companies is in the 
amount of engi- 
neering develop- 
ment work car- 
ried out by the 
proving ground 
staff. 
Proving ground 
manager Leroy 
Frailing, pointed 
out that his staff 
includes a project 
engineer for each 
major compon- 
ent. Typical de- 
partments include engine, trans- 
mission, body, suspension, electri- 
cal, chassis and instruments. 
These project engineers work in 
close cooperation with their 
counter-parts on the engineering 
staff at the plant. Functionally, the 
design and production engineering 
is done by members of the plant 
engineering department. Experi- 
mental work, including develop- 





L. Frailing 





Injector 


(Continued from Page 13) 


cranes, locomotives and marine 
engines, Cummins said. Opera- 
tors reported better acceleration, 
more positive throttle control, im- 
proved fuel mileage and lower 
maintenance cost from their 
Cummins diesels equipped with 
the PT fuel system, the firm said. 
Looking into the future, Cum- 
mins officials said that the PT fuel 
system removes the previous limita- 
tions to higher diesel engine ro- 
tative speeds imposed by the fuel 
system. Higher rotative speeds will 
make possible more compact, 
lighter diesel engines, they said. 





PT Fuel Pump— z 


Only five sub-assemblies are needed for 
the fuel pump in Cummins new PT fuel 


system. The cutaway view. shows the ar- 
rangement of the throttle shaft, idling 
passage, high-speed ports and governor 


shaft. 





























































ment testing, is performed by the 
proving ground engineers. 
* + * 


U. S. Rubber Co. 


TIRES furnish an excellent ex- 

ample of an engineered com- 
ponent purchased by the automobile 
manufacturer. Since tire design is 
affected by such car design fac- 
tors as steering geometry, weight 
distribution, power and speed, tire 
testing and development is coordi- 
nated closely with the overall de- 
velopment program. 

U. S. Rubber Co., for example, 
maintains a fleet of 22 cars and 
complete tire testing facilities at 
its proving grounds in Lancaster, 
Calif. Further 
tests are con- 
ducted as part of 
@ comprehensive 
engineering pro- 
gram originating 
in the Detroit tire 
headquarters. 

Tire engineers 
work with auto- 
mobile test engi- 
neers to make 
changes in tire 
design and con- 
struction as needed to make the 
tire better suited for use on new 
models under development. The tire 
companies also keep fleets of cur- 
rent production model cars busy 
on year-round test schedules, in 
connection with new tire designs 
and performance tests to evaluate 
tires in production. 

Among the many factors 
studied by tire and automobile 
engineers are the effect of various 
tire designs on traction, skid re- 
sistance, durability, ride, bounce, 
squeal, steering response and con- 
trol at high speeds. 

Noise reduction is an example 
cited by Dr. Arthur Bull, U. S. 
Rubber’s director of tire research 
and development. Dr. Bull says that 
tire engineers distinguish between 
tire noise that reaches the passen- 
ger through the air, via open win- 
dows — and noise transmitted 
through the suspension, frame and 
structure of the vehicle. 

Noise caused by the tire includes 
cornering squeal and so-called di- 
rectional noise—which is the sound 
made by contact between the tread 
and the road. Squeal is said to be 
related to the flexibility or width 
of the outside rib on the shoulder 
of the tread. Directional noise is 
minimized by avoiding a tread pat- 
tern that would lead to regular 
frequency of impact between the 
rubber tread blocks and the road 
surface. 

Noise transmitted by a tire has 
been found to be related to tread 
stock hardness and the composition 
of carcass materials. These factors, 
however, can be varied only within 
narrow limits without adversely af- 
fecting some desirable tire quali- 
ties. 

Additional design details varied 
by tire engineers in their develop- 
ment -work include cord angle, 
thickness of material between plies, 
flatness or bulk of tread and tire 
cross-section shape. An important 
design characteristic—little-known 
outside the tire industry—is self- 
aligning torque. This tire per- 
formance feature is related to the 
tire footprint, and the position of 
the center of pressure of load 
carried by the tire. Self-aligning 
torque is helpful in steering wheel 
recovery to return to a straight 
path after completion of a turn. 


Stainless Tubing Used 

In Corvette Tail Pipe 

. UNION, N. J.—Stainless tubing 
is being used for the muffler and 
tail pipé in Chevrolet’s Corvette 
sports car, according to the alloy 
‘tube division of Carpenter Steel 
. The new tubing is. said to offer 
more resistance to rust formation 
and corrosion. It is manufactured 
by George C. Knight Co., Detroit. 
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FORD THEATRE 


Voted Year’s 


“Best Networ 
Dramatic TV Film Series” 
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FORD THEA TRE 








In the 1954 poll conducted by Billboard, 


the amusement industry’s leading named by tne 
newsweekly, FORD THEATRE topped all TV FILM INDUSTRY 
@2 the 





others in the “Network Dramatic 


° . ” Net 
TV Film Series” category. Work Dramatic Film Series 





High in quality, FORD THEATRE is high in 
audience rating, too! American Research 
Bureau ratings for the first six months 

of 1954 show FORD THEATRE reached more 
families than any other automotive- 
sponsored television show. 


Good TV support, week after week, is... 


Another reason why 


GREAT to be a FORD Dealer! 


FORD Division of FORD MOTOR COMPANY 











SERVICE JACK—No. 48 Uni-Cradle is a 
hydraulic pedestal-type jack for under-lift 
service of all makes of automatic trans- 
missions. It is operated both mechanically 
and hydraulically. Lifting capacity is 500 
pounds. Walker Mfg. Co., 1201 Michigan 


- Bivd., Racine, Wis. 
*~ * © 


SPRAY POLISH—Super Sheen Appear- 
ance Treatment is the push-button way 
fo beautify and protect a car's surface. 
Wt is sprayed from the aerosol can and 
wiped off with a soft cloth. Older cars 
must be cleaned first with the liquid 
cleaner in a plastic squeeze bottle. Super 
Sheen Products, P.O. Box 627, Lansing, 


SMALL COOLER—This photo illustrates 
how little space is required for installation 
of this air-conditioning unit in the trunk 
of a Ford V-8. Novi Equipment Co., Novi, 


REPLACEMENT CARTRIDGES—This new 
line provides oil filter replacement cart- 
ridges for foreign cars, including Jaguar, 
Austin, MG, Morris, Porsche, Standard and 
Triumph, The line also includes lubricating 
and fuel filters for Fordson tractors and 
additional cartridges for foreign diesel 

_ engines. Fram Corp., Providence 16, R. |. 
* 


' Two Finishes for Plastics 
_ Offered by Chicago Firm 


Two finishes, Stipple and Spatter, 


coating which forms a discontin- 
uous film producing a textured base 
for use on most plastics. 
_ Spatter R-69 is applicable to 
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NEW PRODUCTS 


either the first surface of opaque 
or the second surface of transpar- 
ent plastic. It produces a discon- 
tinuous film of any selected color 
which for second-surface applica- 
tion is then backed by any con- 
trasting color for the desired effect, 
the maker says. 


¥ 


ACETYLENE OUTFIT—The Prest-O-Lite 
weiding and cutting unit is designed for 
light to medium welding and cutting work 
and features an “all-in-one” blowpipe 
with interchangeable welding and cutting 
tips. It welds up to 3/16 of an inch and 
cuts through % of an inch of steel. Linde 
Air Products Co., 30 E. Forty-second St., 
New York 17, N. Y. 


IGNITION SPRAY—Sparkote is a silicone 
spray which is said to protect ignition 
systems from moisture for a full year 
with one application. It is packaged in 
an aerosol container. Silatone Products 
Corp., P.O. Box 92, Dunellen, N. J. 

* * *” 


CAR COOLER — Kool-Rite is a water- 
cooled, evaporative air conditioner which 
is installed under the instrument panel. 
It also is said to filter the air and to be 
adjustable to use more or less water. It 
has a three-speed fan. Sesco Products, 
Inc., 415 N. Water St., Wichita, Kans. 


BATCH BODY—Designed for delivery of 
measured quantities of cement and con- 
crete, the body is divided into four com- 
partments by waterproof batch boxes. The 
boxes are removable to permit use of 
dump body for material stockpiling. 
Mounted on a model 880 hoist, the 11- 
yard Model 12N-7 batch body has a ca- 
pacity of 54 cubic feet in each compart- 
ment. Galion Alisteel Body Co., S. Market 
St., Galion, O. 


SOLDERING GUN—Junior Mode! 8100 
is designed as a second soldering gun 
for the tool kit. It is said to withstand the 
impact of other tools yet is light in weight. 
Weller Electric Corp., 806 Packer St., 
Easton, Pa. 


CHECKUP POSTERS—Colorful in appear- 
ance, this poster carries to the shop the 
same message which will be featured in 
fall magazine advertisements. National 
Automotive Parts Assn., 705 Fox Bidg., 
Detroit 1, Mich. 


MUFFLER CAMPAIGN — This cartoon 
booklet, “The Adventures of Shacky 
Smith,” is designed to present muffler 
sales points in an easy-to-read style. 
Maremont Automotive Products, Inc., 1600 
S. Ashland Ave., Chicago 8, Ill. 

* * - 


FAN BELT CHANGER—The Quik-Changer 
is said to remove fan belts in less than a 
minute and to eliminate bruised hands as 
well as damage to electric cables. Dayton 
Rubber Co., 10 Rubber St., Dayton 1, O. 


* + * 
Ramsey Offers Special Deal 
On Auto Encyclopedia 
Ramsey Corp., St. Louis 8, Mo., 
has announced a special offer on 


the new Automotive Encyclopedia 
published by Goodheart - Willcox, 


Ine., former publishers of Dyke’s 
Auto Encyclopedia. 

Information is available from 
Ramco jobbers or directly from 


BATTERY STARTER KiT—Kar-Start cables 
are clamped to the dead battery, and the 
stalled car is said to be started quickly. 
The unit remains connected to the battery 
in the service vehicle. When the service 
truck’s engine is running, with the Kar- 
Start switch in its six-volt position, the 
generator is charging both Kar-Start and 
truck batteries in parallel at six volts. 
With the switch in the 12-volt position, 
the Kar-Start and service-truck batteries 
are automatically connected in series to 
provide the equivalent of a 12-volt battery 
for starting 12-volt cars. Associated Equip- 
ment Corp., 5170 San Francisco Ave., St. 
Lovis 15, Mo. 


BATTERY VENT CAP—The Oe6crlikap is 
so constructed that it controls the battery 
electrolyte level. The cap contains a bat- 
tery water reservoir which automatically 
meters needed water into the cell chamber 
as electrolyte is consumed. The device is 
equipped with a tab lift cover for check- 
ing the water level. American O6crlikon 
Co., 803 S. Saint Andrews Place, Los 
Angeles 5, Calif. 


HONE — Model CHJ is designed for 
small cylinders from 13% to 2.6 inches. It 
is supplied with three sets of stones which 
can be changed for the various ranges. 
Universal joint action makes it possible to 
hone at an angle. Lisle Corp., 805 E. 
Main St., Clarinda, la. 

ok * * 


Wire-Stripping Solutions 

Various types of X-Var wire- 
stripping solutions are described in 
a two-color sheet produced by 
Fidelity Chemical Products Corp., 
470-474 Frelinghuysen Ave., New- 
ark, N. J. 


AUTOMATIC CHARGERS —A line of 
chargers for six-volt storage batteries 
charges the battery without necessitating 
its removal from the vehicle. An automatic 
circuit breaker protects the battery and 
electrical system from shorts or overloads. 
Three models are available in outputs of 
10, six and four amperes. Electra Mfg. 
Co., 2537 Madison, Kansas City, Mo. 


SPOTLIGHT — The Pathfinder 757 plugs 
into the cigar lighter or any lamp bulb 
socket. It features a one-piece combina- 
tion refiector-lens. Metalized backing on 
the reflector intensifies the light. A plastic 
cover converts it to a red warning light. 
Auto Lamp Mfg. Co., 2909 S. Indiana 
Ave., Chicago 16, Ill. 

+ * * 


ENGINE STARTER—The Ampco-Sinclair 
operates on the aerosol principle for 
cold starting a gasoline or diesel engine 
n 10 seconds or less. A reservoir holds 
a sealed volume of starting fluid which 
is released by the operator into the mix- 
ing chamber, causing the applicator to 
operate each time it is triggered with a 
given air pressure. Automotive & Marine 
Products Corp., 87 Harvard Ave., Boston, 
Aliston, 34, Mass. 


HEAVY-DUTY REGULATOR—Engineered 
for reduction of electrical system troubles 
in trucks and buses, this device is said 
to hold voltage to within one-tenth of a 
volt of the desired level in six-volt sys- 
tems and two-tenths in 12-volt systems. 
Offered are 11 models covering generator 
output from seven to 60 amperes. Leece- 
Neville Co., 5109 Hamilton Ave., Cleve- 
land 14, O. 


ANTIFREEZE TESTER—The GS 112 Freez- 
meter is said to give a quick reading of 
the freezing point of the solution. A 
chart is furnished to give freezing points 
of the three popular radiator solutions. A 
thermometer is built into the set. General 
Scientific Equipment Co., 2700 W. Hunt- 
ington St., Philadelphia 32, Pa. 

ee 


Outdoor Displays 


A catalog of outdoor display ma- 
terial is available from Pratt Poster 
Co., 225 N. New Jersey St., Indiana- 
polis 4, Ind. It describes ready-to- 
install display material made of 
all-weather paper, cloth and plastic, 
including banners, flag pennants, 
aluminum spiral pennants, posters, 
letter-banners and fluorescent dis- 


plays. 
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Sales Conditions in Various Areas... 





Auto Market Reports 


Utah 


New-car registrations during July 
in Utah totaled 1,634, compared 
with 1,906 in June. 

July new-truck registrations were 
275, compared with 481 a month 
earlier. 

Car turnover by make was: 
Chevrolet, 376; Ford, 358; Buick, 


187; Oldsmobile, 168; Pontiac, 101; | 


98; Mercury, 95; Cadil- 
lac, 44; Dodge, 37; Nash, 37; 
Chrysler, 33; DeSoto, 26; Stude- 
baker, 24; Willys, 18; Hudson, 
10; Lincoln, 10; Packard, 5; Kai- 


Truck registrations by make 
were: Chevrolet, 91; Ford, 80; In- 
ternational, 33; GMC, 30; Dodge, 
18; Willys, 11; Studebaker, 5; 
White, 2; Reo, 1; Autocar, 1; Peter- 
bilt, 1, and misceiiansous, 6. 

2 


Columbus, O. 


New-car titles issued in the first 
15 days of August in Columbus 
totaled 1,013, compared with 970 
in the same period of July. 

New-truck registrations were 
61, compared with 82 in the same} 
period a month earlier. 

Car registrations by make 
were: Ford, 329; Chevrolet, 230; 
Buick, 105; Oldsmobile, 72; Pon- 
tiac, 65; Plymouth, 59; Mercury, 
42; Dodge, 24; Studebaker, 19; 
DeSoto, 16; Nash, 15; Hudson, | 
10; Cadillac, 7; Chrysler, 7; Lin- | 
coln, 5; Packard, 2; Willys, 2; | 
Austin, 1; Doretti, 1; Jaguar, 1, 
and Triumph, 1. 

Truck registrations were: Ford. | 
24; Chevrolet, 15; Dodge, 6; GMC, 
6: International, 5; Divco, 2; Dia- 
mond T, 1; FWD, 1, and Stude- 
baker, 1.—(Bert Strang.) 

= 





Denver 


Denver dealers sold 1.676 new 
cars in July. only 3% percent less 
than. June’s turnover of 1,736. 

New-truck sales in July totaled 
190, some 13 percent greater than 
the June total of 169. 

The sale of used cars continued ' 
good with stocks large and prices 
somewhat lower. 


New-car sales by make were: car lots. so many of the dealers 
Ford. 468: Chevrolet. 442: Oldsmo-, were away on vacation that the 
bile. 159: Buick. 111: Mercurv. 99:|August meeting of the Miami Used 
Plymouth, 72: Pontiac 69: Dodee | Auto Dealers Assn. was canceled. | 
54: Cadillac. 41; Lincoln. 28: Nash | That led Dick Fincher, _president | 
26: Chrvsler. 26: Hudson 18: De-jof the new-car organization to 
Soto. 16: Willys. 16: Studebaker. 14: | wisecrack: “They must be making | 
Packard. 11; Volkswagen. 3: Jag-;more money than we are.” — | 


uar, 2, and Austin. 1. 

Truck sales were: Chevrolet. 78: | 
Ford, 60: GMC 12: Dodge. 9: Tn- | 
ternational, 8: White. 7: Divco. 4: | 
Kenworth. 4: Brown. 3: Stude- | 


, compared with 199 for June. The 
tally by makes: Chevrolet, 56; Ford, 
International, 18; GMC, 14; 
Dodge, 13; Mack, 5; Autocar, 4; 
Stude- 
baker, 1; White, 1; Willys, 1, and 
miscellaneous, 7. — (Thomas L.| Jaguar dealers reporting a 15 per- 


52; 
Diveo, 2; Diamond T, 1; 


Forbes.) 


Rochester, N. Y. 


a marked improvement in sales. 


ber and October, 
months in this area. 


Ray H. Simmons, president of 
the Rochester Automobile Dealers 
Assn. says: “We are enthused 
over the present upward trend in 
the business. We look for a better 
quarter now than the previous 
one, which usually is the best of 





the year. 
“We are particularly pleased by 
the movement of used cars. That 


Rochester (N. Y.) dealers report 


Within the last two weeks de- 
mand for both new and used cars 
has increased. Dealers look for this 
trend to continue through Septem- 
normally good 


means no excessive load in that 


field and a better feeling all around. 

“People are now coming into our 
showrooms really wanting cars and 
not looking for something for 


| nothing as many have in the past. 


We are still dealing high and thus 


| cutting profits to the - vanishing 


point, but the trend will gradually 
shift to the other directicn.”— 
(George E. Toles.) 

ie 


Miami 

New and used-car sales continue 
strong in the Miami area with sev- 
eral firms racking up records in 
sales and service. 

Luby Chevrolet reports August 
business running 61 percent ahead 
of a year ago and the service de- 
partment up 22 percent. Tropical 
Chevrolet claims August car and 
truck sales will top May, June and 
July figures. 

Both Ungar Buick and Hay- 
good Buick report new and used- 
car sales far ahead of 1953 fig- 
ures for the current period. 

Despite every evidence of in- 
creased activity around the used- 


(George S. Connell.) 
os 


* * 


Toronto 
Although sales are down on Eu- 








the first six months of 1954 than 
in all of 1958. 
Sports-car sales are up also, with 


cent increase. Austin Healey deal- 
ers say they have more orders than 
can be filled before the spring of 
1955. 

Prices on imported cars are not 
down as much as are Canadian- 
built cars, where some dealers offer 
discounts as high ag $400. But im- 
ported car dealers report used cars 
are selling well because of lower 
prices and because of gasoline 
economy.—(James Montagnes.) 

7 * * 


Cleveland 


Used cars continued to pace auto 
activity in Cleveland with truck 
turnover also reported strong, but 
new-car sales were down. 

According to Leonard Fuerst, 
clerk of courts, new-car sales for 
the seven-day period ended Aug. 
21 were ‘1,241, down 80 from the 
previous week. Used-car sales, how- 
ever, topped the 1,600 mark, com- 
pared with slightly more than 1,400 
in the previous week. 


New-truck sales totaled 205, one 
of the best weeks in months. 


Foreign-made cars are slipping 
in popularity, with only 79 reg- 
istered in the first half of the 
year, compared with 120 in the 
same period last year. 

One of the largest foreign -car 
dealers in the area is turning to 
used cars and dropping its foreign 
lines.—(Sanford Markey.) 


* * * 


Ottawa 


Dealers report that new-car sales 
are spotty, and some unusual days 
have also been recorded for used 
cars. 

One dealer reported he had sold 
18 cars in one day, but sold only 
two in the following four-day 
period. 

The consensus is that new-car 
sales are satisfactory, although low 
prices and “giveaways” have not 
proved successful in moving a glut 
of used cars.—(M. L. Schwartz.) 


* * * 


Buffalo 
New-truck sales in the Buffalo 
area have not kept pace with new- 
car sales. 
New commercial-car registrations 


|in Erie County at the end of June 


were about 19 percent behind the 
comparable 1953 period. 

One reason advanced for the 
decline in truck sales here is that 









Insurance Ruling 
Studied in Wis. 
MADISON, Wis.—The Wisconsin 
Automotive Trades Assn. is gather- 
ing information preparatory to a 
possible appeal of the decision by 
the state insurance department 


which permits a 50 percent increase 
in rates on liability insurance car- 





ried by automotive repair firms. 

the ruling to be of 
“questionable” merit, the associa- 
tion is soliciting premium payment 
and loss experience from dealers 
who operate shops. 

The state ruling, slated to take 
effect July 1, was made at the re- 
quest of the National Bureau of 
Casualty Underwriters and the Mu- 
tual-Insurance Rating Bureau. 

It also affects garages, body shops 
and service stations. 








are more and more 

Bin and Shelving Dealers 
“Going Borroughs’”’ 
2 


There must be a reason! 
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baker..2: Willvs. 1. and miscellan- ropean-made cars in the Toronto 
eous, 2.—(Ira R. Alexander.) area, busiest automotive area in 

SAiCs . 2 * Canada, there are more dealers 
selling British and continental cars 


business users apparently have 
decided to get a lot more mileage 
out of their trucks before buying 


Dodge 
Federal Mogu 
GMC Truck & 






Memphis 


Ford held an advantage over 


Chevrolet in new-car sales for July| dealers handling Hillman cars, as 


| this year than ever before. 
| 


In Toronto there are now 13 





in Memphis. when a total of 1,820) against 11 last year, nine Austin 


new cars were registered. 

In July, 594 Fords and 532 
Chevrolets were registered. Ford 
also is ahead for the first seven | 
months. 4.200 to 4,029. 

Other Julv registrations bv make 
were: Buick. 129; Oldsmobile. 122: 
Pontiac. 104: Mercury, 42: Dodge. 
28: Cadillac. 27; Nash. 15: DeSoto. 
11: Lincoln, 11; Studebaker. 8: 
Hudson. 6: Packard, 6; Chrysler. 
5: Willvs. 5; Austin. 1; Morris. 1. 
and miscellaneous, 1. — (Emmett 


Maum.) 
me s 


Rhode Island 


July new-car registrations in| 
Rhode Island totaled 2,551, a de-| 
cline of less than 3 percent from | 
the June total of 2.618. 

Chevrolet topped the July total | 
with 579. while Ford was a close) 
second with 541, according to figures | 
compiled bv the Rhode Island Auto- | 
mobile Dealers’ Assn. 

duly registration for other | 

makes was: Plymouth, 294: Buick, 
245; Oldsmobile, 189: Mercury, | 
148; Pontiac. 121: Cadillac, 69; 
Dodge. 68; Studebaker, 53; De- | 
Soto. 41; Chrvsler. 39; Hudson, 
32: Lincoln. 21; Packard, 11; 
Willys, 9; Kaiser, 3, and miscel- 
1b. 


| 
| 
New-truck registrations were 175, | 





dealers, one more than last year, 
and two Jaguar distributorships 
instead of one. 


While imported-car sales are 


| down as much as 40 percent for 
some dealers in the Toronto 





15-Year Plaque— 
A bronze plaque in recognition of 15 


years of business association with Stude- 
baker is presented to Roy Gale (right), 
of Roy Gale Motors, Inc., Indianapolis, 
by A. F. Eissler, regional manager. 


new ones. 

The Buffalo Automobile Dealers 
Assn. reported that new-truck sales 
in the first half of 1954 totaled 1,440, 
compared with 1,778 in the com- 
parable 1953 period.—(George E. 


Toles.) 
* a = 


Vancouver, B. C. 


Used cars are selling at a heavy 
rate in Vancouver, although the 
new-car market has slowed down 
considerably. 

One dealer reported his used- 
car stock is less than half as big 
as it was earlier in the summer. 

Because of keen competition in 
the new-car field, however, many 
dealers report having taken sub- 
stantial cuts in profit to reduce 
their investment.—(F. H. Fuller- 
ton.) 


* * + 


Pittsburgh 


New-car registrations in Pitts- 
burgh showed a large counter- 
seasonal gain in the week ended 
Aug. 14, according to the Univer- 
sity of Pittsburgh’s Bureau of Busi- 
ness Research. 

Business in general also in- 
creased, going up to 142.4 percent 
of the 1935-39 average, according 
to the bureau. The index was 
137.7 a month earlier. 

Steel production edged up to 62 
percent of practical capacity.— 
(Leon M. Leffingwell.) 
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Addresses Union Meeting . . . , 
‘Push for Chrysler, ’ 
Colbert Asks UAW 


(Continued from Page 1) 


guaranteed annual wage in 1955, 
or that the union was asked to 
take a pay cut, as were the 
Kaiser- Willys and Studebaker 
unions. 

Late Wednesday, Chrysler Corp. 
and the UAW-CIO issued this joint 
statement: q 

“Mr. Colbert did not discuss union 
contract matters during his re- 
marks to the UAW-CIO Chrysler 
Council meeting on Monday. 


“Speculation that he made or im~ 


plied any kind of contract proposals 
to the union has no basis in fact.” 
a 6 


ees W. CONDER, industrial 
relations vice-president, and 
John D. Leary, labor relations di- 
rector, accompanied Colbert to the 
meeting, although neither spoke. © 

Some union leaders at the meet- 
ing ‘interpreted Colbert’s revolu- 
tionary step as an effort to improve 
relations between the union and 
management and to help prevent 
future wildcat strikes, like the one 
which recently shut Dodge for a 
week. 


The unionists said they left the 
meeting with the understanding 
that the chances of contract im- 


“Mr. Colbert,” according to one 
UAW delegate who attended the 
meeting, “said the company would 
soon begin a great coast-to-coast 
sales effort and that the company 
was planning the greatest sales 
promotion campaign in history 
through newspapers, TV and radio.” 

In the question-and-ariswer pe- 
followed his talk, Colbert 
said he was “hopeful” that the 37,- 
-. 000 Chrysler Corp. emloyes now 
_ {dled would soon be returned to 


* * ” 
ON THE dealership labor front, 
about 1,000 striking members of 
- the AFL Machinists and the AFL 
Teamsters have agreed to accept 
_ © the terms offered them, terminat- 
ing a month-old strike in 36 Kan- 


‘ . 
ee 
* 
. 


crease under the new con- 
they were given a hike 


National Labor Relations board 


| dismissed another unfair labor 


practice case against an auto deal- 
ership because it was “small busi- 
ness.” 

Involved in the case were Cen- 
tral Packard Co., Akron, and the 
AFL Machinists, who charged 
that the firm’s eight shop work- 
ers were threatened because of 
their union activity. 

NLRB Trial Examiner James A. 
Shaw threw out the case because 
the firm buys less than $1 million 
a@ year in cars, parts and accessories 
in interstate commerce and sells 
its cars wholly within Ohio. 

Plato E. Papps, union counsel, 
commented: “We believe the NLRB 
ruling is contrary to the basic 
policy of the Taft-Hartley Law as 
restated from the Wagner Act.” 

+ a + 
CANADIAN conciliation board 
last week recommended against 
any wage increase for the 2,600 
Ford Motor Co. of Canada employes 
in Oakville, Ont. The CIO Auto 
Workers had asked for an hourly 

pay boost of 30 cents. 

The majority report of the board 
was signed by Judge D. E. Lewis, 
representing the public, and by C. 
P. M e, company nominee. 
Drummond Wren, union represent- 
ative, recommended a pay raise of 
eight to 10 cents an hour. 

A similar conciliation board 
ruling was made recently in the 
dispute between 10,000 Ford of 
Canada employes at the Toronto 
plant. 

But the union was sticking to its 
guns, although the demands have 
been scaled down from 30 to 15 
cents an hour. 

Meanwhile, last week the U.S. 
Labor Department said that a new 
court ruling requires that workers 
be paid for time showering and 
changing their clothes, if this is 
necessary protection against haz- 
ardous working conditions. 

* + 


M a six-week strike 
by 2,000 workers at the Lin- 
coln-Mercury plant at Robertson, 
Mo., outside St. Louis, was continu- 
ing and talks had been suspended. 


An L-M spokesman said the 
strike was over work standards 
which had been under negotia- 
tion for three months before the 
strike began. He said manage- 
ment had offered to arbitrate the 
dispute, but that officials of 
UAW-CIO Local 325 had refused. 


The Robertson plant produces 
only Mercurys, supplying dealers in 
23 Midwest and Southeast states. 
These dealers are currently receiv- 
ing cars from the L-M plant in 
Wayne, Mich. Normally, the Rob- 
a plant produces 320 cars a 
ay. 


Preparing Transportation Meeting— 


Committee chairmen ore reviewing a promotional piece for the national 
Automotive 


tion meeting of the § of 
Shown (from teft) are Seth 


Engineers to be held Oct. 18-20 in Boston. 


Dunklee, events chairman; Reginald Robinson, finance 


Holzwasser, publicity chairman, and J. Roy Smith, general vice- 
Gardner is general chairman. 


Ford Motor Opens 
Stamping Plant 


‘\Near Cleveland 


Parr Becomés Owner of L-M Deal— 


Millard J. Parr recently became the owner of Amsterdam Lincoln-Mercury Sales, 
Inc., Amsterdam, N. Y., now known as Parr Motors, Inc. Parr joined the firm in 1946 


as president and general manager. 


New-Car Sales Slower 


°54. Pace Now 8 Days Behind ’53 as Gap Widens, 
But Third Best Year Is Still Likely 


(Continued from Page 1) 


gedly about a week behind 1953. 
Then spurts in new-car regis- 
trations at the midyear period, 
narrowed the gap. 

The third quarter, however, gives 
indications that it will be a disap- 
pointing one for 1954 in compari- 
son with last year. 

In 1953, July sales topped 530,000 
and August held above 500,000. Both 
totals compared favorably with the 
June turnover of 540,000. 

This year, however, with June 
registrations pegged just under 
600,000, July fell below the half- 
million mark and August indicates 
it will wind up even lower. 

* + * 


OME dealers are inclined to 

blame allout sales pushes in 
June for robbing some sales from 
July and August. 4 

They believe, however, that 


Tenn. Dealers 
To Feature Bell, 
Wagstaff at Parley 


MEMPHIS.—J. B. Wagstaff, De- 
Soto sales vice-president, and Fred- 
erick J. Bell, NADA executive vice- 

president, will be 
among the princi- 
pal speakers at 
the annual con- 
vention of the 
Tennessee A u t o- 
motive Assn. Oct. 
17-19 at the Pea- 
body Hotel ‘here. 

Other speakers 
will include Fred 
Sutter, NADA in- 
dustry relations 

J. B. Wagstaff chairman, who 
will report on progress in factory- 
dealer relations; Gov. Frank Clem- 
ent, of Tennessee, and Dr. Clarence 
Manion, ex-dean of the Notre Dame 
University law school. 

Gov. Clement will speak at a 
luncheon on Oct. 18, and Dr. Manion 
will address the delegates at dinner 
that night. His subject will be “The 
Constitution Is Your Business.” 
Both Bell and Sutter will speak at 
the Oct. 19 sessions. 

Life magazine will present a pro- 
gram entitled “The Changing Auto- 
mobile Market” on the afternoon 
of Oct. 18, and Walter Kiplinger, 
NADA director of public relations, 
will follow with the Automobile Re- 
tailing Institute program. 

Entertainment for the dealers 
will include three cocktail parties 
and a program by Dr. Franz Pol- 
gar, mentalist and hypnotist. A spe- 
cial luncheon, style show and en- 
tertainment program has also been 
prepared for the wives. 


Auto Stocks 


Aug. Aug. 
25 8 
Am. Mtrs. 10% 11% 


1 
High 


29.71 


Compiled from reports of trading on the 
American and N. Y. Stock Exchanges. 


with the introduction of new 
models in the final quarter, the 
hangover will be cured with a 
good dose of some “hair of the 
dog that bit ’em.” 

At any rate, 1954 should have no 
trouble winding up as the third 
best sales year in history, despite 
buying torpor evidenced now. 

Fewer dealers are crying, “Wolf.” 
Profits, according to an NADA 
study, have improved considerably 
since the early part of the year. 
New-car stocks are not considered 
unwieldy. Used-car lots are no 
longer running over. 

* * +. 


i cars continue to pace the 
market in most parts of the 
country. A shortage of good pieces 
and eagerness to buy—at both 
wholesale and retail levels—is still 
in evidence. 


For the seventh week in a row, 
the percentage of cars sold at 
wholesale auctions last week sur- 
passed 70 percent. The actual fig- 
ure was 75 percent—the highest 
in six weeks. 

The overall average price of used 
cars sold at wholesale auction in- 
creased again—the fourth time in 
five weeks—according to AvutTomo- 
Tive News’ index, going up $1 to 
level off at $783. 

* 


* * 


Tu average was pulled up by 


the following advances: ’53s, up /i7 


$13 to $1,290; ’52s, up $9 to $991; 
‘Sls, up $5 to $696; 49s, up $5 to 
$380; and ’48s, up $2 to $245. 

The price of 50s was unchanged 
at $521. 

Declining in price were ’54s, 
which dropped $23 to $1,949, and 
47s, which fell back $3 to $191. 

The price spread between models 
after last week’s adjustments was 
(previous week’s spread in paren- 
theses): ’54 to '53, $659 ($695); ’53 
to °52, $299 ($295); ’52 to ’51, $295 
($291); ’51 to °50, $175 ($170); °50 
to °49, $141 ($146); °49 to °48, $135 
($132) and '48 to 47, $54 ($49). 


CLEVELAND. — Ford Motor Co. 
has started production at its new 
Cleveland Stamping Plant. 


The Ford hood line is the first 
stamping operation to get under 
way at the mammoth plant located 
in Walton Hills, 14 miles southeast 
of downtown Cleveland. 


Stampings for Ford, Mercury and 
Lincoln will be produced at the 
plant and shipped to the company’s 
network of assembly plants. When 
completed, the plant will have 22 
lines. 


“Progress on our other lines de- 
pends largely upon the acquisition 
of top skilled personnel,” said 
Plant Manager C. R. McCormick. 
“We have immediate openings for 
1,000 skilled men...” 


Present employment of 300 will 
be increased at an accelerated rate 
as new lines go into production. 
More than 3,000 persons will be 
employed when the plant reaches 
full capacity. 


Original construction plans 
called for a total of 960,000 square 
feet of manufacturing floor space. 
Recently a 320,000 square-foot ad- 
dition was announced by the com- 
pany. 

Ground was broken for the 
stamping plant Sept. 15, 1953, and 
the original section of the plant is 
now 80 percent completed, McCor- 
mick said. 


@ = 
Obituaries 
Luther J. Mulder 
COOPERSVILLE, Mich.—Luther J. 
Mulder, 65, Ford dealer since 1931, died 


suddenly at his home last week. 
* e = 


Arthur Folsom Davis 


DENVER.—Arthur Folsom Davis, 
vice-president of Davis Motor Co. (Ford), 
Denver, died Aug. 13 following a _ two- 
week illness caused by a heat condition. 
A member of a pioneer family, Mr. Davis 
spent all his life in Denver. With his 
brother, Archie John Davis ‘r., he estab- 
lished Davis Motor 12 years ago. 

* o . 


Herbert M. Crawford Sr. 
PHILIPPI, W. Va.—Herbert M. Craw- 
ford sr., 87, retired auto dealer of Philippi, 
died Aug. 22 at his home here. 


* * + 
Dan E. Burrell 
FREDERICKSBURG, Va. 
Burrell, 57-year-old owner of Burrell Mo- 
tor Sales (Buick) for the past 15 years, 
died in a hospital here Aug. 15. Funeral 
services were held in Cleveland. 


Will R. Ede 


SAN ANGELO, Tex.—Will R. Ede, 70- 
year-old West Texas car dealer, died Aug. 


61, 


Dan E. 


G. W. Pontius Oil 

SOUTH BEND.-—George W. Pontius III, 
44, automotive section manager of the 
Bendix products division of Bendix Avia- 
tion Corp., died Aug. 18 after an illness of 
several months. He joined Bendix in 1943 
and ame automotive section manager 
Sept. 30, 1951. 


$163,886 Dealer Estate 


BUFFALO.— Roman Czarcinski, 
founder and vice-president of Am- 
herst Motors, Inc., left a $163,886 
gross estate when he died Dec. 26, 
1953, according to a State tax ap- 
praisal filed here. Beneficiaries are 
his widow and his son. 


‘Most Beautiful Lot’ Finds Challenger— 


Jayhawk Motor Co., Topeka, Kans., admits that a picture published in the Aug. 16 
issue of Automotive News conveys the idea of a beautiful used-car lot but believes 
that its own lot can meet the challenge. Finished a year ago, it is illuminated by 
more than 580 spot lights, plus neon coverage of most of the street frontage. The 
building is the latest word in architecture, according to the firm. Two sides are made 
up of slanted plate glass. The building is flat roofed and modernistically decorated. 
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Total 7.5 Percent Above Year ioe oa 


AUTOMOTIVE NEWS, AUGUST 30, 1954 


Record Dividends in First Half 


NEW YORK. — Cash dividend 
payments to owners of common 
shares listed on the New York 
Stock Exchange rose to a_ record 
high of $2,966,388,750 in the first 
half of 1954, according to The Ha- 
change, official monthly publication 
of the “big board.” 

This total, the magazine said, 
was 7.5 percent above the §$2,- 
160,332,980 paid in the first six 
months of 1958. It was the 12th 
consecutive time that cash com- 
mon dividends reached a new 
peak in the first half, the mag- 
azine said. 

Of the 1,070 stocks listed at mid- 


year, it said, 924—or 87 percent—/| ™ 


paid one or more cash dividends 

during the first half of 1954. 
Payments by 520 of the listed 

equities were the same in 1954 as 


Studebaker Plans 
Plant in Brazil; 
To Push Trucks 


RIO DE JANEIRO.—Studebaker 
intends to manufacture cars and 
trucks in Brazil, according to R. A. 
Hutchinson, vice-president. 


After five years, Hutchinson said, 
the Brazilian manufacturing opera- 
tion will use solely Brazilian ma- 
terial and labor. He believes that 
Brazil’s need for trucks is about 
500,000, of which his firm can, initi- 
ally, satisfy the market with 20 per- 
cent. 

It also was reported that Henry 
J. Kaiser was studying the Bra- 


zilian situation with a view toward| Fla. 


establishing a manufacturing plant. 
The rejection of a plan submitted 
by the German Mercedes-Benz firm 
to set up an auto plant in Brazil 
has been upheld by the Commis- 
sion on Industrial Development. 
The plan previously had been 
turned down by a subcommission. 
The German proposal, it was 
ruled, was “not in line with the 
rules adopted by Brazil on the de- 
velopment of auto industries.” 


Playboy Tax Issue 
Decided by Court 


BUFFALO.—The issue of when 
a dealer franchise with the defunct 
Playboy Motor Car Corp. became 
worthless for tax-deduction pur- 
poses has been decided by the U. S. 
Tax Court in Washington on an ap- 
peal from a New Jersey couple. 

Robert and Olive Templin, Penn- 
sauken, N. J., claimed deductions 
in 1948.0n their franchise. The court 
ruled the $5,000 was deductible be- 
cause Playboy production ceased in 
1948. 

The Internal Revenue Service had 
insisted the claim did not become 
valid until 1950 when the Federal 
Court in Buffalo decided that hold- 
ers of dealer franchises lacked any 
standing as creditors of Playboy. 





in 1953; 314 boosted their distribu- 
tions and 125 reduced their divi- 
dend payments. Of those 125, some 
35 paid no cash dividends in the 
first six months of 1954, although 
they did in the same period of 
last year. 

On a percentage basis, aircraft 
common stocks made the best 
showing, with 19 issues in that 
category boosting their cash divi- 
dends 77.3 percent over a year 
before. 

For 33 paper and publishing com- 


mon stocks, dividends registered a 
gain of 26 percent, and 21 electrical 
equipment common stocks recorded 
an increase of 21.8 percent. 

From a dollar standpoint, the 
largest distributor of dividend in- 
come was the utility industry, with 
104 utilities paying $561,581,870 in 
cash dividends. 

New York Central again led in 
volume in the first half of 1954, the 
magazine said. Chrysler was fifth 
most active; General Motors, 
eighth, and Packard, 10th. 
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Modernistic Outdoor Display— 


The new showroom of Rountree Olds-Cadillac, Inc., Shreveport, La., features this 
outdoor display under a modernistic marquee. The dealership has ample window 


area and fluorescent lighting. 


Dealer 


Glenn E. Van Slyck has sold 
Beach Mercury, Inc., Miami Beach, 
» to Watts, local for- 
eign-car distributor. Watts said he 
would continue operation of the 
Mercury dealership as an affiliate 
of Frankie Watts Co. 


* * * 


Hillis Retires 


Glen R. Hillis has resigned as 
president and director of Mason 
Motors, Inc. (Ford), Kokomo, Ind., 
to enter a hospital for an indefinite 
stay. He was Indiana’s 1940 Repub- 
lican candidate for governor. He 
has retired from all civic and busi- 


ness posts. yeas 


Klapp Celebrates 


John R. Klapp (Studebaker), 
Plymouth, Ind. had a four-day 
used-car “special-price” promotion 
to celebrate 30 years of continuous 
service in the automotive field, in- 
cluding 19 years as a Studebaker 
dealer. Pini 


Parkway Ford Cited 
Parkway Ford Sales, Pasadena, 
Calif., has been given Ford’s Four 
Letter Award. A certificate of merit 
was presented by Don Hovey, Ford 
Motor Co., to Robert E. Burns, 


president. 
- a e 


Feferman Honored 


Henry Feferman, president of 
Ben Feferman Motor Sales, Inc. 





Ford Factory Delivery Lounge— 


A group of customers waits to pick up cars in the plush lounge of the Ford factory 
retail delivery department at 1833 E. Jefferson Ave., Detroit. Ford says customers are 
coming from all parts of the U. S. to save freight charges. All purchases are made 


through home-town dealers. 


Doings 





(Cadillac - Oldsmobile), South 
Bend, was one of three men to 
receive the 1954 Brotherhood 
Award from the South Bend- 
Mishawaka Roundtable, National 
Conference of Christians and 
Jews. 
+ 7 ~ 


Packard Erie Changes 
_ Packard Erie, Inc., Erie, Pa., is 
under new management. President 
of the organization is E. J. Simp- 
son, who will also be general man- 








Denver U.C. Dealers Help Sick Children— 


31 





A cor has been donated by 50 Denver used-car dealers for the Wallace School, 


a@ private, nonprofit institution dedicated to help brain-injured children. The drive 


for the donation was spearheaded by Richard B. McCoy, executive secretary of the 


Denver Independent Automobile Dealers 


Assn.; R. A. Risley (second from right), 


| 1 | president, and Lou Dubravac (third from left), past president. The car was furnished 


at cost by Harry H. Moll (left). Others in the picture are school officials. 


In the Letterbox 


(Continued from Page 4) 


work out their problem. In the 
long run it will be better for them, 
and certainly for the public. 

+ bd * 

Eprror’s Note: Following is the 
text of a letter sent to Senator 
Monroney by Jack K. Kohler 
(Chevrolet), Depew, Okla.: 
Thanks for your recent letter 
concerning legislation about auto 
bootlegging. It clearly shows me 
that the small car dealer has no 
hope of help from your office. I 
wish that I had the time and money 
to visit your office in Washington, 
but I have a full time job trying to 
keep my business from going broke. 

The main idea behind all this 
smoke screen, of course, is the at- 
tempt by large dealers to force 
the renewal of territory security 
on small dealers. No one would 
object to a ban on selling of cars 
to resellers, but that is just a 
stepping stone to complete sales 
bans. When I buy a car from the 
factory, I want no laws telling 
me where I can or cannot sell 
that car. 

During the time that territory 


ager. Fred Butts is vice-president! security was in effect, we had three 


and used-car sales manager; Grant 
Cool is treasurer, and Mrs. N. C. 
Heidenreich, secretary. 


Mack, White Drop 
Fruitless Talks 


On Consolidation 


NEW YORK.—Consolidation dis- 
cussions between Mack Trucks, 


claims filed against large dealers. 
All three claims were disallowed, 
although the people who bought 
those cars clearly lived in my trade 
territory. We were unable to make 
delivery of these cars because of 
forced rationing by the factory and 
favoring of large dealers. 


On one claim that I intended to 
file against a Tulsa dealer, I was 
advised by a factory man to forget 
it; it will only make the dealer 
mad. Then he gave Me an extra 


Inc., and White Motor Co. have| car to help my lapse of memory. 


been terminated without results, 
it was announced last week by E. 
D. Bransome, Mack chairman. 


In Cleveland, Robert Black, pres- 
ident of White, said the negotia- 


This year (1954) we have had 
plenty of cars to sell. In the past 
six months, I have delivered the 
following cars in Tulsa and Okla- 
homa City to the listed men: a 


tions were for the acquisition by| building contractor (he told me of 
White of certain assets and the! paying a thousand dollar bonus to 
assumption of certain liabilities of| get a car in 1946); the owner of a 


Mack. There are no plans for re- 
suming the talks, it was reported. 


Bransome said Mack will con- 


wholesale house; a filling station 
owner; a milk distributor; the pur- 
chasing agent of a large company; 


tinue with production of its own| @ lease broker; the secretary-treas- 


/new lines. 


Bransome said there had been 
some “uncertainty among Mack 
customers and potential custom- 
ers.” He added that the end of the 
talks “should dispel any concern 
as to the future availability of... 
Mack products and service.” 


Auto Trim Show 
Set for Dec. 5-7 


NEW YORK.—For what is said 
to be the first time in the history 
of the auto trim industry, a trade 
show will be held Dec. 5-7 at the 
Hotel McAlpin here. 

Sponsored by the National Assn. 
of Auto Trim Shops, the show will 
feature innovations in seat-cover 
and convertible-top styles, mater- 
ials, patterns and equipment. The 
show was undertaken as a result of 
an NAATS membership survey. 


A conference program will in- 
clude discussions of management 
techniques, merchandising, sales 
and advertising. 


urer of a large company; an engi- 





Broughton Signs— 


The Hudson franchise for San Antonio, 
Tex., is signed by Frank Broughton (right), 
president of Broughton Motors. With him 
is Ward Orsinger, Hudson distributor in 
the San Antonio area. 


neer;.a state tax commission offi- 
cial, and a iawyer. 

Now just why did these men 
leave the big city and come to me 
for a car? Simply because they 
were not satisfied with the treat- 
ment accorded them in the city. 
There is a new trend in auto sell- 
ing now under way, away from 
the slambang take-it-or-leave-it 
attitude of the “bigs,” towards 
the more personal interest and 
courtesy of the small dealers. 

I do not belong to NADA simply 
because of the fact that it is run 
by a small minority of “Mr. Bigs,” 
the ones that also are putting the 
pressure on our legislators. There 
are many smaller dealers who do 
belong simply so that they may 
keep up with the doings of NADA. 
That does not mean that they agree 
or are in favor with the present 
thinking of the heads of NADA. 

The present bill, being pushed by 
a few large and influential dealers, 
is clearly intended to protect the 
large dealer who has not kept up 
with the changing timcs. I feel that 
the purchaser of a new car has the 
right to spend his money with the 
dealer of his choice, regardless of 
where he may live. 
* * 


U. C. Commissions 


I enjoyed immensely your article 
of Aug. 16 on Floyd Rice’s opera- 
tion. It Was very comprehensive. 

You stated in one paragraph that 
these salesmen were paid a flat 21 
percent of the profit on the deal. -I 
have been continually hearing of 
pay plans of this kind, but for the 
life of me I can never find out how 
it is figured. 

As you know, there might be 
two, possibly three, used cars 

handled on one new-car sale. 
Conditioning, and each amount of 
money difference drawn, may or 
may not add up to a good deal. 

The pay setup for salesmen is 
different in almost each agency. 
However, Rice’s system of paying a 
salesman on the profit on each deal 
sounds like the ultimate answer. 

Could you possibly find time to 
determine the workings of their 
pay system and forward it to me? 
—Bvuick bs 

Eprror’s Note: So that the sales- 
man’s commission may be figured 
without waiting for the washout, 
the wholesale value of the used 
car is used in computing the 


profit. 

John O’Green, Rice general 
manager, says the wholesale price 
is determined by the firm’s two 
used-car managers, the assistant 
used-car manager and two buy- 
ers on the basis of their exper- 
tence in buying and selling used 
cars, as well as a knowledge of 
auction prices. 

Once the wholesale value of the 
tradein is determinded, the rest is 
simple. Suppose the dealer’s cost 
on the car sold is $1,800, the re- 
tail price $2,400, the tradein al- 
lowance $900 and the wholesale 
value $600. The $300 overallow- 
ance is subtracted from the $600 
difference between the cost and 
price of the car sold, resulting in 
@ $300 gross profit. The salesman’s 
21 percent_brings him $63. 

This method is used for com- 
missions on both new and used 
cars at Rice’s. 
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AUTOMOTIVE ADVERTISERS IN THE SATURDAY EVENING POST 


As of August 1, 1954 


Parts— Accessories— 
Equipment 


AC 
Sa oy 
Albertson & Co., Inc. 


Alemite Div. 
Stewart-Warner 
Corp., The 


Allen Products Corp. 
Aluminum Co. of 
America 


American Blower Corp. 


American Brake Shoe Co. 


American Chain & 
Cable Co. 
American Cyanamid Co. 


American Grease 
Stick Co. 


American Machine & 
Foundry Co. 


American Trucking 
industry 


Anchor Rubber 
Preducts, Inc. 


AC Spark Plugs, Air 
Cleaners, Oil Filters, 
Fuel Pumps 


Sioux Tools 


Alemite Lubrication 
Equipment, Alemite 
CD-2 Concentrate Oil 
Additive, Electronic 
Wheel Balancers 


Seal-All 


Alcoa Aluminum for 
Automotive Parts 


Venturafin Unit Heaters 


American Brakeblok 
Brake Lining 


Weed Tire Chains 


* Institutional 


Lace aene Graphited 
Fluid 


AMF De Walt Power 
Shops 


Institutional 
Moniker Utility Mats for 
Autos 


AP Mufflers 
Lorraine Driving Lights 


Armco Steel Hubcaps 
Stainless Steel Car 
Mufflers 

Stainless Steel Truck 
Tanks 


Atlas Tools 


Atlas Batteries 
Atlas Accessories 
Perma-Guard Anti-Freeze 


Auto-Lite Sta-ful 
Batteries 

Auto-Lite Service Parts 
Auto-Lite Service 

Bear Safety Chek-Up 
Telaliner, Bear Tire 
Balancing Equipment 
Belden Spark Plug Wires 


Bendix Power Brakes 


Bendix- enna 
Air Brakes 


Bernz-0-Matic Torch 

& Flame Spreaders 
Black & Decker Portable 
Elec. Tools 

Institutional Advertising 


Boker Pocket Knives 


Borg Warner Products 
Borg Warner Overdrive 


ate eak, Rust- 
re ion 
nspect 


, Auto-Polish, 
Combustion A Aid, Cleaner 


Bridgeport Hardware 
wie Corp. 
Brown Corp., W. R. 


Brunner Mfg. Co. 
Burgess Battery 
Company 


Campbell Chain Co. 


Carter Carburetor Corp., 
Div. of American Car 
& Foundry Co. 


Cello Home Needs 


Champion Spark Plug Co. 
Chase Brass & 
Copper Co 


Chrysler Corporation 
Parts Division 


Coleman Co., The 


Commercial Solvents 
Corp. 


Crest Company, The 


Crucible Steel Co. 
of America 


Cummins-Chicago Corp. 


Dayton Rubber Company 


Delco Products Div. 
General Motors Corp. 


Delco Remy Div. 
General Moters Corp. 


Delta Electric Co. 


Delta Power Tool, Div. 
of Rockwell Mfg. Co. 


De Vilbiss Company, The 


Dinsmore Instrument Co. 


Disston & Sons, Inc., 
Henry 


Dow Chemical Co., The 


Eaton Mfg. Co. (Axle Div.) 
Electric Auto-Lite 
Co., The 


Electric — Battery 


., The 


Federal-Mogul Service, 
Div. of Federal-Mogul 
Corp. 

Firestone Industrial 
Products Co. 

Firestone Tire & Rubber 
Co., The 


Ford Motor Ce. 
Fram Corporation 


Bridgeport Screw 


Drivers 
Speedy Sprayers 
Brunner Air Compressors 


Burgess Flashlight 
Batteries 


Campbell Tire Chains 


Carter Carburetors 
Fuel Pumps, Filters 


“No Front” Plastic 
Windshield Protectors 


Champion Spark Plugs 
ignition Service 


Institutional 


MoPar Parts and 
Accessories 


Coleman Floodlight 
Lanterns 


Nor’way Anti-Freeze 
Peak Anti-Freeze 


“Cushion Topper” 
Seat Covers 


Crucible Steel Products 


Cummins Fixmaster Kits 
Maxaw Saws 


Dayton Rubber Products 
Deico Shock Absorbers 


Delco Batteries 
Ignition Parts 


Delta Lanterns 
Delta Power Tools 


De Vilbiss Spraying 
Equipment, Air 
Compressors 


Dinsmore Auto 
Compasses 


Disston Saws 


Saran, Plastics for seat 
covers 

Tri-Pro ingredient for 
Anti-Freeze 


Zerone, Zerex, Spray 
Glaze, Du Pont Cooling 
System Cleaner, Anti- 
Rust Water Pump 
Lubricant, Cellulose 
Sponges, No. 7 Polish 


Eaton Truck Axles 


Spark Plugs, 
Service Parts, Bull’s Eye 
Seale’ Beam Lamps 


Exide Batteries 


Federal-Mogul Bearings 


Foamex for car 
upholstery 


Firestone Batteries 
Brake Linings 
Automotive Accessories 


Genuine Ford Parts 


Fram Oil, Fuel, Air & 
Water Filters, Cartridges 


Freeman & 
Freeman, Inc. 


General Electric Co. 
Goodyear Tire & Rubber 
Co., The 


Gould-National 
Batteries, Inc. 


Grey-Rock Div. of 
Raybestos-Manhattan, 
Inc. 

Grizzly Mfg. Co. 


Guide Lamp Div. 
General Motors Corp. 


Harrison Radiator Div. 
General Motors Corp. 


Hastings Mfg. Co. 


Heckethorn Mfg. & 
Supply Co. 


Hewitt-Robins, Inc. 


Holley Carburetor Co. 
Hollingshead Corp., R. M. 
Houdaille-Hershey Corp. 


Hull Mfg. Co. 
Hunter Tool Co. 


Hyatt Bearings Div. 
General Motors Corp. 


Inland Rubber Corp. 


International Mfg. Co. 


International Nickel 
Co., Inc., 


Irwin Auger Bit Co., The 


Jacobs Mfg. Co. 
Johns-Manville Corp. 


Johnson & Son, Inc., S.C. 


Kelsey-Hayes Wheel Co. 


Kennecott Copper Corp. 


Kent-Moore 
Organization, Inc. 


Klean-Strip Co., Inc., The 

Lasko Brake Prod. Corp. 

Libbey-Owens-Ford 
Glass Co. 

Lyon, Inc. 


Mall Tool Cempany 


Manning, Maxwell & 
Moon, Inc. 


McQuay-Norris Mfg. Co. 
Merlite Industries Inc. 


Metal Ware Corp., The 
Millers Falls Co. 
Modine Mfg. Co. 


Porcelainize 


Headlamps, Institutional 


Airfoam for car 


upholstery 
Goodyear Batteries 


National Batteries 
Kathanode Batteries 
Gould Batteries 


Grey-Rock Brake Linings 


Grizzly Brake Linings 


Guide Autronic-Eye 
Sealed Beam Units 
Auto Accessories 


Harrison Radiators 
Air Conditioning 


Hastings Piston Rings 
Oil Filter Cartridges 


Columbus Shock 
Absorbers 


Hewitt-Robins Restfoam 
Cushioning 


Holley Carburetors 
Whiz Products 


Golden Glide Shock 
Absorbers 


Hull Auto Compasses 
Hunter Tools 


Hyatt Bearings 


Inland Tires & Repair 
Material 


Rayline License Plate 
rames 

Teddy Tot Auto Chairs 

& Cribs 

Inco Nickel Alloy 


Irwin Micro-Dial 
Auger Bit 


Jacobs Chucks 


Johns-Manville Asbestos 
Brake Linings 


Car-Plate, Carnu 


Kelsey-Hayes Wheels 
Accessories 


Molybdenum 


Carbon-Blast Tune-Up 
Service 


Klean-Strip Paint 
Remover 


Mountain Master Brake 


: _— Safety Plate 
Glass 


Constellation Wheel 
Linings, Discs 


Mall Tools 


“Budgit” Electric Hoists 
for Trucks 


McQuay-Norris Piston 
Rings 


Presto Fire 
Extinguishers 


Empire Electric Lanterns 
Millers Falls Tools 
Modine Gas Unit Heaters 


Monroe Auto 
Equipment Co. 


Monsanto Chemical Co. 


Moraine Products Div. 
General Motors Corp. 


National Automotive 
Parts Assoc. 


National Carbon Co., 
Div. of Union Carbide 
& Carbon Corp. 


New Departure Di 
General Motors Corp. 


Nicholson File Co. 
North Brothers Mfg. Co. 
Olin Industries 


Olson Sales Co., 
Robert E. 


Overhead Door Corp. 
OxFibre Brush Co., Inc. 
Oxwall Tool Co., Ltd. 


Packard Electric Div. 
General Motors Corp. 


Parker Rust Proof Co. 


Pennsylvania 
Refining Co. 


Pennsylvania Salt 
Mfg. Co. 


Penray Co. 
Perfect Circle Corp. 


Permatex Co., Inc. 
Peterson Mfg. Co., Inc. 


Pittsburgh Plate 
Glass Company 


Plastene Co., Inc. 
Plumb, Inc., Fayette R. 


Portable Electric 
Tools, Inc. 


Portland Cement Assoc. 
Presto Chain Co. 
Prest-0-Lite Co., Inc. 


PurOlator Products, Inc. 


R-Cote Company 
Raybestes Div. of 


Raybestes-Manhattan, 


Inc. 
Ray-0-Vac Company 


Reading Batteries, Inc. 
Riegel Textile Corp. 


Robertshaw-Fulton Co. 


Rosenberg Bros. & Co. 
Ruscoe Co., W. J. 
Rustain Products 


Rust-Oleum Corp. 
Sacro-Ease Div. of 
vere 


oy raga 


Sead I Motors Corp. 
Screw Research Assoc. 


Shakeproof, Inc. Div. of 
Iinois Teo! Werks 


Silentone Div. of 
Goerlich’s 


Silex Company, The 
Simoniz Company, The 


Skil Corporation 


Secony-Vacuum Oil 
Ceo., inc. 


$. 0. $. Company, The 


Monro-Matic Shock 
Absorbers 


Polyester Glass Fiber 
Laminate 
Monsanto Chemicals 


Moraine Bearings 
Institutional Advertising 


Prestone Anti-Freeze 
“Eveready” Flashlights 


New Departure Ball 
Bearings 


Nicholson Files 
Yankee Tools 


Olin Leakproof — 
Flashlight Batteries 


Motaloy Tabs 


Overhead Garage Doors 
Oxco Whisk Brooms 
Oxwall Tool Kits 
Packard Wires & Cables 


Bonderite 
Bonderlube 
Parco Compound 
Parco Lubrite 


“Know Your Carburetor” 
Book 


Fosbond Corrosion 
Resistant Undercoat 


Penray Auto Wax 
Perfect Circle Piston 
Rings 

Nurlizing Process 


Permatex Water Pump 
Lubricant 


Peterson Vise-Grip 
Wrenches 


Solex Glass 


Turtle Wax Polish 
Plumb Tools 
Pet Power Tools 


Institutional 

Presto Chains 
Prest-0-Lite Batteries 
PurOlater Oil Filters 
White Wall Marvel 
Raybestos Brake Linings 


Ray-0-Vac Flashlights 
Batteries 
Rebat Batteries 


“Plastic-Dot” Work 
Gloves 


Robertshaw-Fulton 
Autostats 


Rosco Screw Drivers 
Pliobond 


Zud Rust & Stain 
Remover 


Rust-Oleum Rust 
Preventive 


Sacro-Ease Seat Pads 
for Cars 


Saginaw Jacks 


Phillips Screws 


Shakeproof Lock 
Washers 
Sems Screws and 
Washers 


Silentone Mufflers 


Silex Coffee Maker Sets 
Bodysheen; Liquid 
Whiteside Tire Cleaner; 
Simoniz and Kleener; 


E-Z-2 Chrome & Metal 
Cleaner; Bodygard 


Skil Tools 
Permazone, Freezone 


S. 0. $. Scouring Pads 








Stanley Works, The 


Starrett Co., L. S. 
Steel Door Corp. 


Stewart-Warner Corp. 


Taylor Chain Co., $. G. 


Telechron Dept. of 
General Electric Co. 


Terado Company 


Thompson Products, Inc. 
Timken-Detroit Axle 
Co., The 
Timken Roller Bearing 
Co., The 
True Temper Corp. 


Union Carbide & 
Carbon Corp. 


United Motors Service, 
Div. of 
General Motors Corp. 


Upholstery Leather 
Group, The 


Upson Brothers, Inc. 

U.S. Industrial 
Chemical Co. 

U. S. Steel 

Utica Drop Forge & 
Tool Co. 

Vaco Products Co. 

Vatco Mfg. Co. 

Wagner Electric Corp. 


Warner-Patterson Co. 
Wen Products Inc. 


Willard Storage 
Battery Co. 


Wix Corp. 


Yale & Towne Mfg. Co. 
Zink Corp., The Howard 


Stanley Tools 
Garage Door Equipment 


Starrett Tools 


Berry Do-it-Yourself 
Garage Doors 


Stewart-Warner Motor 
Minders, Stewart-Warner 
Electric Fuel Pumps 


TM Chains 


Telechron Clocks 
& Timers 


Terado Trav-Electric 
Converters 


Thompson Products 


Timken-Detroit Axles 
Axle Parts, Hypoid 
Gearing 


Timken Roller Bearings 


True Temper Tools 
Institutional Advertising 


United Motors Service 
Products 


Leather Upholstery for 
Automobiles 


Hold-E-Zee Screw 
Drivers 


U. S. |. Anti-Freeze 
Institutional 
U. S. Steel Hubcaps 


Utica Tools 


Vaco Screw Drivers 
Vatco Auto Seat Covers 


Wagner Brake Fluid 
Auto Products 
CoMax Brake Linings 


Warner Radiator 
Products, Liquid Solder 


Electronic Soldering 
Guns 


Willard Batteries 

Wix Oil Filters 
Hevi-Duty Cartridges 
Yale & Towne Equipment 


Howard Zink Seat Covers 





Tires and Tubes 


Armstrong Rubber Co. 
Atlas Supply Company 


Cooper Tire & Rubber Co. 


Corduroy Rubber Co. 


Dayton Rubber Company 


Du Pont de Nemours 
& Co., Inc., E. 1. 


Firestone Tire & Rubber 
Co., The 


Fisk Tire Div., 
U. S. Rubber Co. 


Gates Rubber Company, 
The 


General Tire & Rubber 
Co., The 


Goodrich Company, B. F. 


Armstrong Tires 

Atlas Tires 

Cooper Tires 

Corduroy Tires & Tubes 
Dayton Tires 


Nylon Cord for Truck 
Tires 


Firestone Tires 
Fisk Tires 

Gates Tires 

General Tires, Kraft 


Recapping, Institutional 


B.F. Goodrich Tubeless 
Tires 


Goodyear Tire & Goodyear Tires, Tubes 

Rubber Co. 
Inland Rubber Corp. Inland Tires 
Kelly-Springfield Tire Kelly-Springfield Tires 

Co., The 
Mansfield Tire & Rubber Mansfield Tires 

Co., The Century Tires 
Natural Rubber Bureau Institutional 
Pennsylvania Tire Co. Pennsylvania Tires 
Seiberling Rubber Co. Seiberling Tires, Tubes 
Socony-Vacuum Oil Mobil Tires 

Company, The - 
United States RubberCo. U.S. Tires and Tubes 

- se 
Gasolines— Oils— 
& 
Lubricants 

American Petroleum Institutional Advertising 

Institute, Oil Industry 

Information Comm. 
AP Parts Corp., The Miracle Power 


Bardahi Mfg. Corp. 

Casite Div. of Hastings 
Mfg. Co. 

Continental Oil Co. 


Ethyl Corporation 


Bardahl 
Casite 


Conoco Motor Oil 
Institutional Advertising 


Ethyl Antiknock 
Compound 


Freedom-Valvoline 
Oil Co. 


Gulf Oil Corp. 


Kendall Refining Co. 

Moly-Motor Products 
Corp. 

Pennsylvania Grade 
Crude Oil Assoc. 

Pennzoil Company, The 


Pyroil Company, The 


Quaker State Oil 
Refining Corp. 


Shaler Company, The 
Shell Oil Company 


Sinclair Refining Co. 

Socony-Vacuum Oil 
Company, The 

Sun Oil Company 


Texas Company, The 


Tide Water Assoc. Oil Co. 


Union Oil of California 


Wolf's Head Oil Refining 
Co., Inc. 


Wynn Oil Company 


Valvoline Motor Oil 


_— H. D. Motor 


i 
Gulf-No-Nox Gasoline 
Kendall — The 2000 
Mile Oil 

Liqui-Moly 


Institutional Advertising 
Pennsylvania Motor Oil 


Pennzoil Motor Oil 
Pyroil 
Quaker State Motor Oil 


Rislone 


Shell X-100 Motor Oil 
Shell Research 


Sinclair—Extra Duty 
Motor Oil 


Mobilgas, Mobiloil 
Mobil-Care 


Sunoco Hi-Compression 
Motor Oil 

Fire-Chief Gasoline, 
Havoline Motor Oil, 
Marfak Lubrication, Sky 
Chief Gasoline, Texaco 
Products 

Institutional Advertising 


Veedol Motor Oil 


Royal Triton Motor OW 
Institutional 


Wolf’s Head Motor Oil 


Wynn’s Friction Proofing 
Oil Additive 


Cars—Trucks— 
Tractors — Trailers 


Allis Chalmers Mfg. Co. 


American Coach 
Company 


Briggs & Stratton Corp. 


Buick Division 
General Motors Corp. 





Crawler and Wheel 
Tractors; Road 

Machinery; Motors; 
Centrifugal Pumps 


American Trailers 


Briggs & Stratton 
Gasoline Engines 


Buick Cars 





Cadillac Motor Car Div. 


General Motors Corp. 
Caterpillar Tracter Co. 


Chevrolet Motor Div. 
General Motors Corp. 


Chrysler Corp. 


Chrysler Sales Div. 
Chrysler Corp. 


Cushman Motor 
Works, Inc. 


De Soto Div., Chrysler 
Corp. 


— Diesel Engine 
Vv. 
General Motors Corp. 


Diamond T Motor Car Co. 


Dodge Car Div. 
Chrysler Corp. 


Fisher Body Div. 
General Motors Corp. 


Ford Div., Ford Motor Co. 


Ford Motor Co. 
General Motors Corp. 


GMC Truck & Coach Div. 
General Motors Corp. 


Hudson Motor Car Co. 


International 
Harvester Co. 


Kaiser-Frazer Sales Corp. 


Lincoln Div. 
Ford Motor Co. 


Marmon-Herrington 
Co., Inc. 


Mercury Div. 
Ford Motor Co. 


Manufacturers Assoc. 


Nash Motors, Div. of 


Nash-Kelvinator Corp. 


Oldsmobile Div. ; 
General Motors Corp. 


Packard Motor Car Co. 


Plymouth Div., of 
Chrysler Corp. 


Pontiac Motor Div. 
General Motors Corp. 


Prairie Schooner, Inc. 
Reo Motors, Inc. 


Schult Corp. 
Studebaker Corp. 


Tractor & Implement 
Div., Ford Motor Co. 


Vagabond Coach Mfg. Co. 


White Motor Co. 


Willys-Overland 
tors, Inc. 


Cadillac Cars. 


Caterpillar Tractors, 
Graders, Earthmoving 
Equipment 


Chevrolet Cars 
Chevrolet Trucks 


Institutional Advertising 


Chrysler Cars 
Used Cars 


Eagle Motor Scooters 
Trucksters 


De Soto Cars 


GM Diesel Engines 


Diamond T Trucks 

Dodge Cars, Station 
Wagons, Dodge Trucks 
Institutional Advertising 
Fisher Bodies 

Ford Cars, Station 
Wagons, Ford Trucks 
Ford Dealer Service 
Institutional Advertising 
Institutional Advertising 


GMC Trucks 
Truck Engines 


Hudson Cars 
International Trucks 
Kaiser Cars, 

Henry J Cars 

Lincoln Cars 
All-Wheel-Drive 

Ford Trucks 


Mercury Cars 
MHMA Mobil Homes 
Nash Cars 
Oldsmobile Cars 


Packard Cars 

Plymouth Cars 

Pontiac Cars 

Pontiac Station Wagons 
Prairie Schooner Trailers 


Reo Trucks, Engines 
Institutional 


Schult Trailers 


Studebaker Cars 
Studebaker Trucks 
Parts & Accessories 


Ford Tractors 


Vagabond Trailer 
Coaches 


White Trucks 


Jeep Station Wagons 
Aero Willys Cars 
Willys Trucks 


The fastest-selling automotive products 
are in The Saturday Evening Post. Check 


Phe Saturday Evening 


POST 





your lines—are they Post-advertised? 
-gets to the heart of America. 
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No Bootleg Rise Seen 
As Ad Curbs Ease 


(Continued from Page 1) 


proceedings throughout the coun- 
try.” 


+ + a 
At THE group’s Detroit head- 
quarters, an aide for the Na- 
tional Used Car Dealers Assn. took 
the position that developments such 
as those in Wichita and St. Louis 
should serve to “relax tension” be- 
tween new and used-car dealers. 


-car dealers there, and sug- 
gested that it was better to bring 
such issues into the open. 

NUCDA said that it certainly 
wasn’t interested in seeing all ad 
restrictions abolished per se, and 
noted that used-car dealers had 
often worked with new-car dealers 
in setting up ad and business stand- 
ards on a local level. 

It was stressed that, although 
NUCDA was vitally concerned with 
the outcome of the Wichita case, 
the association had no actual role 
in the suits. 

* 


oe os 
PP tANSKY, whose Washington 
legal firm is handling much of 
the work for the Wichita plaintiffs, 


serves as counsel for NUCDA. 
Both NUCDA and NADA said 


Wichita case. 
NADA said its attitude toward 


‘Blue Law’ Tested 
In Trial of 3 N.H. 
Used-Car Dealers 


NASHUA, N. H. — (UTPS) — The 
cases of three used-car dealers, 
charged with “Blue Law” violations 
for allegedly keeping their estab- 
lishments open,for business on Sun- 
day, have been taken under advise- 
ment by Judge Antoine A. Guertin 
in Municipal Court here. 

Judge Guertin said that the cases, 
which have attracted the attention 
of legal experts throughout New 
Hampshire, may become a test of 
the “Blue Law” itself. 

The dealers, Holman T. McLean, 
owner of McLean & Heath; John 
A. Nacesky, who is associated with 
the same concern, and John Groves, 
who operates a used-car business 
in nearby Hudson, were arraigned 
in the local court on charges of re- 
tailing on Sunday. 

As a result of counter-charges 
filed by the defendants, Norman L. 
Kierstead, the private investigator 
who was responsible for haling the 
car dealers into court, faces a 
charge of doing “work of his sec- 
ular calling to the disturbance of 
others, all on the Lord’s Day.” 


the new-car bootlegging situation 
was unchanged—“we are opposed 
to bootlegging and will seek to put 
a stop to it.” 

Right now, it was said, NADA is 
offering its assistance to the Senate 
for the projected inquiry into boot- 


legging. 

A FEW months ago, local dealer 
associations, Better Business 

Bureaus and media in many cities 

were busy formulating ad codes 

with a view toward defining “new” 

cars for advertising purposes. 

As the possibility of a Govern- 
ment investigation of bootlegging 
arose, this activity tapered off. 
But NADA said last week that its 
grass-roots policy remained un- 
changed. 

“NADA’s position has been that 
its members should exert every 
lawful means at their command to 
prevent unlawful (false and mis- 
leading) advertising,” the associa- 
tion said. 

“Our position is that as long as 
lawful means are resorted to, there 
is no jeopardy involved. If prohib- 
itive methods are employed, nat- 
urally dealers place themselves in 
jeopardy, but NADA has never con- 
doned or recommended resort to 
such methods.” 

* 


“* * 


* * 


R. KIRKS added, however, that 

“we do not have any basis for 
believing that the easing of adver- 
tising restrictions will unleash an- 
other flood of bootlegged cars.” 


In the retrenchment announced 
by James W. Stephens, manager 
of the Atlanta BBB, the following 
paragraphs in Standard No. 3 
Was scrapped upon advice of the 
bureau’s attorney: 

“(a) Current-model new and un- 
used cars shall not be advertised 
by other than factory-authorized 
dealers for the particular make of 
car. Franchise dealers who adver- 
tise current new-model automobiles 
shall qualify all advertising by 
stating that the advertised automo- 
bile is new or used. ‘New’ or ‘brand 
new,’ or any phrase used to indi- 
cate that a current model is unused 
or new, such as ‘never been driven,’ 
‘never been sold’ or ‘no miles,’ shall 
not be used to describe a car by 
other than authorized dealers and 
then only if it is the current model 
and unused.” 

+. * - 


EVISION of the St. Louis code, 

as disclosed by Kenneth W. 

Hood, manager of the BBB’s mer- 
chandise division, included elim- 
ination of a section originally re- 
garded as a deterrent to “blitz” 
sales. It read: 

“Statements that dealers will 
sell even if they make only $X 
profit shall not be used because 
they are misleading and contrary 
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to the general knowledge of a 
dealer’s object in. engaging in 
business and because are so 
many factors that make what 
constitutes ‘$X profit’ a difficult 
question to answer.” 

Expunged was a provision which 
stated: 

“Current-model cars shall not be 
advertised by other than factory- 
authorized dealers for the partic- 
ular make of car without the use 
of some statement or qualification 


that plainly conveys to the reader ; 


information that the car is used 
or second-hand. ‘New’ or ‘brand 
new’ shall not be used to describe 
a car by other than an authorized 
dealer and then only if it is a pres- 
ent or immediate past model and 
unused.” 
* a + 
IS section now reads: 

“Cars not described as used 
shall not be advertised for sale and 
described as ‘current models’ by 
using the words ‘current model’ or 
by using the numerical designation 
of the current year (for example: 
‘1954 Fords’) or advertised as ‘new’ 
or ‘brand new’ by any dealer who 
cannot deliver a bona fide factory 
warranty such as is usually given 
by the manufacturer of that par- 
ticular make of car through an 
authorized dealer, unless it is 
prominently stated in the advertise- 
ment in conjunction with the name 
of the car or the price quoted, that 
the car is being offered without 
the manufacturer’s warranty. 

“Sold without factory war- 
ranty’ or ‘sold without warranty’ 
shall be deemed sufficient com- 
pliance with the above provision. 
‘Sold with our own warranty’ 
shall not be deemed sufficient 
warning to permit the omission 

of a direct statement that the car 

is being sold without the man- 
ufacturer’s “warranty.” 

C. A. Gilbert (Buick), president 
of the Greater St. Louis Automo- 
tive Assn., said that in his opinion 
the BBB changes, made after a 
three-month test of the code, were 
relatively minor. Other new-car 
dealers supported him in this state- 
ment. 





Willys Trucks Using Billboards— 





The Kaiser-Willys sales division now is advertising four-wheel-drive Willys trucks 


on billboards in 35 major markets. The ad 


stresses lowness in price and the increased 


power of the Willys Super-Hurricane engine. 


Bid for Driver Education 





Nation’s Youngsters Regard Training as Answer 


To Accident Problem, Poll Shows 


DETROIT.—American teen-agers 
believe that a broader program of 
driver education would be the most 
effective curb for traffic accidents, 
according to a poll conducted by 
Chevrolet among 5,000 high-school 
pupils. 

The youngsters were especially 
critical of bad adult driving 
habits. 

Pupils in only three of 32 cities 
scattered across the nation felt that 
greater emphasis should be placed 
on activities other than the educa- 
tional end. Detroit, Sacramento and 
Azusa, Calif, contended that a 
crackdown on faulty automobiles 
was more important. 


The inquiry showed that a sur- 
prising number of teen-agers 
thought driving-license require- 
ments were not stiff enough. Chat- 
tanooga, Tenn., placed such a solu- 
tion second as did Kansas City, af- 
ter giving increased driver educa- 


Senate Bootlegging Probe 
Is Due to Start in Fall 


(Continued from Page 1) 


was ordered by Senator John 
Bricker, Ohio Republican, chair- 
man of the parent group. 

At the time, he said the inquiry 
was being ordered in an effort “to 
bring some relief to the automo- 
bile dealers of this country without 
doing violence to the antitrust 
laws.” 

Bricker originally had introduced 
a Senate resolution calling for a 
broad-scale investigation of the en- 
tire automotive industry, but that 
failed to win approval. 

. - A” 


E THEN settled for the boot- 

legging inquiry, stating specif- 
ically that it would be the sole 
aim of the subcommittee. 

He explained the inquiry would 
be limited to the causes and pre- 
ventives for bootlegging since 
“this seemed the most urgent of 
the many problems plaguing new- 
car dealers.” 

Not so long ago, on the automo- 


Evansville Show 
To Start Jan. 29 


EVANSVILLE, Ind. — The Tri- 
State Auto Show sponsored by the 
Evansville Automobile Dealers 
Assn. will be held Jan. 29-31 at the 
Armory, it was announced by Ur- 
ban J. Faust, secretary. 


Textileather Announces 
‘Marvel Crest’ Material 


TOLEDO.—A new material for 
automotive trimming and uphol- 
stering has been developed by Tex- 
tileather division of the General 
Tire and Rubber Co. here, the 
company has announced. 


The pattern of the material re- 
sembles grain leather, the company 
said, and will be offered in 20 col- 
ors. The material, named Marvel 
Crest, is designed with built-in 
stretch for easier tailoring, and is 
expected to be ready for delivery 
in mid-September. 


tive horizon here were the Dirksen 
bill, the Crumpacker bill, the Whit- 
ten bill, the Hinshaw bill, and the 
NADA - proposed tripartite confer- 
ence of makers, dealers and Fed- 
eral Trade Commission to discuss 
“phantom” freight charges. They 
were fond dreams never realized. 

So, unless the Department of 
Justice bobs up unexpectedly with 
a report on the informal survey it 
has been making of auto industry 
practices, the Purtell hearings ap- 
pear to be the only item on the 
automotive calendar for attention 
before Jan. 5, when the 84th Con- 
gress convenes. 


Conventions 
(Continued from Page 3) 

Wisconstn—Hotel Schroeder, Mil- 
waukee, Sept. 21-22. 

New Jersey—Atlantic City, Sept. 
23-24." 

Ox.iaHoMa—Skirvin Hotel, Okla- 
homa City, Oct. 3-4. 

ALaBaMA—Biloxi, Miss., Oct. 3-5. 

PENNSYLVANIA—Haddon Hall, At- 
lantie City, N.J., Oct. 8-9. 

Mississipr1 — Buena Vista Hotel, 
Biloxi, Oct. 10-12. 

Texas — Gunter Hotel, San An- 
tonio, Oct. 10-12. 

Gerorcia—General Oglethorpe Ho- 
tel, Savannah, Oct. 17-18. 

TENNESSEE—Peabody Hotel, Nash- 
ville, Oct. 17-19. 

ARKANSAS — Marion Hotel, Little 
Rock, Oct. 23-25. 

FLorma—George Washington Ho- 
tel, Jacksonville, Oct. 24-26. 

Connecticut—Hartford, Oct. 26. 

Ounw — Mayflower Hotel, Akron, 
Nov. 7-9. 

Kentucky —Kentucky Hotel, 
Louisville, Nov. 7-9. 

Ipano — Boise Hotel, Boise, Nov. 
18-19. 

Uran—Newhouse Hotel, Salt Lake 
City, Nov. 20. 

Montana — Florence Hotel, Mis- 
soula, Dec. 2-4, 


tion the heaviest majority of all the 
schools. 


Running a secure second in the 
general balloting, however, was a 
demand for periodic car inspec- 
tions. The point was particularly 
strong in Dallas and Auburn, 
Calif., but Camden (N.J.) high- 
schoolers were somewhat chilly to 
the idea. 

Contradictorily, pupils wouldn’t 
ban old cars from the road.In many 

cities, this measure didn’t win a 
single vote. Seneca, N. Y., voted it 
the most substantial support. 


LaJolla, Calif., revealed a stronger- 
than-average preference for stiffer 
court penalties, breaking in sharp 
disagreement with Denver, as an 
example. 

Lower speed limits drew little at- 
tention from the juvenile critics. 
This also was true of express high- 
ways. Only Allegan, Mich, found 
any hope in this solution, and Se- 
attle gave it no ballots at all. 

Turlock, Calif., believed that 
civic safety campaigns would 
show beneficial results and was 
seconded by Tacoma, Wash. 

A variety of answers greeted the 
question of whether increased po- 
lice patrols would help. In Atlanta, 
Brown High School thought it 
might, but Sylvan High didn’t. Nor- 
folk, Va., gave this plan the most 
emphatic approval. 

Most schools were favorably in- 
clined toward regular driver phys- 
ical examinations. Reading, Pa., 
voted the measure third and Ajo, 
Calif., said it should be third. Forest 
Park High, of Baltimore, ranked 
the suggestion fourth. 


Ruby Liquidating 
World’s Largest 
Chevrolet Outlet 


CHICAGO.—Ruby Chevrolet, 
Inc., said to be the world’s largest 
Chevrolet dealership, last week 
confirmed reports that it is liqui- 
dating its dealership at 1147 W. 
Jackson Blvd. 

The Ruby firm has been in busi- 
ness since 1918 and has held a 
Chevrolet franchise since 1933. Val- 
ue of the Ruby properties on Jack- 
son Blvd. and the surrounding dis- 
trict has been estimated at more 
than $1 milion. These comprise 
eight buildings, including a super 
service station, showrooms, used- 
car lots, reconditioning shops, truck 
facilities, storage and other struc- 
tures. 

The company is said to have 
moved an average of 10,000 to 11,- 
000 Chevrolets a year. 

Sam Ruby, president, did not di- 
vulge details of the liquidation. He 
summed up the situation by say- 
ing, “It seems time for my brother 
Henry and I to go fishing.” 

Ruby said operation of his other 
firms—Merit Chevrolet Co., 7744 S. 
Stony Island Ave., and Southwest 
Chevrolet, Inc., 9920 S. Ashland 
Ave., in Chicago, and Ruby Chev- 
rolet Co., of Milwaukee—would be 
in the hands of his two sons and 
the two sons of his deceased broth- 
er Irving. 

Ruby indicated that once the lig- 
uldation is accomplished he would 
busy himself with other interests, 
including a farm he owns 100 miles 
from Chicago. 
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Optimistic After Survey ie 


Studebaker Eyes °55 Exports 


SOUTH BEND.—After 19 months 
of travel in the Far East and 
northern Europe, Dewey Smith, 
general manager of the export divi- 
sion of Studebaker, has returned 
with optimistic reports on the out- 
look for Studebaker’s export busi- 
ness during the next year. 

Smith left in February, 1953, 
on a trip that took him to New 
Zealand, Australia, Indonesia, 
Malaya, Japan, Korea and India 
as well as into the Scandanavian 
countries. 


Possibility that the Far East may 
become Studebaker’s “best custom- 
er” was revealed by Smith on 
the basis of business agreements 
completed during his trip. 

Studebaker revealed it had re- 
ceived confirmation of an order 
for a full year’s quota of cars for 
New Zealand. Approval of the im- 


Corcoran Elected 
Head of Midwest 


Automotive Show 


ST. LOUIS.—C. W. Corcoran, of 
Car Parts, Inc., has been elected 
president of the Midwest Automo- 
tive Trade Show, Inc. 

Other new officers are L. C. Do- 

~ brunz, Wagner Electric Corp., vice- 
president; John D’Agostino, Bor- 
bein-Young & Co., secretary; W. 
M. Hudgins jr., Koochook Co., Inc., 
treasurer, and Tom Mills, Auto 
Parts Co., finance committee chair- 
man. 

Joseph L. Haenny was retained 
as general manager. 

Fifteen directors were elected. 
They are: Corcoran; Dobrunz; 
D’Agostino; Hudgins; Mills; Lonnie 
McHugh, Fred Campbell Auto Sup- 
ply; Harry Osiek, H. C. Osiek & 
Co.; E. F. Brase, B&H Auto Sup- 
ply; G. R. Porter, Universal Parts 
& Service; Earl Blankenship, E. 
Blankenship & Co. 

Art Johnson, Cummings & Em- 
erson; P. L. Robertson, Sunnen 


Products Co.; Earl McAtee, Bar- 
rett Equipment Co.; Al Kreutzer, 
Wholesalers Service Co., and R. G. 
Dolan, Perfect Circle Co. 


Trophy Sponsor— 

Sol Spector, Cadillac dealer in Syra- 
cuse, furnished the $1,000 Spector-Cadillac 
Trophy awarded to the winner of the 
$26,000 American Racing Derby at Vernon 
Downs in Vernon, N. Y. Thirty of America's 
fop pacers were nominated for the event. 





port quota-was negotiated by Smith 
through the New Zealand Board 
of Trade and the New Zealand 
Government. 

Arrangements call for reopening 
the assembly plant at Christ 
Church, New Zealand, which has 
been closed for three years. The 
year’s quota of cars will be shipped 
from South Bend as finished parts 
and major components, and will 
be assembled in New Zealand. 

This will be the 12th assembly 
and manufacturing plant for 

Studebaker outside the U. S., 
Smith said. 

In Australia a similar application 
for approval of imports is said to 
be in process. Smith reported that 
the auto industry in Australia is 
still operating under Government 
restrictions, but was hopeful that 
they soon will be removed. 

Two other prospective markets 
are in India and the Philippines, 
Smith said. Hindustan Motors, Cal- 
cutta, is regarded as the outstand- 
ing manufacturing concern in 
India. 

The Calcutta plant soon will re- 
ceive from South Bend the first 
shipment of a specially engineered 
four-wheel-drive truck for final as- 
sembly by Hindustan Motors. The 
plant also is well advanced in its 
program of progressive manufac- 
turing, Smith said. 

In the Philippines, Smith said, 
Studebaker had 18 percent of the 
American car business during 
1953. 

“Popularity of Studebaker in the 
Islands is illustrated by extremes,” 
Smith said. “At one extreme is 
Ramon Magsaysay, president of the 
Philippines, who chose Studebaker 
for his personal car. At the other 
extreme are economy-minded taxi 
drivers who pick Studebaker be- 
cause they can save 15 percent or 
more on their gasoline and main- 


Dealers Promote 
Auto Industry 
In New England 


LOWELL, Mass. — Civic-minded 
New England automobile dealers 
are stepping up their program to 
show citizens the part the auto in- 
dustry is playing in the area. 

In New Hampshire, Alvin T. 
Fuller, former governor of Massa- 
chusetts and a Boston auto dealer, 
recently gave $10,000 to the State 
to battle tree diseases. Fuller owns 
a summer estate at Rye, N. H. 

In Portland, Me., Pattison Auto 
Co. was cited for one of its adver- 
tisements dealing with religion. The 
column, “Sidewalk Sermons,” spon- 
sored by the National Council of 
Churches of Christ in the U. S., 
lauded the Pattison ad for “spread- 
ing nice thoughts about people.” 
One advertisements was entitled 
“Love Your Competitor.” 

Other examples of civic-minded- 
ness by New England auto dealers 
includes: 

The distribution of booklets and 
the running of national advertise- 
ments about the area by the Ford 
dealers of New England; the co- 
operation of dealers with their lo- 
cal civic clubs in the sponsorship 
of driver safety programs; the 
participation by dealers in road 
studies, traffic studies and road- 
development work throughout the 
area, and the publication of reports 
on how much auto manufacturers 
are spending in regional New Eng- 
land plants. 


tenance costs. Of the 1,650 taxis in 
Manila, well over 1,000 are Stude- 
bakers.” 


Korea, Japan and Indonesia are 
poor business areas, Smith said, 
because of economic and political 
unrest. There is no opportunity for 
private entcrprise in Korea at the 
present time, he said, and Japan 
has suffered an almost complete 
loss of purchasing power. 

French Indo-China and Malaya 
have had business disrupted by 
war, but Studebaker will attempt 
to reenter these areas,-he said. 


Current 


The following advertised . delivered 
prices include the retail list price sug- 
by the factory, provision for 





il 


flow standard on Roadmaster, optional at 
$192.50 on all other models.) 
CADILLAC—Series 62—4-dr. sed., $3,- 
932.70, cl. cpe., $3,837.77; Coupe deVille, 
$4,261.01; conv., $4,404.31. Series 60 Spe- 
clal—4-dr. sed., $4,683.32. Series 75—8- 
pass. sed., $5,874.78; lim., $6,090.17. El- 
dorado—conv., 738. (Hydra- 


$5, Matic stand- 
ard on all models. ) 
CHEVROLET — One-Fifty — 4-dr. sed., 
$1,680; 2-dr. sed., $1,623; utility sed., $1,- 
539; 6-pass. stat. wag., $2,020. Two-Ten 
—4-dr. sed., $1,771; 2-dr., sed., $1,717; 
cl. cpe., $1,782; oo. a $2,133. 
Bel Atr—4-dr » $1,884; . sed., $1. - 
830; hardtop, "$2,081; conv., $2,188; 8-pass 
stat. wag., $2,283. Corvette—conv., $3,523 
(Powerglide standard on Corvette, optional 
at $178.35 on all other models.) 
CHRYSLER— 
$2,562 (8-pass., 
540.50; Newport, 
045.75; s stat. wag., $3,321. New Yorker— 
4-dr. $3,228.75 (8-pass., $4,368); cl. 
se sias Newport, $3,503; stat. wag., 
-dr. sed., 
. 25; Newport, $3,- 
-25;-conv., $3,938.25. Custom Imperial— 
; Iim., $4,797; 
Crown 


Imperial—8-pass. 
sed., $6,921. 50; lim., $7,043.75 (PowerFlte 
standard on all eight-cylinder models, op- 
tional at $189 on Windsor Deluxe.» 

DeSOTO — Powermaster Six—4-dr. sed., 
$2,385.75 (8-pass., $3,281); cl. cpe., §2,- 
364; stat. wag., $3,107.75; Fire Dome V-8 
—4-dr. sed., $2,673 (8-pass., $3,558.75); 
cl. cpe., $2,651.50; Sportsman, $2,922.50; 
conv., $3,144.25; stat. wag., $3,381. (Pow- 
erFlite optional at $189 on all models.) 

DODGE—Meadowbrook Six—4-dr. sed., 
$2,024.75; cl. ns $1,983. Meadowbrook 
V-8 — 4-dr. $2,175.75; cl. cpe., $2,- 
154.25. Giseent ‘Stx—4-ar . sed., $2, 136; el. 
cpe., $2,109; 2-dr. stat. wag., $2,228.50; 
4-dr. 2-seat stat. wag., $2,719.25; 4-dr. 
3-seat stat. wag., $2,790.25. Coronet V-8— 
4-dr. sed., $2,244.50; cl. cpe., $2,223; spt. 
cpe., $2,380.25; conv., $2,513.75; 2-dr. stat. 
wag., $2,517; 4-dr. 2-seat stat. wag., $2,- 
960.25; 4-dr. 3-seat a wag., $3,031.25 
Royal V-8—4-dr. $2,372.75; cl. epe., 
$2,349; spt. cpe., ones. os, conv., $2,632. 
(Flaid Drive optional at $20.40 on Mead- 


New- 


| at $184.) 


’ 
conv., 
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“I heard he’d take ere on 
wheels in trade . 





owbrook Six and Coronet Six sedans and 
club coupes. PowerFlite optional at $189 
on all models.) 

FORD — Mainline Six — 4-dr. "a $1,- 
700.50; 2-dr. sed., $1,651; bus. 
2-dr. stat. wag., $2,029 
4-dr. sed.. $1,793; 2-dr. sed., $1,743.50; 
cl. cpe., $1,753; 2-dr. stat. wag., $2,121.50; 
4-dr. stat. wag., $2,202. Crestline Six— 
4-dr. , $1,898; hardtop, $2,054.50; Sky- 
liner, Sater: conv., $2,164; 4-dr. stat. 

(For V-8 models, add 


wag., $2,338.50. 
$76.50. Fordomatic optional on all models 


$1,621; 2-dr. titty. $1, 36.15. Super 
= u! 5 5. 
Set tae $1,954; 2-dr. sed., $1,- 
sp, $2, 056. 60; 
Wasp — 4-dr. sed., 
sed., $2,209.43; cl. cpe., 
$2,256.11. “at Wasp — 4-dr. sed., §$2,- 
465.84; 2-dr. sed., $2,413.28; cl. cpe., = 
465.84; Hollywood, $2,704; conv., $3, 004.20 
Hornet Special — 4-dr. sed., : 2-dr. 
sed., $2,570.60; cl. 


cpe., $2,619. Hornet— 
4-dr. sed., $2,768.86; cl. cpe., $2,741.99; 
Hollywood, $2,987.75; conv., $3,287.70. 


(Hydra-Matie optional at $178.03 on all 
models in Jet catagory. Borg-Warner auto- 
matic transmission optional at $178.03 on 
all other models.) 
— Special — 4-dr. sed., $2,389; 
$2,334. Manhattan—4- ‘dr. sed., 
2-dr, sed., $2,617. Darrin 161 — 
$3,668. (Hydra-Matic optional at 
$178.20 on all models except Darrin, which 
carries overdrive as standard equipment.) 
LINCOLN—Lincoin—4-dr. sed., $3,537; 
hardtop, $3,640. Lincoln Capri—4-cr. sed., 
$3,726; hardtop, $3,884; conv., $4,045.50. 
(Hydra-Matic standard on all models.) 
MERCURY — Custom — 4-dr. sed., $2,- 
265.50; 2-dr. sed., $2,208.50; sport cpe., 
$2,330. Monterey — 4-dr. sed., $2,347.50; 


a -, $2,791. (Mere. 
O-Matic optional at $189.71 77 on all models.) 
NASH—Metropolitan — Hardtop, $1,445; 
conv., $1,469 (both prices at coastal ports 
of entry). Rambler Deluxe — 2-dr. sed., 
$1,550. Rambler Super—4-dr. sed., $1,800; 
2-dr. sed., $1,705; hardtop, $1,805; Sub- 
urban, $1,805. Rambler Custom — 4-dr. 
sed., $1,970; hardtop, $1,955; conv., $1,- 
985; 2-dr. stat. wag., $1,955; 4-dr. = 
wag., $2,055. Statesman Super—4-dr. 
$2,163; 2-dr. sed., $2,115. Statesman oon. 
tom—4-dr. sed., "$2, 337; hardtop, $2,428. 
Ambassador Super—4-dr. sed., $2,422; 2- 
dr. sed., $2,370. Ambassador Custom— 
4-dr. sed., $2,605; hardtop, $2,740. Nash- 
Healey—LeMans hardtop, $5,128.05 (at 
coastal ports). Hydra-Matic optional at 
$178.85; not available on Nash-Healey, 
which is equipped with overdrive, or Metro- 


KAISER 
2-dr. sed., 
$2,670; 


“| politans. ) 


OLDSMOBILE — Series 88.— 4-dr. sed., 
$2,337.09; 2-dr. sed., $2,271.62; Holiday, 





CAR Ford to Increase 


Test Facilities 


Prices on New Cars 


DEARBORN. — Ford Motor Co. 
has started construction of an ad- 
dition to the dynamometer building 
at its research and engineering 
center. ‘ 

The new wing will have 30 engine- 
test cells and cover 46,400 square 
feet, according to Earle .S. Mac- 
Pherson, engineering vice-presi- 
dent. ‘ 

Upon completion in 1956, the en- 
tire dynamometer test facility will 
cover 294,000 square feet and in- 
clude 67 test rooms, making it the 
oe in the industry, MacPherson 
said. 





= Super 88—4-dr. sed., $2,476.71; 2- 


cemite $2,867.59. Series 98—4-dr 
805. 82; Holiday, Holiday, 
; | $3,041. 75; Starfire conv., $3,248.84. (Hydra- 


sed., $2,410.25; Holiday, $2, 688.39; 
. sed., 


$2,826; Deluxe 


oe optional at $178.35 on all models.) 


$2,167; 
hardtop, $2,411. 
cyl. ’ 


sed., 
saa, Clipper Detuxe—4-dr. sed., $2,605; 
2-dr. sed., $2,645; Sportster cpe.. 
— 4-dr. sed., $2,815; 2-dr. 
sed., $2,765; Panama ‘ 


Packard A eo ; 
Patrician 4-dr, sed., $3,890; Pacific hard- 
top, $3,827; conv., $3,935; Caribbean conv., 
$6,100; 8-pass. sed., $5,610; lim., $5,960. 
¢ standard in Patrician, Pacific, 
convertible and Caribbean; optional at $199 
on other models.) 


PLYMOUTH— -dr. sed., $1,765; 
cl, sed., $1,727.25; bus. cpe., $1,617.50; 
stat. Savoy—4-dr. sed., $1,- 


Wwag., $2,064. 

872.50; cl. sed., $1,535; cl. cpe., $1,842.50; 
spt. cpe., $2,064; conv., $2,220; stat. a 
$2,207.25. Belvedere—4-dr. sed., $1,953.25; 
spt. cpe., $2,145; conv., $2,301; stat. wag., 
$2,288. (Hy-Drive optional at $145.80 on 
all models. PowerFlite at $189.) 

PONTIAC — Chieftain 6 Special — 4-dr. 
sed., $2,026.64; 2-dr. sed., $1,968.36; 2-seat 
stat. wag., $2,364; 3-seat stat. wag., $2,- 
419. Chieftain 6 Deluae — 4-dr. sed., $2,- 
130.53; 2-dr. sed., $2,072.28; 2-seat stat. 
wag., $2,504. Ohieftain be 
sed., $2,101.62; 2-dr. sed., $2,043.45; 2- 
seat stat. wag., —— 3-seat — wag., 
$2,494. Chieftain 8 Deluxe — sed., 
$2,205.51; 2-dr. sed., $2,148.32; Scan matt 

Deluxe 


wag., $2,579. Star Chief 8— 4-dr. 
sed., $2,301; Custom 4-dr. sed., $2,394; 
conv., $2,630 — Chieftain 6 De- 


Catalina 
luxe, $2,316.30; Chieftain 6 Custom, $2,- 
382.43; Chieftain 8 Deluxe, $2,391.99; 
Chieftain 8 Custom, $2,458; Star Chief 
Custom, $2,557. (Hydra-Matic optional 
$178.35 on all models.) 


stat. 


Poattar ete 


$1,973.09. 


$178.55 on all models except Larks.) 


New Commercial Car Registrations, 
2 States for July, 1954-1953 


Truck registrations by states 
are released here weekly, as 


compiled by R. L. Polk repre- 
sentatives in state capitals. 
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New Passenger Car Registrations, 3 States for TL 1954-1953 


Car registrations by states 


are released here weekly, as 


compiled by R. L. Polk rep- 
resentatives in state capitals. 
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Affecting Factories and Dealers... 
Auto Advertising 


By Marty Whitmyer 
Staff Writer 

The Canadian Automotive Whole- 
salers and Manufacturers Assn. has 
warned American manufacturers 
who have dealers or outlets in 
Canada that a duty of 25 percent 
is now levied on all advertising ma- 
terial, including pamphlets, show- 
ecards, periodicals, catalogs, price 
lists, almanacs and calendars. 


ee ee ee 


. A new tariff law also prohibits 
the importation of illustrated ad- 
vertising material which is consid- 
ered to be of an immoral or inde- 
cent character. 


The association said that “public 
opinion is demanding the prohibi- 
tion of so-called indecent illustra- 
tions and the Federal Government 
is acting accordingly.” 

This applies particularly to calen- 
dars, blotters and pamphlets of the 
“girltype” which many firms dis- 
tribute, the association said. 


National Ads on Upswing 


National advertisers bought 
more newspaper space during the 
first six months of this year than 
at any time in history, according 
to the Bureau of Advertising of 
the American Newspaper Pub- 

~ lishers Assn. 

Total lineage represented a 3 
percent gain over the same pe- 
riod of 1953 and was 0.4 percent 
— than the record set in 


New-car advertising was 2,346,- 
627 lines higher than for the 
same period of 1953, the bureau 
said, while gasolines and oils 


promotion of all automotive glass 
products marketed under the trade 
name “Shat-R-Proof,” products of 
Automotive Gear Co., products and 
services of Michigan Broach Co., 
and the production facilities of 
Production Tool & Die Co. and 
Production Broaching Corp., all 


Rolls-Royce, MG, Hillman, Jag- 
uar, Austin, Sunbeam - Talbot, 
Riley, Bentley, Allard, Humber, 
Mercedes - Benz, Alfa, Romeo, 
Opel, Fiat, Ferrari, Lancia and 
Bugatti. 


* * * 


Business Has Conscience 


Media each year are giving more 
of their time and space to cam- 
paigns that stump for everything 
from better schools and fire pre- 
vention to student nurse recruit- 
ment and buying U. S. Savings 
Bonds, according to the Advertis- 


subsidiaries of Shatterproof Glass. | ing Council. 


Car Indignias for Kids 


Insignias of 31 Huropean and 
American cars are being distrib- 
uted as a promotional item by 
General Mills, maker of Wheaties 
breakfast food. 

American cars represented are 
Plymouth, Dodge, Nash, Stude- 
baker, DeSoto, Packard, Hudson, 
Chrysler, Kaiser and. Willys. 

Foreign cars include Citroen, 
Renault, Volkswagen, Daimler, 


The Council listed 18 major 
public service campaigns, during 
the fiscal year ended March 1, 
plus 46 other council-endorsed 
projects recommended to radio- 
television stations, networks and 
advertisers. 

Contributions came from 25 vol- 
unteer teams of copywriters, art- 
ists, account executives and pro- 
duction people in 18 advertising 
agencies who worked on council 
material. In addition, 16 advertis- 


N. C. Paper Introduces Marketing Book— 


At a luncheon in Detroit, the Greensboro (N. C.) News & Record presented its 
second Annual Marketing Brochure. Shown (from left) are Henry C. Botsford, adver- 
tising manager of General Motors; Arthur L. Terry, of Kudner Agency, Detroit; James 
M. Ryan, of Kudner; Ivor J. Menzies, of Kudner, and George W. Lemons, advertising 


* 
Webster to Shatter proof 


} 
i 


dwarfed all other gains with a 
11,596,980-line increase over last 
year. 


director of the Greensboro paper. 
* 


_ Herbert F. Webster has been ap- 
pointed to the newly created posi- 
advertising er of 


Technical PERSONNEL CHANGES 


(Continued from Page 19) 


Webster formerly was divisional | ‘he Westinghouse atomic power di- 
manager of dada guennition and | Vision in Pittsburgh. 
advertising at Gar Wood Indus- oe ew 


tries, Inc, Wayne, Mich. McGowan, Courter Promoted 


In his new position, he will have 
charge of advertising and sales| By Aluminum Co. of America 


partment of Aluminum Co. of 
5000 DEALERS America have been announced. 

James A. McGowan will leave 

specify sTemac -Personaizep | 5 Post as assistant product man- 

NAME PLATES ager for sand and permanent mold 

ASK POR DETAILS castings at Alcoa’s Vernon works 

in Los Angeles to become assistant 

# WA 1281 $O. CHEROKEE | district sales manager of the New 

DENVER, COLORADO | York district. William F. Courter, 


are more and more 
Bin and Shelving Dealers 
“Going Borroughs”’ 


There must be a reason! 


BORROUGHS MANUFACTURING COMPANY 


A SUBSIDIARY OF THE AMERICAN METAL PRODUCTS COMPANY OF DETROIT 


3002 NORTH BURDICK amp KALAMAZOO, MICHIGAN 


of the Los Angeles district sales 
office, will succeed McGowan at 
the Vernon works. 

os * * 


Ford Motor Names Miller 


To Manufacturing Duties 


Appointment of Paul A. Miller 
as manufacturing engineering 
manager of the parts and equip- 
ment manufacturing division of 
Ford Motor Co. has been announ- 
ced by Walter H. Simpson, divi- 
sion general manager. 

Miller formerly was a vice- 
president of Leece Neville Co. 
and had been with that firm 20 
years. 


* > * 


Budd Ups Jackson 

Edward W. Jackson has been ap- 
pointed works manager of Budd 
Co.’s Charlevoix plant in Detreit, 
according to E. R. Schmidt, man- 
ufacturing vice-president. Jackson 
joined Budd in 1929 and was assist- 
ant works manager in charge of 
cost control at the time of his new 
appointment. 


Carboloy Appoints Head 
Of Magnetic Engineering 


netic products engineering. 

George joined the company in 
1983 as a test engineer, He was 
named manager of magnetic ma- 
terials in 1950, 


* * * 


New Post for Arents 


Chester A. Arents, coordinator 
of research at Illinois Institute of 
Technology, has been named sec- 
retary of the National Conference 
on Industrial Hydraulics to be held 
Oct. 14 and 15, at the Sheraton 
Hotel, Chicago. Arents hag been at 
Tilinoigs Tech since 1947. 


ing executives gave their services 
as coordinators of the campaigns. 


Dealer Ads Average $36 


Excluding money spent for fac- 
tory cooperative ads, franchised 
dealers spent an average of $36.39 
per new car sold during the first 
half of this year, according to fig- 
ures compiled by NADA’s business 
management department. 

The average dealer’s advertis- 
ing budget for the first half, the 
association said, was $2,481, or 
slightly more than 1 percent of 
his total sales. 


Total expenditures for hometown | 


newspapers, radio, television sta- 
tions, handbills and signs totaled 
over $99 million, the association 
said. 


* 


‘Power Gets ANA Task 


William G. Power, advertising 
management for Chevrolet, has 
been named program chairman of 
the 45th annual meeting of the 
Assn. of National Advertisers Nov. 
3-10 at the Hotel Plaza, New York. 

The appointment was made by 
the ANA board of directors, headed 
by Ben R. Donaldson, director of 
institutional advertising for Ford 
Motor Co. 

Among members of the program 
committee is James J. Delaney, 
Sinclair Refining Co. 

* * * 


Farm & Ranch in 2 Editions 


Effective with the January, 
1955, issue, Farm & Ranch mag- 
azine will be published in two 
editions, it has been announced 
by the company in Nashville. 


The western edition will in- | 


clude New Mexico, Oklahoma, 
Texas, Louisiana and Arkansas. 
States covered by the eastern 
edition will be Mississippi, West 
Virginia, Virginia, North Caro- 
lina, South Carolina, Kentucky, 
Tennessee, Georgia, Alabama, 
and Florida. 

« 


* + 
Campbell-Ewald Ups Lewis 

Bartram D. Lewis has been pro- 
moted from a group copy super- 
visor to the new post of manager 
of the copy department at Camp- 
bell-Ewald Co., according to Julian 
L. Watkins, vice-president and 
creative director of the Detroit 
agency. 

Prior to joining Campbell-Ewald 
three years ago, Lewis worked for 
several years in the Chicago and 
Detroit offices of J. Walter Thomp- 
son Co. He also worked for nine 
years in the customer relations and 
public relations departments of 
General Motors. 

* * * 


Ross Roy Names Hill 


Spencer Hill, of Milwaukee, has 
been named vice-president and cre- 
ative director of Ross Roy, Inc., 
according to Ross Roy, president. 

Hill formerly was vice-president 
and creative director for Klau-Van 
Pietersom-Dunlap, Inc., Milwaukee. 
Previously he was on the creative 
staff of Ruthrauff and Ryan, Inc. 
and J. Walter Thompson Co. 

* * a 


Two Admen Join Chrysler 


Two new appointments to the 
advertising services department of 
Chrysler Corp. have been an- 
nounced by James Cope, vice-pres- 
ident. 

Hugh S. Hole, formerly direc- 


Hugh S. Hole John L. Beers 


tor of radio and television for 
Brooke, Smith, French & Dor- 
rance, Inc., in Detroit, joined the 
corporation as supervisor of tele- 
vision services, while John L. 
Beers, formerly account execu- 
tive in the New York offices of 

Young and Rubicam, Inc., will 
handle merchandising and pro- 
motion. 

Both will operate under the di- 
rection of John R. Barlow, man- 
ager of advertising services of the 
corporation, which has _ responsi- 
bility for institutional advertising 
including the new weekly television 
program which will go on the air 
Sept. 30 over CBS. 








STAINLESS STEEL 
Door Edge Protector 


@ Prevents chipping of avto door 

@ Follows curve of any car door edge 

®@ Adds “thet finishing touch" 

@ Easily installed by car owner 

@ Retails at $4.95 fer 2 Doors— 
$8.95 for 4 Doors 

®@ Display carton holds 16—2 Door Kits 
(Equivalent to 8 4 Door) 

@ Costs you $39.60—Sells for $79.20 

THE SNAP TRIM COMPANY 
P.O. Box 1235, Jacksonville 1, Fla. 
10 Day Money-Back Guarantee 
We Pay Shipping Charges on Prepaid Orders 








Like Barbed Wire 


No paper covers Central Florida’s quar- 
ter-million people like the Orlando papers. 


The Reason: No other paper, Tampa, 
Miami or Jacksonville, can give them the 
space we do. We have all sorts of editions 
for all areas of Central Florida. 


lt is just mechanically impossible for 
these far-flung cities like Miami, Jackson- 
ville and Tampa to do this kind of a 
specialized job that we do. 


We keep Central Florida's readers pro- 
tected with our service like a barbed 
wire keeps our cattle on the range. 


Orlando Sentinel-Star 
Orlando, Florida 
Nat. Rep. Burke, Kuipers & Mahoney 


AUTO 
TURNTABLES 


tiiidecteres by 
Macton Co. 


OYKE LANE 
Stamford 2, 
Conn. 


Chrome Die Cast Name Plates 


o_ a cast name plates at new low 
" = charge. Orders filled in 3 
— us your sample plate or rough 
sketch =. our competitive prices. 


New LOW, LOW Prices 


AUTOMOTIVE SPECIALTIES CO. 
Migrs. of Die Cast Name Pilates 
and Allied Products 


3726 Lancaster Ave. Phila. 4, Pa. 


"Ail. Weather ‘Derefilm Only "$6.00" 
Money refunded if Soa i moe sulenee 
MYRLO COMPANY 


2168 W. 25th., Cleveland 13, Ohio, dept. N 
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Action Called Precautionary pans 


Tire Strikes Squeezing 
Ford, L-M on Spares 


By Joe Callahan 

Staff Writer 
OST new Fords and some new 
Mercurys are being delivered 
to dealers without spare tires, due 
to the seven-week-old strike at 
Goodyear Tire & Rubber Co. and 
the two-week-old strike at Fire- 

stone Tire & Rubber Co. 

The concern of some dealers 
that the tire strike would event- 
ually cripple output was relieved 
by a Lincoln-Mercury spokesman 
who said L-M has enough tires 
to put at least four on each car 
for the remainder of the model 
run. 

Ford division, however, refused to 
comment on the situation. 

A LTHOUGH both Ford and L-M 

tire stocks are greatly reduced, 
it is believed generally that the 
factories took the step as a pre- 
cautionary measure to stretch out 
their supplies in case the strikes 
carry into next month. Fords are 
equipped with Firestone, Goodyear 
and Goodrich tires. 

Observers feel that the tire short- 
age will not become critical for 
several weeks, as long as the other 
two members of rubber’s Big Four, 
Goodrich and U. S. Rubber, con- 
tinue working. Union negotiations 
are under way at these firms, an 
production is continuing on a day- 
to-day basis. 

Ford and Mercury dealers have 
been notified that their factories 
will supply the extra casings as 
soon as the strikes are over, or 


Westrum Joins K-Ww— 


Signing his Kaiser-Willys franchise is 
R. A. Westrum (seated), general manager 
of Missouri Valley Motors, Inc., Bismarck, 
N. D. At left is A. W. Swensen, district 
manager. 








their stocks improve. There has 
been no change in the factory 
prices. 

General Motors dealers were not 
affected by the strike because their 
cars are equipped with U. S. Rub- 
ber tires, to a large extent. 

= * + 


AMtsOUGH Chrysler Corp. uses 
Goodyear tires mostly, Chrys- 
ler dealers were unaffected because 
of the suspended production. “Little 
Three” dealers were similarly un- 
affected. 

A Ford dealer said that he had 
been receiving cars with only 
four tires since Aug. 7. He said 
that most dealers he knew were 
charging the customers for the 
fifth tire and giving them a “chit” 
to pick up a tire when the strike 
is over. 

He said that his dealership was 


900’ Race Holds 
Value as Lab, 
Engineer Says 


TOLEDO. — Continuing claims 
that the Indianapolis Speedway has 
lost its value as a laboratory for 
the automotive industry “just 
aren’t so,” according to Howard 
Vogel, director of engineering for 
Champion Spark Plug Co. 

“These claims -apparently arise 
from the fact that this year, for 
the first time, all cars in the race 
had four things in common—the 
same make of engine, spark plugs, 
piston rings and tires,” Vogel said. 
“Therefore, it’s held that the 500- 
mile race is no longer a competi- 
tion between cars, but between 
drivers.” 

“We would be the last to depre- 
cate the importance of driving 
skill” he went on, “but the race is 
still a first-class testing ground for 
automotive parts.” 

Vogel said the public will soon 
have proof of the value of experi- 
ence gained in the race when some 
of next year’s cars are announced. 

“In fact, the present high-horse- 
power, high compression engines 
owe a debt to the speedway, as far 
as we are concerned,” he said. “Be- 
fore World War I, the average 
automobile engine produced con- 
siderably less than 100 horsepower. 
Compression ratios averaged about 
5% to 1. At the same time, racing 
engines in cars at Indianapolis 
were producing some 200 horse- 
power at compression ratios of 
from 8 to 1 to 12 to 1. The experi- 
ence gained with those engines has 
materially helped us to design 
spark plugs for present passenger- 
car engines with horsepower rang- 
ing up to 235 and compression 
ratios averaging 7% to 1.” 





Kaiser Darrin Wins Auto Show— 


Pat Tannone (center, left), of Marble Willys Co. in Yonkers, N. Y., receives a racing 
chronograph from Sol G. Atlas after Tannone’s Kaiser Darrin 161 sports car was 
named winner of the first “Concours d'Elegance” held in Westchester County. Atlas 
is builder of the Cross County Center, sponsor of the auto show. The three-day event 
was attended by about 5,000 persons. One hundred cars were displayed. 






supplying either a new or used tire 
to customers going on vacations, 
or to those who needed the fifth 
tire for some other reason. 
* * * 

HIS dealer commented that he 

had heard no serious complaints 
from customers or prospects about 
the shortage. € 

A Lincoln-Mercury dealer said 
that his Mercurys began coming 
in with only four tires about 10 
days ago. He added: 

“Most dealers have a fair stock 
of tires on hand, so if anyone even 
makes a_ strong request for the 
spare, we take care of them. “We're 
not making it a practice to give 


them a substitute tire, because of, 


the extra expense and trouble in- 
volved in changing tires later.” 
* * + 


E Mercury dealer said he was 

buying tires on the open mar- 
ket and furnishing spares to his 
customers for an additional charge 
of $9. 

Expressing amazement at the 
lack of spare tires on his new 
cars, a Ford dealer said, “I 
thought our factory was hooked 
up with Firestoné, Goodyear and 
Goodrich for just such an emer- 
gency as this. I suppose Good- 
rich just can’t handle the extra 
demand.” 

Another dealer surmised that the 
factories were caught with a slight- 
ly short supply of tires because 
they didn’t want to be overstocked 
with regular “tubed” tires at in- 
troduction time, when most makes 
are expected to come out with 
tubeless tires. 

* + * 


4 ew L-M factory spokesman said 
that Mercurys equipped with 
Firestone, Goodyear or Goodrich 
tires were getting only four tires, 
but that those cars equipped with 
Kelly Springfield or General tires 
were getting spares. The latter two 
tire makes have been added since 
the tire strikes began. 

There was no sign of progress 
last week between Firestone and 
Goodyear bargainers and the rep- 
resentatives of the 45,000 workers 
idled in the two strikes. 

At Goodyear, the CIO Rubber 
Workers are demanding a 7%- 
cent-an-hour raise, plus 5%4-cents 
an hour for wage differentials. 
The company offered five cents 
an hour several weeks ago. 

Firestone employes are holding 

out for a number of improved 
working conditions. The company 
offered five cents an hour before 
the strike began. 


Embattled Allen 
Gets Court OK 


To Reorganize 


OKLAHOMA CITY.—Walter E. 
Allen, Inc. (Chrysler - Plymouth), 
has received Federal Court permis- 
sion to reorganize under the U.S. 
bankruptcy laws. 

In its petition, the company list- 
ed current liabilities of $236,728 
and assets of $354,015, but it said 
the assets cannot be converted to 
cash except by sale over a long 
period of time. 

The court order came right after 
a $100,000 replevin suit was filed 
against the Allen firm by Associ- 
ated Discount Corp., which sought 
possession of 64 cars and alleged 
that Allen is in default on notes 
and mortgages. 

One creditor, Chrysler Corp., has 
filed suit for $73,806 and Allen 
faces “imminent prospect of suit 


by other creditors,” the dealer-| | 


ship’s petition said. 

Also pending is a $1,250,000 suit 
brought by Allen against Chrysler 
Sales Corp., alleging Chrysler dam- 
aged the firm’s business to that ex- 
tent by wrongfully attaching auto 
parts. 


Arkansas Parley 
To Open Oct. 25 


LITTLE ROCK.—The Arkansas 
Automobile Dealers Assn. will hold 
its 20th annual convention Oct. 25- 
26 at the Hotel Marion here, John 
Bale, president, announced last 
week. 

Keynote speaker will be Freder- 
ick J. Bell, NADA’s evecutive vice- 
president. 

Members will attend the Univer- 
sity of Arkansas-University of Mis- 
sissippi football game Oct. 23. 
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‘Come Yo'All and Deal with Ball'— 


J. D. Ball Motors, Inc. (Ford), Miami, is celebrating the opening of its new building 
with a car as main prize, plus door prizes and other attractions. The property has 
a 350-foot frontage and is 325 feet deep. Modern shop equipment is expected to 
increase business, according to J. D. Ball (right), president. At left is Luke H. Bolton, 
general manager, who has built his sales campaign around the slogan, “Come Yo'All 


and Deal with Ball.” 


Along Auto Row 


(Continued from Page 6) 


radios and other accessories always 
fall off at this time of year. 

“People who buy just before 

model changeovers are interested 
only in keeping the price down,” 
he said. “It’s something like the 
person who wants to go to Miami 
but can afford it only in the 
summer.” 

Discussing prospects for next 
year, he opined that it would be 
completely different from 1954. 

“Since the end of World War II, 
the people were waiting for a year 
such as this,” he said. ‘‘They 
wanted to get even: with dealers.” 

. * + 


Cash Kept in Sock 


Too much consumer money is 
being “frozen,” says the sales 
manager of a Detroit dealership. 

“Would-be buyers come in to 
use their old car for a downpay- 
ment,” he says, “and refuse to 
add any cash to it, even when 
they admit having the money in 
the bank. 


Sales Race Irks Dealer 


A Ford dealer, angry at the fac- 
tory “for making a rat race out of 
this war with Chevrolet,” is con- 
templating changing to another 
line if things don’t slow down. 

“The factory is sending cars in 
so fast we don’t even have time 
to sell them any more,” he says. 

“If you don’t make your quota 
each day, you get stocked so badly 
you have to move them at just 
about cost. If you get a couple days 
of rain, or your salesmen slow 
down to a walk, you’re in trouble. 

“And it takes a hell of a lot of 
pushing to get you back on top.” 

7 * ” 


No Sales to Jobless 
A DeSoto-Plymouth dealer, dis- 
turbed by the shutdown for 
model changeovers at the Plym- 
outh plant, says he is going to 





44,000 L-M Sales— 


Fred L. Macarty (right), Lincoln-Mercury 
district manager in Oakland, Calif., con- 
gratulates Ed Lowery, president of Van 
Etta Motors, San Francisco, on the. firm's 
sales record during the last 18 years. 
More than 44,000 Lincoins and Mercurys 
have been sold by Van Etta Motors. 


have a hard time staying in busi- 
ness if things “don’t soon pick 


“About 60 percent of my sales 
over the year are to employes of 
the corporation,” he ex plains. 
“When they aren’t working, ’'m 
not selling.” 

of 


* * 


Gripe of a Salesman 


A salesman for a suburban Chev- 
rolet dealership says he can’t see 
where his line is any easier to sell 
than any other—including makes 
outside the Big Three. 

“Just because Chevrolet has 
been outselling every other line 
for the last 20 years, everybody 
seems to think deals just roll 
our way,” he says. 

“But you can take it from me 
that there is just as much time 
and effort put into making a deal 
here as anywhere else. 

“Take the 13 hours a day you 
put into this job, subtract the over- 
allowances we've been giving in 
this war with Ford and you'll find 
We work just as hard ag the next 
guy and end up with about the 
same amount of profit.” 


Bolles to Direct 
Engineering, Sales 


For Delco-Remy 


ANDERSON, Ind.—J. H. Bolles, 
chief engineer of the Delco-Remy 
division of General Motors, has 
been named divisional director of 
sales and engineering, according to 
H. D. Dawson, general manager. 

Dawson said Bolles will be re- 
sponsible for the coordination and 
direction of Delco-Remy’s overall 
sales and engineering programs. 
Bolles was manager of the divi- 
sion’s Detroit office from 1936 to 
1941 and had been chief engineer 
since 1947. 

A. G. Phelps, general sales and 
service manager since 1936 and a 
42-year veteran of GM service, will 
serve as executive assistant to 
Dawson and will devote his .time 
to sales promotion and customer 
relations. 

Dawson also announced the ap- 
pointment of P. E. Bardsley as 
sales and service manager; Her- 
man H. Hartzell as divisional chief 
engineer; John D. Baker as assist- 
ant sales manager, and P. W. 
House as assistant chief engineer. 

Bardsley and Hartzell joined 
Delco-Remy in 1926, House in 1933 
and Baker in 1939. 


Early Sale of Plates 
Studied in Michigan 

LANSING. — Owen J. Cleary, 
secretary of state, said that his 
department is studying a move 
to put Michigan license plates on 
sale earlier this year. 

By placing the plates on sale 
earlier than usual, he said, mo- 
torists could their new tags 
at the same manufacturers 
change over to new models. 
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Car, Truck Output Estimates 


By Automotive News 


PASSENGER CARS 
(U.S, PRODUCTION ONLY) 


Week Week 

Ended Same Ended 

Aug. 28, 
1964 


COMMERCIAL CARS 
(U.S. PRODUCTION ONLY) 


Week, 
1953*° 





dan. 1 7 1 

Aug., to 
Aug. 21, . Aug. 29, hone 22, 
1964* To Date 1953* 1954* 
5,771 164,645 63,988 
3,314 57,609 20,495 
2,463 107,086 43,443 
29,154 886,170 457,673 
4,346 121,101 66,728 
3,648 93,326 45,833 
10,160 217 85,109 
11,005 454, 260,003 
128,664 977,841 1,190,303 
109,895 748,118 975,493 
2,723 34,838 27,006 
16,046 194,890 187,714 
230,277 2,051,379 1,998,142 
40,068 369,246 370,230 
9,999 78,613 82,391 
121,111 1,043,734 1,004,270 
82,685 256,172 204,810 
26,414 303,614 247,041 
197 53,802 14,611 
Pea 19,692 5,803 
197 84,110 8,808 
4,159 211,761 73,385 

2,400 71,206 

1,759 


140,555 





Week dan. 1 
Aug., to 
, Aug. 21, 1964, Aug. 29, 
1954* To Date 1 





N.B.: All U. S. totals include cars and trucks for military orders. 





Kaiser- Willys Sales Pace 
Rises 74 Pct. in Month 


TOLEDO.—Sales of Kaiser 
cars and utility vehicles ros 
74 percent the first 20 days of A’ 
gust over the same period in Ju’ 
with indications that sales for th 
month would be the highest ir 
nearly a year, Roy Abernethy, gen- 
said last week. 





Weiss Limits New Lot 
To Station Wagons 





liveries during the last 10 days of 
the month will raise August sales 
above those for any month since 
September, 1953.” 

Abernethy said cars represented 
over 60 percent of August sales, 
with Jeeps and other utility vehi- 
cles continuing “in the strong de- 
mand which recently made it nec- 
essary for us to raise commercial- 
vehicle production by 25 percent.” 

He said a $50,000 sales contest 
a bring about the sharp rise 


“Salesmen and dealers have dem- 


ice, Fort Wayne, Ind., has been 
appointed a Hudson dealer. 


Steeper Output Dip 
Due in September 


(Continued from Page 1) 


ing their shutdowns in September 
and October this year, output totals 
for those two months will be ex- 
tremely low. Many firms will have 
entirely new offerings, not merely 
face-lifted models, necessitating 
longer shutdowns for plant realign- 
ment and to iron out production 
cia * * @ 


PPACEARD, which will close Sept. 
10, will be down for 60 days, 
not only because of its all-new 
models but because it will move its 
assembly facilities to another plant. 
When output is resumed, it is ex- 
pected to be at an increased pace. 
Others slated for September 
changeover are Chevrolet, Pon- 


Elected in Pocatello 


POCATELLO, Id. — The new 
president of the Pocatello Auto- 
mobile Dealers Assn. ig R. D. 
Galiafent (Pontiac-Cadillac). 


ran \iiidia) 


|; Reaching an estimated 


| to California. RATES: TWENTY CENTS (20c) 


|} 10c PER WORD 


; and address at regelar rates 
' of Automotive News 
i; day received 
| OF PUBLICATION DATE 


WANT AD DEPT 


Kindly Acknowledge 


HELP WANTED 


CLEVELAND, OHIO DISTRICT office of 
one of “Big Three’’ automobiie man- 
the services of a new 


ad 
age, 
and when available. All replies will be 
held in strict confidence. Box 

Automotive News, Detroit 26. 





NEW CAR SALES 
MANAGER 


Well organized suburban Boston Ford dealer 
desires the services of a high type new car 
manager to continue the training and direc- 
tion of an aggressive, young, nine man sales 
force. This is a real opportunity, for the man 
who qualifies will be eligible for full depart- 
ment head benefits under our amazing plan. 
Written or wired, all replies will be acknow!l- 
edged promptly. Please send experience re- 
sume, recent photo and brief commentary. 


Box 4102, c/o Automotive News, 
Detroit 26. 





EXPERIENCED GMC TRUCK and heavy 
equipment salesman wanted; our present 
salesmen are averaging $10,000 to $12,- 
000 yearly at one of the largest GMC 
agencies in the south. Write or call Don 
Grace, General Truck & Equipment Co., 
Orlando, Fila. 


EXPERIENCED YOUNG USED car sales- 
man to operate outstanding used car lot. 
Chev-Olds dealer. N. ¥. 


COMPLETE PROTECTION GIVEN 
AUTOMOTIVE NEWS’ READERS 


Automotive News will not divulge the 
name of any classified advertiser using a 
box number. For our readers who wish to 
protect their identity when answering box 


number ads, we suggest you send your 
replies direct to Classified Manager, Auto- 
motive News. Enclose a note listing the 
concerns which you would not want your 
letter to reach. Your reply will be de- 
stroyed if the advertiser is one you have 
mentioned; otherwise it will be forwarded 
immediately to the advertiser. 





150,000 readers engaged 
PER WORD FOR EACH INSERT 
PAYMENT IN ADVANCE OF INSERTION REQUIRED. Ads may be signed with full name 
Add One Dollar 
Replies to Box Number ads 


Disp cy ads $11.20 


AUTOMOTIVE NEWS 


tiac and Cadillac. The former two 
will have completely 
models, g 2 longer 


October’s shutdowns will be Ford 
division, Lincoln-Mercury, Buick 
and Oldsmobile. 

After the next two months, how- 
ever, production is expected to 
soar to give the year a total of 5.2 
million cars, compared with last 
year’s 6,134,823 cars. That would 
make 1954 the fourth highest car- 
output year in history. 

* * * 


S° FAR this year, U. S. car out- 
put is running 12.6 percent be- 
low the comparable 1953 period, 


while truck production is down 17.2 : 


percent. 

Through last week, auto mak- 
ers had produced 38,798,652 cars 
and 699,548 trucks, compared 


Though shutdowns were prevalent 





2% days which Dodge worked gave 

Chrysler Corp. 1.2 percent, bringing 

the Big Three total to 97.1 percent. 
+ * * 


Caneenas output sagged again 
last week since GM closed for 
its annual vacation. 

Production amounted to 2,595 
cars and trucks, compared with 
3,591 in the week earlier. 

So far this year Canadian makers 
have produced. 284,950 vehicles, a 
14.7 percent drop from the 334,186 
built in the same 1953 period. 


Textile Factory 
Changes Hands 


SUNBURY, Pa.—The old Susque- 
hanna Mills plant here has béén 
acquired by a group headed by 
Gordon Matheson, formerly of 
Mooresville Mills in North Caro- 
ina. 


The Sunbury plant, now known 
as Sunbury Textile Mills, Inc., has 
been a producer of auto seatcover 
fabrics for years. 

A new line of fabrics is now 
being turned out by the plant. 
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($1) per insertion 


per column inch, per insertion 


HELP WANTED 


USED CAR LOT SALES MANAGER. We 
are used car exclusives handling late 
models in town of 28,000 in one of So. 

fastest growing areas on 
Sales up to July exceeded $350,000. We 
carry $42,000 stock without flooring. No 
retail paper troubles. Married men who 
love the car business and know how to 


S anameen aes aiid oo 


tab it, Oldsmobile, 

dealer. Give experience, references, em- 
ployment, etc. in first letter. Box "1111, 
Prescott, Arizona. 


WANTED: GENERAL SERVICE MAN- 
AGER for a very large Ford dealership 
in the city of Denver, Colorado. Must be 


Outstanding pa: 
» c/o Automotive News, od 


SERVICE MANAGER. Pontiac oa 
in Los Angeles, California doing a regu- 
lar customer bor volume at $15,000. 
This is a good position in an excellen' 
company. Position is permanent and sal- 
ary will be commensurate with experi- 
ence. Applicants must furnish recom- 
mendations and references. Excellent po- 
sition for the right man. Write Box 4085, 
c/o Automotive News, Detroit 26. 

SALESMEN now calling on new 

to sell popular Continental 


tory 
of car owned. Box 4062, c/o Automotive 
News, Detroit 26. 
GMC in 
needs office . Must be thoroughly 
familiar with GM accounting 
Have ability to take hold and manage 
with high guarantee pay and percentage 
of profit. Contact Don Grace, General 
Truck & Equipment Co., Orlando, Fila. 


USED CAR MANAGER. General manager 
experience preferred. Must be strong 
closer and capable of hiring and training 
sales This is an outstanding op- 


Automotive News, Detroit 





COMPLETE “EXPOSURE” 


AUTOMOTIVE NEWS Classified Advertise- 
ments reach an estimated 156,000 readers, 
engaged in every branch of the automo- 
tive industry from Maine to California. 
The place to start advertising for help, 
positions, dealerships, lines, used cars or 
trucks, parts and shop equipment is in 
the classified want ad columns of Auto- 
motive News. 


See Above for Full Advertising Rates 





rol 
are forwarded to the advertiser 


CLOSING 
























branches of the automotive industry from Maine 


ION. POSITION WANTED ADS, | 


use of a box aumber, in care 
unopened, the 


SIX DAYS IN ADVANCE 


same 


2666 PENOBSCOT BUILDING, DETROIT 26, MICH 


ASSISTANT MANAGER OR business man- 
ager. - b Lincoln- 
Mercury dealership moving forward and 
would like contact with southern dealer- 
ship headed in same direction. If you 
need a thinker, 
in dealer development operation, business 
management, a a ao ee 


management, I'm Sour. coe pox’ 4097. 
c/o Automotive News, Detroit 26. 


SERVICE MANAGER. Executive type. 


Twenty years . Good technical 
imoutelon, be broad in handling 
customers and employes. Family man. 

Available immed- 


Excellent references. 
lately. Box 4081, c/o Automotive News, 
Detroit 26, 


MANAGER—OR NEW CAR sales manager 
and assistant to dealer. Experience: 
Flagler Chevrolet; Miami — 7 years. 
Southland Chevrolet; Miami — 5 years. 


Rorie, 
64-911). 


EXPERIENCED MANAGER; MoPar parts 
wholesaler. Proven success in large op- 
erations, excellent references. Location 
. Box 4080, Automotive 

News, Detroit 26. 


(Tel.' 67-741 or 





c/o 





' ent references. Box 4099, ¢/o Automo- 
tive News, Detroit 26. 


<SrgpeiedanenenipsirgesietegeeteSENEED 
SALES MANAGER. LONG ISLAND, N.Y. 
sharp 


Fine refe 
Automotive News, Detroit 26. 
GENERAL OR SALESMANAGER. Chevro- 


worker who can handle responsibility. 
Excellent references. Prefer less than 
20,000 population community in Texas, 
New Mexico or Oklahoma. Now residing 
in New Mexico. Lets get together. Box 
4088, c/o Automotive News, Detroit 26. 


ACCOUNTANT-OFFICE MANAGER, ex- 
perienced GM system, desires position 
with large dealership. Box 4063, c/o 
Automotive News, Detroit 26. 


OFFICE MANAG KS rida posi- 
tion. Automobile accountant with Gen- 
eral Motors business management ex- 
perience desires position with reliable 
dealer in Florida. Write ‘—" 4089, c/o 
Automotive News, Detroit 26. 

CHEVROLET PARTS MANAGER of 11 
years desires to relocate southern “indi. 
ana or Ohio. Prefers to remain in Gen- 
eral Motors line. Box 4086, c/o Automo- 
tive News, Detroit 26. 


SERVICE MANAGER. Nine years’ exper- 
ience General Motors and Chrysler prod- 
ucts. Chicago or suburbs or 


A aa 
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“WANTED—POSITION AS sales manager 

| or truck manager. Available first of 
year. 31 years old, six years’ 
experience selling Ford trucks and cars. 
Can furnish proven sales record from 
regional office down to present dealer- 
ship. Interested in only employment with 
dealership handling Ford cars and trucks 
in city above 50,000 population. Present 
earning past six years—7,000 up. Will 
consider offer any place U. 8. A., prefer 
west of Mississippi river. All answers 
will be promptly answered with complete 
list of reference for your consideration. 
Box 4098, c/o Automotive News, Detroit 
26. 

GENERAL MANAGER OR SALESMAN- 
AGER with Ford, Chevrolet, Buick and 
Motor Holding experience. Capable of 
managing volume dealership with know 
how to get profit and volume from all 
departments. Available immediately. Box 
4075, c/o Automotive News, Detroit 26. 


DEALERSHIPS AVAILABLE 


oie eaneneipeeianlionenessnenentanetasplanenani eterna SIE? 

AGENCY, FOR SALE, now handling Ford. 
In southern Wisconsin; all inventories 
and equipment new; selling on account 
of ill health; buyer must be able to 
qualify for Ford contract. Approximate 
sale price $60,000; % cash, balance on 
time payments or will consider real es- 
tate. Box 4067, c/o Automotive News, 
Detroit 26. 





_ MICHIGAN DEALERSHIP HANDLING 


DeSoto and Plymouth. Will sell or lease 
building. No used cars or ‘accounts re- 
ceivable. Very prosperous community 
near one of the largest chemical plants 
in the world. Box 4091, c/o Automotive 
News, Detroit 26. 





_DEALERSHIP—17 YEARS 
HANDLING CHEVROLET 


_ Texas Gulf coast area. 


Located in fastest 


growing area of Texas—adjacent to large and 


Q 


Aleta he hace REE: 
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Pe 


( 


7 
5 
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progressive city. Sells 350 new units annually. 
Annual gross sales approximately $825,000. 
_ Owner must retire due to health. No used 
cars, accounts, or notes to buy. Inventories 
_ and fixed assets—$65,000, Will lease facilities 
on fair basis. Do not answer unless you can 
= quality with factory. 


Box 4104, c/o Automotive News, 
Detroit 26. 





- AGENCY NOW HANDLING Chevrolet- 


Buick. 190 car combined Single 
city. Completely equipped. body shop 
and parts business. Located ‘n central 


Wisconsin. Box 
News, Detroit 26. 


DEALERSHIP AVAILABLE HANDLING 
Ford in the Bluegrass section of Central 
Kentucky. 100-150 unit deal. Over $350,- 
000 gross last year. Low rental lease. 
Must qualify with factory. All replies 
confidential. Box 4094, c/o Automotive 
News, Detroit 26. 


150 CAR DEALERSHIP 


4093, c/o Automotive 





“Well established, within 25 miles of Boston. 


Handling Dodge-Plymouth, Large service de- 
partment, body and paint shop, parts de- 
partment, 2-car showroom, gas pumps and 
lubritorium. Excellent lease on building. Sell- 
ing price $10,000 for equipment and fixtures 
plus parts inventory of $10,000 to $15,000. 
Inquiries confidential. 


Box 4103, c/o Automotive News, 
Detroit 26. 





DEALERSHIP AVAILABLE handling 
Ford; in Eastern Colorado since 1916 
Gross $102,000 first six months ’54. 
cated 100 miles from Rocky mountains. 
Building, used car lot, parts, and good 
equipment. — terms. Factory approval 
necessary. 4068, c/o Automotive 
News, Detrett 3 26. 


DEALERSHIP AVAILABLE HANDLING 

to - Plymouth. Showroom front on 

St. Modern and fully equipped 

garage. Will sell or lease. Factory ap- 

proval can be obtained. See or call John 
DePumpo, Waverly, N. Y. Phone~1. 


DEALERSHIP AVAILABLE, handling 
Buick, near Phoenix, Arizona. Completely 
conta) including Texaco station. Ideal 
‘or 








man operation or with one sales- 
Perfect for one seeking health re- 

ring climate. Box 4069, c/o Automo- 
tive News, Detroit 26. 





WEST 

it is the exclusive dealer for Chrysler-Plym- 
products in the city. it also handles 
of used cars, auto and boat repairs 
and the sale of auto parts. In a very good 
location with lately eautpped, Sores in- 
ven . Completely equ i rly 
net. FP $60,000. Terms. 5 es 20900-A. 

6425 Hollywood Bivd., Los i eed 28, Calif. 





FOR SALE OR LEASE — Completely 
equipped auto agency, Rhinelander, Wis- 
consin—heart of north woods. Building 
five years old, ‘‘Big Three’’ franchise. 
Available to qualified party. Box 4031. 
c/o Automotive News, Detroit 26. 


DEALERSHIP WANTED 


SUCCESSFUL AND HIG type used-car 
dealer wishes to purchase one of the 
* “Big Three’’ dealerships outright or will 
consider partnership. My experience in 
car merchandising and administrative 
phase of the automotive business is far 
above average. Contact Paul Freeman, 
5244 N. 9th St., Philadelphia, Pa. 





GM OR CHRYSLER WITHIN 60 miles of 


c/o Automotive News, 


Philadelphia, Pa. Have cash to handle 
100 to 125 car dealership. Large deal 
with terms. Factory approval assured. 
Replies strictly confidential. Box 4090, 
Detroit 26. 


| WANT TO PURCHASE new car agency— 


* 


i 


one of ‘‘Big Three’’ in midwest. Box 4092, 


Et 


c/o Automotive News, Detroit 26. 


4 


DEALERSHIP WANTED 


CHEVROLET, single or dual. 100 to 200 
units. Central isconsin or Northern 
Tilinois. Qualified buyer with adequate 
capital, Box 4065, c/o Automotive News, 
Detroit 26. 


BUSINESS OPPORTUNITIES 


ca Sessions 

1,000 BUSINESS CARDS—$§2.95 postpaid, 
raised letters $3.95, two colors $4.95, 
job and business printing samples. 
Scull’s, Dept. C7, 121 West 25th Ave., 
Wildwood, N. J. 


DEALER SERVICES 








INVENTORY SERVICE 
BUYING OR SELLING A 
DEALERSHIP? 

@ Buy Right @ Sell Right 


Parts—A oe ment 
ocn disinterested certified me 


Inventory will oe oe 
DON'T GUESS—BE SURE 
Call or write for service details. 
AUTOMOTIVE INVENTORY 
SERVICE CO. 


10040 Freeland, Detroit 27, Mich., WE 3-6445 








GM DEALERS 
STOP A.F.A. LOSSES 
Our booklet explains a simple, time saving 
method of accurately handling A.F.A.'s. 
$5.00 postpaid 
A.F.A., BOX 113, NEWTOWN, OHIO 








CARS FOR SALE 


VISIT DETROIT 
and 


RUSS DAWSON'S 
SUPER AUTO MARKET 


At Livernois and Grand River 


600 CARS AND TRUCKS 


ALWAYS IN STOCK 


We Wholesale to Every Part of 
the U. S. A. 


For Details; Write, Phone or See 


RUSS DAWSON 


_ Ford Dealer Detroit, Mich. 





ATTENTION DEALERS ! ! 
SPECIALIZING IN THE SALE OF 
EX-TAXIS 
Excellent Bodies - Good Motors - Heaters 
Upholstery New 
BUY NOW — LOWEST PRICES EVER 
1950-1951 
Plymouths — Fords — Chevrolets 
1 to 500 


MORRIS FREEDMAN 
Sith & LINDBERGH BOULEVARD 
PHILADELPHIA 43, PA. 
SARATOGA 7.2300 SHERWOOD 7-1700 








SOMETHING NEW 
USED CARS DELIVERED 


We have for sale a nice selection of 
fleet leased 1953 Chevrolets, Fords and 
Plymouths in all body styles. These cars 
can be delivered to your door regardless 





AUTO AUCTION 
TIM ANSPACH 
“"Midw. ay," Stop =. 

Albany-Schenectady Rosd 
N. Y. 


ALBANY, 
(For Dealers Only) 


EVERY MONDAY ... 12 NOON 
Member of N.U.C.D.A. and N.A.A.A., Inc. 





1954 CORVETTE. 998 miles. Fully equip- 
ped, $2,850. Original title. Never licensed. 
Waggoner Motors, Grayson, Ky. 





GRAND RAPIDS AUCTIONS, INC. 
On M2i—One — west of Grandville, 


. 


EVERY TUESDAY 
At 1:00 P.M. Sharp—Dealers Only 
Auctioneer: Col. W. E. “Bill” Nagy 
“Michigan's Best’ 
Phone: ARdmore 6-4720 








WANTED — FOREIGN CARS. — 
prices paid. Imperial Motors, 3001 Cren 
shaw Blvd., Los Angeles. RE 0293. 





TOP PRICES PAID 
‘5] — ‘52 — ‘53 
CHRYSLER LIMOUSINES 


HARVEY A. TURNURE 
1757 Broadway, N. Y., N. ¥., Ci 6-4362 





PARTS FOR SALE 


ht 


ONE SOURCE FOR 
GM & UMS PARTS 


JOBBER DISCOUNTS 
as high as 50% on 


UMS parts 


DISCOUNTS INCREASED 
ON BUICK PARTS 
60% 

(Example: Buick Muffler lists at 
$10.00, Your cost only $4.69) 


Send For FREE CATALOG. One day serv- 
ice. Special cash allowance on Phone 
Orders. All Shipments C.O.D. 


GORDON BUICK 


(formerly Robertson Buick) 
1000 S. Wabash Ave. cicoge 5,1 
WAbash 2-1030 








Save On: 


NASH PARTS 


* Large Stock 

* 1939-1953 Models 

* Must Sell at Once 

* Will Sell All or Any Part 


* Make Us An Offer 


Will Furnish Complete 
Inventory on Request 


CALL — WRITE — WIRE 


BYRON STOUT PONTIAC, INC. 
1214 E. Douglas AM 2-1435 
Wichita 7,. Kansas 





NASH AUTOMOBILE PARTS 
FOR SALE 


Value of approximately $18,000 based on 
dealer's net prices. Parts inventory list avail- 
able on request. 
JOHN C. 
970 Milner Bidg. 


SULLIVAN 
Jackson, Miss. 





f 


WE ARE DISMANTLING 
FOR PARTS 
A 1953 Morris Minor, 4-door sedan. All 
body parts good, also running gears. 
Driven 4,000. miles. 


H. Keufman Auto Parts 
P.O. Box 233 Montrose, N. Y. 





PARTS WANTED 


WANTED: Chrysler, Dodge, DeSoto and 
Plymouth parts from dealers or finance 
companies who wish to close out in bulk 
lots. Please send parts list and advise 
what the least cash dollar you will take 
for the entire lot. Write Niels Hansen, 
-_ Suwanee Road, Kansas City 3, 

ans. 





TRUCKS FOR SALE 





ruffning shape. Poinsatte Auto Sales, 501 
E, Washington St., Fort Wayne, Ind. 


BUSES FOR SALE 


NEW AND USED SCHOOL BUSES 
FOR IMMEDIATE DELIVERY — 

1949 GMC Oneida, 60 passenger 

- 8-750 Superior, 60 passenger 
952 International Wayne, 54 passenger 

iS Serene aan 

1954 Chevrolet Superior, 48 + ne 








2-7605 
Philadelphia 4, Pa. Phone iarng 


WILL TRADE 


CADILLAC - OLDS - LINCOLN - MER 
CURY dealers: Will trade large building 
site suitable for summer home or fishing 
prong Bey lake 7 . for new 
car. or call Shanks, PH 540, 
Lake Estes Drive-In Theatre, 

Park, Col. 





WILL TRADE 
WANTED FOR CASH or will trade new, 
1954 Cadillac for cream puff 1949 or 


1950 Oldsmobile 88 station wagon. Write 
description to P. O. Box 74, Anderson, 
8. C. 





SHOP EQUIPMENT FOR SALE 


FOR SALE: ON » bin fed 
stoker, Motel CF50. Used two winters. 
Like new. Reason for selling; putting in 
gas. Nall Motors, Inc., Iowa City, Ia. 


SHOP EQUIPMENT WANTED 


GOING OUT OF 
BUSINESS? 


Opening new Chevrolet Dealership and will 
buy your complete dealership equipment, 
furniture, fixtures, tools, etc. Varnell Chév- 
rolet, Tracy City, Tenn. 

















MISCELLANEOUS 


CONTROLS $25. (state make, 
model, transmission) Shipped C.O.D. 
AADTA Engineering, Box 59-R2, Key- 
ser, W. Va. 

EN E REBUILDI — Crankshaft 
grinding and metalizing. John P. Hughes 
Motor Co., Inc.. 800 Commerce S&t.. 
Lynehburg, Virginia. 





' Our New Model 


TOW BARS 


LEAD IN SALES... 
VALUE AND... 
PERFORMANCE 
Meet 1.C.C. Requirements 


MOTO-MATIC 
TOW ® GUIDE 


and 
BRAKE-MOBILE 


TOW « PILOT 


with Automatic Brake 
Cannat Be Matched 
At Any Price 
Write Today For 
Ilustrated Catalog 
Factory Sales Division 
PILOT DISTRIBUTING 
COMPANY 


BATTLE CREEK 9, MICH. 
Phone WO. 2-5257 All Dept's. 


“Leaders In The Industry" 
Since 1939 








THEY SPIN—THEY SPARKLE. Attract 
customers with beautifully colored alumi- 
num spiral streamers. Use any combina- 
tion of colors. Your choice of red. blue. . 
Bie St Pes. See sect ao ee 

1.25, Silent Salesman, 1001 So, Seneca, 
Wichita, Kans. ; 


Controlled Steering | 
On All Hook-Ups 
- - . also Safety Chains 


BE SAFE — BUY 


Automatic Braking 
$ 61 45 


Guide 
BRAKE HOOK-UP ......... 


Meets ALL 1.C.C. Requirements 
* ” a 


WITH BRAKE HOOK-UP 


ONLY... 51° sim 


Meets 1.C.C. Strength Requirements 


—SPECIAL— 
Protecto Covers (Tailor Made) 
Carrying Bags........$1.00,-$2.00 & $3.50 
SAFETY CHAINS, set of 2, only....$2.50 
ERA Grats, PERSIE. 

(Add 55¢ for Padlock with 2 Keys) 


TRI-KING “spat Hook- 
Up Intra-State Tow Bar 


WE STOCK ALL MAKES 
TOWING EQUIPMENT and PARTS 
FOR AUTOMOBILES and TRUCKS 


TOW BAR SALES CO. 


Exclusive Factory Distributors 
AS NEAR AS YOUR PHONE 
DE 2-0700 AN 3-8888 DO 3-8373 BU 8-7466 
40 So. Clinton St., Chicago 6, Ill. 





IMPORTED ENGLISH LEATHER 


LACQUER AND PLASTIC PAINT 
“Nuagane” for Real or imitation Leathers 
and “PeVec” ter Plastics 
Restores Used-Car Upholstery and Panels 
Durable—Fiexible—Waterproof 

24 Colors to Choose From : 
For information and trade prices write— 
Grays Harbor Motors 


Ist and G Sts. Phone: Aberdeen 59! 
Aberdeen, Wash. Importers | 


NEW YORK CITY'S 


SKYLINE AUTO AUCTION 


EXCLUSIVELY FOR AUTO DEALERS 
EVERY TUESDAY — 12:30 P. M. at 


Greenpoint Avenue & Provost Street 
Tel. EVergreen 3-4800 


Brooklyn 22, N. Y. 
Auctioneers—David B. Spielman 
John W. Becker 


Come To Skyline Auctions 


for One Year $8 [_] 


Send Automotive News to Address Below 


for which check is attached [] or send bill [7] 





AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT. 26, MICH. 
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or Two Years $14 [_] 





is the largest manufacturer of 


SEALING RINGS 


for automatic transmissions 


and power steering 


Sealed Power has made over 70,000,000 transmission sealing rings 
since the advent of automatic transmissions. Starting before World 
War II, Sealed Power made millions of such rings for tanks and now 
makes them for passenger cars, trucks, buses, and tanks. Of the 19 
makes of cars now using automatic transmissions, 16 use Sealed 
Power Sealing Rings. 

The function of a sealing ring is to seal oil pressure. It must be 
efficient in its job. It must be easy to assemble. Through 16 years of 
research and testing, Sealed Power has been outstandingly successful 
on both counts. Sealed Power manufactures sealing rings from one 
inch to 14 inches in diameter, and can make them in any size to meet 
any requirements. Let us use our experience and our facilities to help 
you make your good products even better. 


MUSKEGON, MICHIGAN 


“Sealed Power Chrome Piston Rings are used by 25 leading engine builders 








